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BIG  STRIKE  BROKEN. 


THE  CHICAGO  TYPOGRAPHICAL 
UNION  VOTES  TO  KEEP  OUT 
OF  CONTROVERSY. 


Action  Presages  Early  Termination  of  ! 

Trouble  in  Chicago — Conditions 

Rapidly  Approaching  Normal  With 

Exception  That  Distribution  is  Still 

Affected  —  Employes  on  Hearst 

Papers  in  Other  Cities  Walk  Out. 

The  vote  of  Chicago  Typographical 
L'nion  Xo.  10  on  last  Sunday  against 
participating  in  the  conflict  between  the 
jiressmen  and  stereotypers  and  the  Chi¬ 
cago  newspapers  practically  sounds  the 
death  knell  of  the  strike.  The  pressmen, 
stereotype's,  wagon  drivers  and  news¬ 
boys  who  quit  their  posts  will  now  have 
to  wage  their  fight  alone.  Conditions 
are  rapidly  approaching  normal,  with 
the  exception  that  distribution  is  still 
seriously  affected. 

.Vction  by  the  typographical  union  took 
the  form  of  a  resolution  referring  the 
whole  matter  of  a  sympathetic  strike  to 
their  officers,  with  instructions  to  be 
guided  in  their  action  hy  the  decision  of 
the  international  executive  council.  The 
vote  was  TOl'O  for  and  fi-'iS  against  the 
resolution. 

“This  vote  was  final,”  said  Interna¬ 
tional  President  James  Lynch.  “It 
means  that  the  typographical  union  will 
not  join  the  strike  of  the  pressmen  and 
the  stereotypers.  The  opinion  expressed 
by  the  men  was  identical  with  the  opin¬ 
ion  that  I  have  entertained  all  along.  I 
believe  that  in  the  light  of  existing  con¬ 
ditions  a  strike  of  the  typographical 
union  would  not  be  justified. 

“We  have  contract  with  the  publishers 
which  cannot  he  broken  without  suffi¬ 
cient  foundation.  I  was  not  surprised  at 
the  result  of  the  vote.  I  expected  that 
this  would  be  the  opinion  of  the  men, 
who  are  clear-headed  and  understand 
their  legal  obligations.  I  feel  sure  that 
the  other  unions  are  able  to  settle  their 
own  differences.” 

.WTION  PKES.VGES  TERMINATION  OF  STRIKE. 

Chicago  nublishers,  while  they  have 
issued  no  formal  statement  on  the  re¬ 
sult  of  the  printers’  vote,  believe  that  it 
cannot  be  construed  logically  other  than 
as  meaning  that  the  members  of  the 
union,  after  carefully  considering  the 
merits  of  the  controversy,  regard  the 
publishers  as  being  in  the  right.  The 
action  of  the  printers,  it  is  believed,  p'e- 
sages  an  early  termination  of  the  trou¬ 
bles.  The  tvpographical  union,  it  is 
pointed  out,  is  probably  the  most  con¬ 
servative  of  all  the  trades  unions,  and  its 
refusal,  both  numerically  and  financially, 
to  join  in  the  conflict  will  exert  a  power¬ 
ful  influence  in  causing  the  eventual 
abandonment  of  the  struggle  by  the  men. 

All  of  the  mo'ning  newspapers  printed 
Sunday  editions  of  normal  size,  and  lit¬ 
tle  difficulty  was  experienced  in  the  mat¬ 
ter  of  distribution.  The  morning  papers 
fared  much  better  than  the  evening  pa¬ 
pers  in  the  matter  of  circulation,  their 
city  distribution  being  largely  made  f'om 
house  to  house  by  stationery  stores  not 
affiliated  with  the  newsdealers’  union. 

The  distribution  of  the  evening  papers 
is  much  restricted  with  the  newsboys 
and  delivery  wagon  drivers  still  on 
strike.  The  editions  are  somewhat  cu"- 
tailed  in  size  and  number  because  of  the 
limited  force  of  stereotypers  and  press¬ 
men  available,  the  strikers  having  suc¬ 
ceeded  in  coaxing  away  from  their  work 
a  number  of  the  non-union  men  im¬ 
ported  from  the  East.  Rioting  has  prac¬ 
tically  ceased  and  such  disorder  as  exists 
(Continued  on  page  2.) 
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MORNING  TELEGRAPH  SOLD. 

New  York  Daily  Purchased  by  Pres¬ 
ton  Gibson,  According  to  Report. 

The  New  York  Morning  Telegraph 
has  been  purchased  by  Preston  Gibson, 
according  to  cable  advices  received  in 
this  country  Thursday  from  London. 
Mr.  Gibson,  is  is  said,  is  now  on  his  way 
to  this  country  to  complete  the  details 
of  the  transfer. 

Mr.  Gibson  went  abroad  some  time 
ago,  report  says,  to  negotiate  for  the 
Morning  Teleg'aph,  which  is  largely 
owned  hy  Mrs.  E.  R.  Thomas. 

Frank  T.  Lane  Dead. 

Frank  T.  Lane,  for  thirty-six  years 
secretary  and  treasurer  of  the  Toledo 
Hlade  Co.  and  president  of  two  Toledo 
hanking  institutions,  died  Wednesday 
following  an  illness  of  more  than  a  year. 
He  was  seventy  years  old  and  was  born 
in  Maumee,  O.  Mr.  Lane  became  as¬ 
sociated  with  the  Blade  in  connection 
with  D.  R.  Locke  in  1876.  Mr.  Lane 
assumed  charge  of  the  business  end  of 
the  Haliy  and  Weekly  Blade  and  the  pa- 
jicrs  prospered  under  his  management. 
Some  years  ago  Mr.  Lane  leased  the 
Blade  to  N.  C.  Wright  and  Harry  Thal- 
heimer. 


COLEMAN, 

ADVERTISING  CLUBS  OF  AMERICA. 


GERMAN  DAILIES  MERGE. 


St.  Louis  Anzeiger  and  Westliche 
Pott  Unite  at  Morning  Daily. 

The  St.  Louis  .\nzeiger  has  been 
merged  with  the  Westliche  Post,  accord¬ 
ing  to  an  announcement  made  last  week 
by  Edward  L.  Preetorius,  president  and 
general  manager  of  the  German-Ameri- 
can  Press  Association.  The  two  papers 
will  hereafter  appear  as  a  morning  daily 
under  the  joint  name.  August  Dieg, 
editor  of  the  Westliche  Post,  will  edit 
the  merged  publication. 

“The  reason  for  the  consolidation  of 
the  papers,”  Mr.  Preetorius  says,  “is  due 
to  the  growth  in  the  circulation  of  the 
Times.  This  growth  had  put  such  a  tax 
on  the  pressroom  that  it  was  impossible, 
without  immediately  putting  in  new 
equipment,  to  continue  to  print  the  An¬ 
zeiger  on  the  Times  presses. 

“It  was  deemed  best,  therefore,  to  con¬ 
solidate  all  the  advertising  and  circula¬ 
tion  of  the  German  papers  into  a  morn¬ 
ing  issue,  thus  giving  that  issue  the 
largest  exclusively  German  daily  circula¬ 
tion  in  the  West.” 

Prominent  Germans  of  Wheeling,  W. 
V’a.,  are  fathering  a  movement  to  pub¬ 
lish  a  local  German  daily. 


OFF  FOR  CONVENTION 

ADVERTISING  MEN  FROM  ALL 
PARTS  OF  COUNTRY  NOW 
HURRYING  TO  DALLAS. 

j  New  York  Delegate*  Leave  on  South¬ 
western  Limited — Will  Arrive  in 
Dallas  Saturday  Evening — Return 
Trip  to  Be  Made  by  Steamship  from 
New  Orleans — Some  of  the  Enter¬ 
tainments  Scheduled. 

The  New  York  City  delegation  to  the 
Dallas  Ad  Chib  convention  left  New 
York  at  four  o'clock  Thursday  after¬ 
noon  on  the  second  section  of  the  South¬ 
western  Limited  of  the  New  York  Cen¬ 
tral  Railroad. 

The  party  included  forty-one  persons. 
On  reaching  St.  Louis  six  more  will 
board  the  train.  A.  number  of  delegates 
left  on  Wednesday  by  the  Southern  Pa¬ 
cific  steamship  Proteus.  According  to 
Sam  Leith,  cha'rman  of  the  On-to-Dallas 
Committee,  about  one  hundred  persons 
from  this  city  will  be  in  Dallas  in  time 
for  the  opening  of  the  convention. 
May  20. 

According  to  the  iSnera'y  prepared  by 
the  railroad  officials  the  train  hearing 
the  New  York  delegation  will  arrive  in 
St.  Louis  at  6.-30  p.  m.  Friday.  .\n  hour 
and  a  half  late-  the  delegates  will  leave 
via  the  “Katy”  for  Dallas,  which  city 
will  be  reached  at  6  p.  m.  Saturday. 

SUNDAY  LAY  SERMONS. 

On  Sunday  a  number  of  the  visiting 
ad  men  will  preach  lay  sermons  in  the 
several  churches  of  the  city  by  invitation 
of  their  pastors. 

In  the  evening  a  mass  meeting  will  be 
held  in  the  Dallas  Opera  House,  at 
which  addresses  will  be  delivered  by  T. 
W.  LeQuatte,  of  Des  Moines,  first  vice- 
P'esident  of  the  \.  C.  of  .\. :  Frank 
Crittenden,  of  Fort  Worth,  president  of 
the  Southwestern  Division.  A.  A.  C.  of 
A. :  Fred  E.  Johnston,  president  Dallas 
.Advertisers’  League,  and  the  Rev.  M. 
Ashby  Jones,  of  Augusta,  Ga. 

The  convention  will  open  with  a  gen¬ 
eral  session  at  9  a.  m.  on  Monday,  and 
from  this  time  on  until  Tuesday  night 
the  delegates  will  be  kept  busy.  On 
Wednesdav  thev  will  move  on  to  Fort 
Worth,  where  they  will  be  the  gues*s  of 
the  city  and  the  local  ad  club.  The  wind- 
uo  session  of  the  convention  will  take 
nlace  at  Dallas  on  Thursday,  and  on 
I  Friday  the  delegates  will  start  on  a  four 
days’  trip  through  the  heart  of  Texas, 
visiting  in  turn  Waco,  San  .Antonio.  Gal- 
1  veston  and  Houston,  spending  a  day  in 
.  each  citv. 


A  DAY  IN  NEW  ORLEANS. 

Mondav  evening  the  New  York  dele¬ 
gates  will  leave  Houston  for  New  Or¬ 
leans.  where  they  will  spend  Tuesday 
and  the  forenoon  of  Wednesday  in  in¬ 
specting  the  quaint  old  Southern  city. 
.At  noon  they  will  sail  for  New  York  on 
the  steamship  Creole  of  the  Southern 
Pacific  line.  They  will  arrive  in  New 
York  at  7.30  a.  m.  Monday,  June  3. 

The  complete  program  of  convention 
week  was  printed  in  these  columns  last 
week. 

The  newspapers  of  the  several  cities 
have  made  arrangements  to  entertain  the 
visitors  at  dinner  or  luncheon.  The  Dal¬ 
las  News  will  act  as  host  at  a  luncheon 
to  be  given  at  the  Golf  and  Country  Club 
on  Monday.  Tuesday  evening  the  Dal¬ 
las  Press  Club  will  give  a  “round-uo” 
and  gridiron  dinner  in  honor  of  the 
visiting  newspaper  men  and  correspond¬ 
ents  at  the  Columbia  Club. 

The  Dallas  Times-Herald  will  enter¬ 
tain  the  visitors  at  luncheon  on  Tuesday 
1  at  Scottish  Rite  Cathedral,  and  on  Thurs- 
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day  the  Farm  and  Ranch  and  Holland’s 
Magazine  will  give  a  cattalo  barbecue  at 
Fair  Park. 

While  the  delegates  are  at  San  An¬ 
tonio  on  Saturday  they  will  be  the 
guests  of  the  San  Antonio  Express  at  a 
genuine  Mexican  dinner  to  be  given  at 
the  Gunther  Hotel  in  the  evening.  It 
will  be  a  Mexican  affair  throughout,  I 
according  to  John  Budd,  the  special, 
with  Mexican  dishes,  music  and  enter¬ 
tainment.  It  will  be  one  of  the  most  en¬ 
joyable  dinners  of  the  week,  and  one 
that  will  give  the  visitors  a  warm  feel¬ 
ing  for  their  hosts. 


COLEMAN  WILL  BE  RE-ELECTED. 


His  Work  as  President  Eminently  Sat-  | 
jsfactory  to  Members. 

The  annual  election  of  officers  of  the 
A.  A.  C.  of  A.,  which  will  take  place  at 
Dallas  on  Thursday,  is  not  expected  to 
work  many  changes  in  the  present  ad¬ 
ministration.  It  Is  the  general  feeling 
among  the  members  of  the  sever.al  clubs 
of  which  the  association  is  composed 
that  President  George  W.  Coleman  is  en¬ 
titled  to  a  re-election. 

He  has  sen-ed  the  organization  faith¬ 
fully  and  well  during  the  months  that 
have  intervened  since  the  Boston  con¬ 
vention.  He  has  traveled  thousands  of 
miles  in  visiting  clubs  from  the  .Atlantic 
to  the  Pacific  and  has  delivered  many 
helpful  addresses.  He  has  a  pleasing 
and  magnetic  personality,  which  has 
made  itself  felt  for  good  whenever  and 
wherever  he  has  appeared.  He  is  yet  to 
be  tried  out  as  the  presiding  officer  at  a 
national  convention,  but  as  he  has  had 
years  of  successful  experience  on  the 
platform  there  is  no  doubt  as  to  his 
ability  in  this  direction. 

Mr.  Coleman  was  born  in  Boston  in 
lWi7  and  was  educated  in  its  public 
schools.  He  was  for  about  four  vears 
assistant  editor  of  the  Journal  of  Educa¬ 
tion.  and  then  hecame  business  manager 
of  the  New  England  Magazine,  with 
which  he  remained  for  two  vears.  He 
left  this  post  to  become  advertising  man¬ 
ager  and  publisher  of  the  Christian  En¬ 
deavor  World,  which  positions  he  held 
seventeen  years. 

On  November  1.  1P10,  Mr,  Coleman 
became  director  of  publicity  of  tbe  W 
H  McElwain  Co.,  of  Boston.  ^Tass.. 
whose  annual  output  of  men’s  shoes  is 
not  less  than  Sl.'t.OOO.OOO,  His  other  ac¬ 
tivities  have  included  that  of  director 
and  chairman  of  the  Ford  Hall  meet¬ 
ings  at  Boston,  president  and  host  of 
the  Sagamore  Sociological  Conference, 
trustee  of  tbe  American  College  for 
Girls  at  Constantinople,  chairman  of  the 
National  Publicity  Commission  of  the 
Men  and  Religion  Forward  Movement 
and  delegate-at-large  from  Massachu¬ 
setts  to  the  Republican  National  Con¬ 
vention.  Mr.  Coleman  is  the  author  of 
Searchlights,  a  collection  of  short  es- 
savs  on  tonics  of  the  times. 

P.  S.  Florea.  the  secretary  of  the  as¬ 
sociation.  will  undoubtedly  be  again 
chosen  to  fill  his  present  position.  He 
has  made  an  admirable  secretary  and 
has  done  much  toward  building  up  tbe 
membership  of  the  organization.  His 
task  has  not  been  an  easy  ooe  and  few 
men  could  be  found  who  would  be  will¬ 
ing  to  work  as  hard  for  the  cause  on  the 
small  salary  he  receives. 


Lonisville  Papers  and  Union  Sign  Up. 

Following  negotiations  extending  oyer 
several  davs  a  committee  representing 
the  I^uisville  Courier-Tournal.  Times, 
Herald  and  Evening  Post  and  a  com¬ 
mittee  representing  the  union  of  Webb 
printing  pressmen  reached  an  agree¬ 
ment  whereby  a  new  contract  was  made 
for  a  period  of  three  years,  beginning 
next  September,  whereby  an  advance  in 
the  scale  of  wages  was  arranged  and  a 
continuance  of  the  present  shop  practises 
assured.  The  negotiations  were  in  the 
friendliest  spirit,  and  no  trouble  was 
found  in  reaching  an  understanding. 
Messrs.  Bruce,  Haldeman.  Phillips  and 
Wintersmith  represented  the  Courier  and 
Times :  E.  Q.  Knott  and  B.  G.  Boyle  the 
Evening  Post,  and  CgneiTll  Miffiaper 
Cirv^r  the 
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One  Thousand  Newspaper  Men  to  At¬ 
tend  Baltimore  Convention — Tenta¬ 
tive  Allotment  Chicago  Convention 
Seats  May  20 — Curbing  De¬ 

partment  Press  Agents — Gen.  H, 
Otis  Working  on  Peace  Plan. 

(.Sptcial  Correspondence.) 

Washington,  May  14. — The  coming 
national  political  conventions  at  Chicago 
and  Baltimore  are  proving  to  be  mag¬ 
nets  of  great  potentiality  for  newspapers 
in  all  parts  of  the  country.  Were  there 
none  others  present,  but  the  scribes,  it 
is  evident  already  that  there  would  be 
enough  in  attendance  to  form  a  very 
sizeable  convention  at  either  city. 

On  account  of  special  arrangements 
being  made  by  Editor  Josephus  Daniels 
to  accommodate  editors  of  weeklies  and 
other  editors  who  may  wish  merely  to 
view  the  proceedings,  the  number  of 
newspapermen  at  Baltimore  will  prob¬ 
ably  number  1,000.  At  Chicago  there 
will  be  about  600,  something  more  than 
550  seats  having  been  asked  for  already, 
and  these  will  all  be  working  journal¬ 
ists,  whose  interest  in  the  spectacle  will 
be  subordinated  to  their  desire  to  record 
the  salient  features  from  a  news  stand¬ 
point.  Every  effort  will  be  made  at 
both  conventions  to  handle  the  enor¬ 
mous  volume  of  teleg^raph  matter  offered 
with  expedition  and  accuracy. 

The  standing  committee  of  the  press 
galleries  of  Congress  will  meet  about 
May  20  to  make  a  tentative  allotment 
of  seats  for  the  Chicago  convention,  sub¬ 
ject  to  the  approval  of  the  committee  of 
arrangements  of  the  National  Repub¬ 
lican  Committee,  which  will  meet  May 
25.  Assignment  of  seats  for  the  Demo¬ 
cratic  convention  will  be  made  about 
the  first  week  in  June,  the  seats  for  the 
working  newspaper  men  being  assigned 
by  the  standing  committee  of  Washing¬ 
ton  correspondents  and  the  others  by 
Mr.  Daniels. 

DEPARTMENTAL  PRESS  AGENTS. 

The  House  investigation  of  Federal 
inspection  laws  and  their  'dministra- 
tion,  under  the  Nelson  resolution,  has 
prompted  the  Department  of  Agricul¬ 
ture  to  issue  daily  a  statement,  which  is 
sent  to  all  of  the  correspondents  and 
newspaper  offices,  giving  a  resume  of 
the  day’s  proceedings  from  the  stand¬ 
point  of  the  officials  of  the  department. 
This  policy  called  forth  a  stinging  edi¬ 
torial  from  the  Washington  Times  in 
its  Sunday  afternoon  edition.  Other 
papers  have  also  made  comment  on  the 
activity  of  the  press  bureau  of  the  de¬ 
partment  in  this  case. 

A  number  of  press  agents  in  the 
various  departments  and  government 
bureaus  has  been  increasing  rapidly  of 
late  and  there  seems  to  be  some  dispo¬ 
sition  among  members  of  Congress  to 
limit  their  activity  bv  clipping  the  ap¬ 
propriations  under  which  they  are  pro¬ 
vided  for.  A  clause  in  the  appropriation 
bill  turning  over  all  the  work  of  mail¬ 
ing  documents  and  printed  matter  to 
the  Public  Printer,  at  an  estimated  sav¬ 
ing  of  some  hundreds  of  thousands  of 
dollars,  is  looked  on  as  a  blow  at  the 
activity  of  departmental  press  bureaus. 

Arthur  J.  Sinnott  arrived  in  Wash¬ 
ington  last  week  and  presented  his  cre¬ 
dentials  at  the  Press  Gallery  as  the  rep¬ 
resentative  of  the  Newark  (N.  J.) 
News. 

There  are  all  kinds  of  publicity  seek¬ 
ers  abroad.  I>ast  week  one  of  these 
sent  to  all  the  correspondents  in  Wash¬ 
ington  some  "free”  publicity  matter 
about  his  particular  fad  on  which  there 
was  overdue  postage.  Now  he  stood  a 
swell  chance  to  get  free  notices  on  that 
I  — what? 

1  H.  Parker  Willis,  the  well-known 
;  correspondent,  professor  of  economics 

■  and  finance,  etc.,  at  George  Washington 
i  University,  and  author  of  a  number  of 

standard  works  is  one  of  the  experts 
I  who  contributed  to  tbe  text  of  the  new 
I  work  on  “Banking  Reform.”  of  which 
J.  Laurence  Laughlin.  of  the  Univer- 

■  sitv  of  Chicago,  is  editor. 

C.  J.  Mair.  president  of  the  Publish* 


BIG  STRIKE  BROKEN. 

(Continued  from  page  1.) 


is  confined  to  a  few  districts.  It  is  still 
difficult  to  buy  afternoon  papers  save  at 
the  larger  hotels  and  a  few  heavily 
guarded  newsstands  in  the  downtown 
business  district. 

NATION-WIDE  STRIKE  FAILS. 

Apparently  realizing  that  they  were 
beaten  in  their  efforts  to  tie  up  the  Chi¬ 
cago  papers,  the  officers  of  the  Web 
Pressmen’s  Union  launched  a  movement 
for  a  nation-wide  strike.  This  move¬ 
ment  has  failed,  although  the  pressmen 
employed  on  the  Hearst  papers  in  San 
Francisco,  Los  Angeles  and  -  .Atlanta 
have  walked  out  in  sympathy  with  their 
Chicago  comrades. 

The  San  Francisco  Examiner  ap¬ 
peared  on  Sunday  with  but  four  pages 
of  its  news  section,  as  against  twenty- 
four  pages,  the  usual  size.  The  edition 
was  run  off  by  old  pensioners  of  Mr. 
Hearst,  who  volunteered  their  services. 
Subsequent  issues  have  contained  eight 
pages.  The  publishers’  association  of 
the  city,  with  the  exception  of  the  Eve¬ 
ning  Bulletin,  voted  to  stand  with  the 
Examiner  and  print  no  more  pages  than 
it  issued.  Mr.  Crothers,  proprietor  of 
the  Bulletin,  refused  to  join  in  the  plan, 
and  the  other  publishers  could  not  carry 
out  the  scheme. 

The  pressmen  on  the  Los  Angeles  Ex¬ 
aminer  walked  out  on  Sunday  evening, 
although,  according  to  Max  Ihmsen, 
business  manager  of  that  publication,  a 
contract  was  entered  into  with  the  men 
a  week  ago,  by  which  their  wages  were 
materially  increased.  The  paper  appears 
in  reduced  form.  It  is  understood,  how¬ 
ever,  that  the  pressmen  will  return  to 
work. 

The  strike  on  the  .Atlanta  Georgian, 
which  began  Saturday,  continues  in 
force.  The  paper  is  being  printed  by 
outside  men.  The  other  Atlanta  evening 
papers  issue  in  reduced  form. 


ers’  Press,  and  W.  R.  Fairfield,  of  the 
same  organization,  were  in  Washington 
this  week  extending  their  Washington 
service  and  arranging  for  new  clients, 
among  which  is  the  Los  Angeles  Times. 
The  new  coast-to-coast  wireless  and 
telegraphic  service  of  the  Publishers’ 
Press  promises  to  be  highly  successful 
and  satisfactory.  It  is  claimed  that  with 
this  wireless  system  it  is  impossible  for 
any  one  to  break  in  on  the  service  as  the 
continuous  current  system  is  used.  The 
association  is  making  a. specialty  of  fea¬ 
tures. 

THE  OTIS  PEACE  PLAN. 

General  Harrison  Gray  Otis,  of  the 
Los  Angeles  Times,  is  putting  the  fin¬ 
ishing  touches  on  his  dynamic  plan  for 
peace  and  he  will  submit  it  to  President 
Taft  for  his  approval.  The  General  was 
appointed  a  delegate  to  the  Mohonk 
Peace  Conference  held  this  week  from 
the  Los  Angeles  Chamber  of  Commerce, 
but  he  thought  that  inasmuch  as  he 
was  advocating  a  peace  plan  differing 
from  the  one  before  the  Mohonk  con¬ 
ference,  his  appearance  there  might  not 
promote  the  peace  of  the  conference  so 
he  declined  the  appointment. 


VIRGINIA  PAPER  SOLD. 


Only  Republican  Daily  in  State  Auc¬ 
tioned  By  Trustee. 

The  Harrisonburg  (Va.)  Daily  Times, 
the  only  Republican  paper  in  the  State, 
and  the  only  Republican  paper  in  the 
entire  Seventh  Congressional  district, 
was  sold  at  public  auction  last  week  by 
Charles  A.  Hammer,  trustee,  to  satisfy 
creditors. 

The  entire  plant  was  purchased  by 
Lineweaver  Bros.,  grocerymen,  and  P. 
W.  Reherd.  The  price  paid  was  approxi¬ 
mately  $3,600.  The  Times  was  started 
in  December,  1905,  as  a  Republican  paper 
and  never  has  been  a  paying  proposition. 
The  Times  will  be  continued  without 
missing  an  issue,  it  is  said. 


The  Richmond  (Ind.)  Morning  Jour¬ 
nal  has  again  suspended  publication.  It 
was  purchased  at  a  receiver’s  sale  re¬ 
cently  by  W-  E,  Markjbury, 


KENTUCKY  HAPPENINGS. 


The  Lake  County  News  Appears 
Under  Great  Difficulties. 

(Special  Correspondence.) 

I.X)uisviLLE,  Ky..  May  14. — Consider¬ 
able  interest  is  being  manifested  by  the 
newspaper  folk  of  Kentucky  relative  to 
the  annual  meeting  of  the  Kentucky 
Press  Association,  to  be  held  at  Olym¬ 
pian  Springs,  June  10-15.  The  writers 
always  make  this  mid-summer  meeting 
enjoyable  and  turn  out  in  numbers.  The 
best  meeting  in  years  is  anticipated. 

Col.  W.  B.  Haldeman,  of  Louisville, 
is  the  president  of  the  Association. 

Advocacy  by  United  States  Senator- 
elect  Ollie  M.  James  of  a  law  requiring 
newspapers  to  publish  at  the  head  of 
their  editorial  columns,  or  other  con¬ 
spicuous  place,  the  names  of  owners, 
stockholders,  publishers,  editors-in-chief 
and  managing  editors,  is  receiving 
favorable  comment  from  the  Kentucky 
press.  Senator  James  contends  that 
special  interests  buy  papers  and  do  not 
reveal  their  identity.  As  a  result,  he 
claims,  the  public  is  duped,  and  fre¬ 
quently.  before  the  imposition  is  un¬ 
covered  the  purpose  for  which  the  inter¬ 
ests  acquires  the  newspaper  property, 
has  been  accomplished. 

Roy  Munford,  of  Elizabethtown,  has 
purchased  half  interest  in  the  News- 
Democrat,  of  Sturgis,  Ky.  He  becomes 
the  partner  of  Prof.  J.  E.  Austin,  for¬ 
merly  sole  owner  of  the  property. 

A  Hickman  (Ky.l  dispatch  states 
that  a  paper  can  be  published  under  dif¬ 
ficulties,  was  plainly  manifested  this 
week  in  the  case  of  the  Lake  County 
News,  the  weekly  paper  of  Tiptonville, 
Tenn.  The  town,  which  has  been  flooded 
for  some  time,  and  their  only  railroad 
being  out  of  commission  and  no  trains 
in,  is  depending  on  boats  altogether  for 
their  incoming  and  outgoing  shipments. 
The  newspaper  company,  being  unable 
to  get  their  regular  consignment  of 
paper,  on  which  to  print  their  weekly, 
took  thin  wrapping  paper  used  by  one 
of  the  merchants  of  the  city,  cutting  the 
same  into  lengths  to  make  two  sheets, 
and  published  their  paper  on  one  side 
of  this  paper,  the  company’s  name  and 
trade-mark  appearing  on  the  other  side. 

W.  Morgan  Shuster,  former  Treasurer 
General  of  Persia,  delivered  an  ad¬ 
dress  at  Macauley’s  Theater  next  Satur¬ 
day  night  under  the  auspices  of  the 
Louisville  Press  Club.  R.  M. 


SEEK  FREE  ENTRY  OF  PULP. 


Cate  Brought  Under  Favored  Na¬ 
tion  Clause  It  Appealed. 

The  international  commercial  question 
involving  the  right  of  entry  of  wood 
pulp  and  paper  into  the  United  States 
from  all  countries  with  which  America 
is  connected  by  treaties  of  commerce 
was  appealed  last  week  to  the  United 
States  Court  of  Customs  Appeals. 

The  privilege  is  claimed  under  the 
“favored  nation”  clause  of  the  conven¬ 
tion,  because  free  wood  pulp  and  paper 
is  granted  to  Canada  by  the  only  oper¬ 
ative  section  of  the  Canadian  reciprocity 
agreement. 

The  appeal  was  from  a  decision  by  the 
Board  of  General  .Appraisers  at  New 
York,  which  held  that  the  “favored  na¬ 
tion”  clause  could  not  be  Invoked,  as 
Canada  was  a  colonv  and  not  a  “na¬ 
tion,  state  or  country”  within  the  mean¬ 
ing  of  the  treaties. 

Because  of  the  international  impor¬ 
tance  of  the  case,  several  European  pow¬ 
ers  having  filed  claims  for  the  favor 
with  the  Secretary  of  State,  both  the 
government  and  the  importers  have 
agreed  to  expedite  it.  The  decision  is 
expected  from  the  Customs  Court  before 
the  close  of  the  current  month. 

Creelman  a  Patrolman. 

James  Creelman.  for  many  years  a 
reporter  and  later  special  writer  and 
correspondent  on  several  New  York 
newspapers,  but  now  president  of  the 
Municipal  Civil  Service  Commission, 
has  been  appointed  a  special  patrolman, 
presumably  so  that  he  can  have  th? 
privilege  of  carrying  a  revolver. 
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Qfot  r  A' 


W  V.  Cl^WFOI^D  ~  Fi^^swm 

Wa(2o  Ad  Cdvb. 


A  MON  G.  Carter, 

business  Manager  of  the  Fort  Worth  Star-Tele- 
grani  and  Chairman  Entertainment  Com¬ 
mittee,  Fort  Worth. 


Douglas  N.  Graves, 

Chairman  of  the  Program  Committee  of  the  A.  A. 
C.  of  A.,  for  the  Dallas  Convention. 


J.  F.  Letton, 

Manager,  Hotel  Galvez,  in  Charge  of  Galveston 
Entertainment  of  Ad  Men. 


DALLAS  CONVENTION. 


Eightli  Annual  Catliering  of  Ad  Clubs 
Will  Be  tbe  Most  Notable  Assem¬ 
blage  of  Advertising  Men  Ever 
Brought  Together — Serious  Side  of 
Convention  Will  Be  Emphasised  by 
Sixteen  Lay  Sermons. 

Notwithstanding  the  geographical  lo¬ 
cation  of  Dallas,  which  is  more  than  a 
thousand  miles  from  the  great  advertis¬ 
ing  centers  of  the  country,  it  is  believed 
that  the  coming  convention  will  surpass 
every  record  made  at  Boston  last  Au¬ 
gust.  Train  loads  of  delegates  from  all 
parts  of  the  United  States  and  Canada, 
and  even  from  Europe,  are  now  en  route 
to  the  Texas  city  and  trom  advance  indi¬ 
cations  the  gathering  will  be  the  largest 
and  most  notable  assemblage  of  adver¬ 
tising  and  business  men  ever  brought 
together. 

Probably  one  of  the  most  remarkable 
features  of  the  convention  is  the  opening 
event  of  the  program,  which  takes  place 
on  next  Sunday,  when  sixteen  ot  the 
more  prominent  pulpits  of  the  city  will 
be  occupied  by  well  known  advertising 
men  from  all  parts  of  the  country,  each 
of  whom  will  preach  a  lay  sermon  on 
advertising. 

The  discussion  of  advertising  topics 
and  the  planning  of  detinite  lines  of 
work  for  the  advancement  of  advertising 
will  go  beyond  anything  which  has  here¬ 
tofore  been  attempted. 

The  display  of  advertising  which  will 
be  housed  in  the  Carnegie  Library,  will 
probably  be  the  finest  collection  of  its 
kind  ever  exhibited  in  the  world.  It 
will  be  scientifically  arranged  and  prac¬ 
tically  catalogued. 

With  all  the  entire  State  of  Texas  act¬ 
ing  as  host  and  six  different  cities  vying 
with  each  other  in  the  way  of  entertairf- 
ment  for  the  visitors,  the  social  side  will 
be  taken  care  of  in  a  way  that  will  make 
the  convention  one  long  to  be  remem- 
bered. 

Having  twice  won  the  Printer’s  Ink 
Cup  as  the  club  which  has  done  more 
(or  its  home  town  than  any  other,  the 


Des  .Moines  ad  men  will  ask  to  be  elim¬ 
inated  from  the  contest  this  year.  They 
will,  however,  submit  their  evidence  for 
the  cup  at  the  convention.  The  Des 
.Moines  men  feel  that  if  they  should  win 
the  cup  again  it  would  be  taken  perma¬ 
nently  out  of  competition,  and  thus  re¬ 
move  the  incentive  for  future  contests. 

One  of  the  features  of  the  entertain¬ 
ment  of  the  delegates  during  their  visit 
to  Fort  W  orth  on  .May  22,  and  which  is 
believed  will  be  “just  a  little  bit  different 
from  anything  ever  pulled  off,”  will  be 
a  sky-piece  lunch  to  be  served  at  Lake 
Como. 

The  lunch  gets  its  name  from  the  fact 
that  it  will  be  served  in  Mexican  som¬ 
breros  (hatsj  and  after  the  lunch  each 
member  will  be  given  the  hat,  which  will 
be  full  sized,  as  a  souvenir  of  the  occa¬ 
sion.  Just  what  the  menu  will  be  has 
not  been  announced,  but  it  will  be  in 
accord  with  other  things  to  make  this 
the  one  of  most  unique  lunch  ever 
served. 


AGENCIES  MULTIPLY  RAPIDLY. 


Demand  Lower  Prees  Rate*. 

I  The  newspapers  of  the  Maritime 
I  Provinces  of  Canada  are  making  a  de- 
!  termined  effort  to  secure  lower  press 
i  rates  from  the  telegraph  companies. 

!  They  arc  being  aided  by  the  Canadian 
:  Press,  Ltd.,  which  last  week  made  ap- 
I  plication  to  the  Dominion  Railway  Com- 
]  mission  for  an  order  compelling  the  G. 
1  N.  W.  and  Western  Union  Telegraph 
,  Co.  to  file  with  the  board  a  press  service 
i  rate  in  all  Canadian  territory. 


Qhio  Daily  in  Receiver’*  Hand*. 

I  The  Marietta  (O.)  Daily  Journal, 
I  owned  and  edited  by  A.  D.  Alderman, 
I  was  placed  in  the  hands  of  a  receiver 
last  week  on  application  of  bondholders. 
,  Benjamin  R.  Putnam  was  named. 


I  The  Boone  (la.)  News-Republican 
has  awarded  the  contract  for  a  new 
home.  It  will  be  located  on  Keller 
street. 


The_  Southern  Newspaper  Publishers’ 
Association  will  hold  its  annual  meeting 
at  Knoxville,  Tenn.,  June  4,  5  and  6. 


In  Eleven  Year*  They  Have  In¬ 
creased  from  269  to  776. 

The  work  of  the  advertising  agent  is 
showing  many  signs  of  exceedingly 
healthy — some  say  abnormal — growth. 
For  example,  in  IWh  there  were  hut  2liy 
such  agents  in  the  United  States.  Five 
years  later  their  number  had  grown  to 
Til.  The  census  of  1910  showed  a  fifty 
per  cent,  increase,  or  G81. 

In  1911  there  was  nearly  one  hundred 
more,  or  776  advertising  agents. 

This  estimate  is  concerned  only  with 
the  general  agents  and  does  not  include 
special  representatives  of  newspapers. 
Many  names  have  been  added  to  the  list 
this  year. 

Notwithstanding  the  growth  of  adver¬ 
tising,  however,  it  is  not  yet  an  exact 
science  by  any  means,  and  the  numerical 
growth  of  advertising  agents  is  partly 
due  to  the  ease  with  which  they  can 
start  in  business. 

.■\n  interesting  feature  to  be  noted  in 
connection  with  this  subject  lies  in  the 
fact  that  of  the  269  agents  doing  busi¬ 
ness  in  1900  only  128  have  survived. 

.Advertising  agents  have  now  invaded 
the  smaller  towns,  which  is  not  consid¬ 
ered  beneficial  by  advertising  experts,  as 
they  have  developed  a  tendency  to  eat 
advertisers  up. 


CHANGES  IN  INTEREST. 


Hackensack,  N.  J. — The  Bergen 
County  News  and  the  'Bergen  County 
Democrat  have  been  consolidated  under 
the  title  of  the  News  and  Democrat,  with 
James  Norton  as  editor. 

Martinsville,  Ind. — The  Daily  Re¬ 
porter  and  the  Weekly  Republican  have 
been  sold  to  Harry  J,  Martin,  of  Sey¬ 
mour. 

Rutledge,  Tenn.  —  The  Grainger 
Times  has  been  acquired  by  H.  G.  Fan¬ 
ned  and  others,  who  will  continue  its 
publication  in  this  place. 

Waverly,  N.  Y. — Raymond  McEwen 
is  the  new  controlling  owner  of  the 
Sun.  Mr.  McEwen  has  been  connected 
with  the  paper  for  several  years. 


Thief  River  Falls,  Minn. — The  Falls 
News  has  been  purchased  by  Marcus  C. 
Cutter,  of  St.  Paul,  a  member  of  the 
^tate  Board  of  Control. 

.Aurelia,  la. — .A.  S.  Crabb,  who  has 
pulilished  the  .Aurelia  Sentinel  for  the 
past  three  years,  has  sold  the  paper  to 
K.  C.  Leiser,  of  Marathon. 

Sidney,  la. — Fred  W.  Hill  has  pur¬ 
chased  the  Hamburg  Reporter,  which 
has  been  owned  and  published  for  many 
years  by  Samuel  Holmes  and  his  son, 
.A.  1..  Holmes. 

Wallowa,  Ore. — W.  C.  Marsh,  news¬ 
paper  man  of  Walla  Walla,  Wash.,  has 
nought  the  Wallowa  Sun. 

Hami'Ton,  la. — W.  F.  Bugby,  who  for 
the  past  twenty  years  has  been  in  the 
employ  of  the  Franklin  County  Re¬ 
corder,  in  company  with  D.  II.  Mur¬ 
phy,  of  Stacyville,  has  purchased  the 
Kldon  Forum. 

VOTE  NOT  TO  STRIKE. 


The  Web  Pressmen's  Union,  No.  25, 
of  New  York  City,  at  a  special  meeting 
held  Wednesday  evening,  voted  not  to 
obey  International  President  George 
Berry’s  orders  calling  for  a  strike  on 
the  Ilearst  newspapers  throughout  the 
country.  The  vote,  which  was  taken 
after  a  conference  extending  over  ten 
hours,  stood  582  to  139  against  the  strike. 

A  number  of  the  speakers  warmly 
Iiraised  William  Randolph  Hearst.  His 
friendly  attitude  toward  labor  was  ad¬ 
vanced  as  an  argument  against  a  strike 
on  his  newspapers  and  was  enthusias¬ 
tically  received. 


Ban  Placed  on  Newistand*. 

The  Chicago  City  Council  on  Monday 
passed  a  resolution  authorizing  Mayor 
Harrison  to  instruct  Chief  of  Police 
McWeeny  to  remove  all  newsstands 
from  street  corners  in  Chicago.  Since 
the  newsboys  struck  in  sympathy  with 
the  pressmen,  about  two  weeks  ago.  the 
stands  have  been  conducted  by  non¬ 
union  employes,  under  police  guard. 
Under  the  resolution  newsboys  would 
not  be  prohibited  from  selling  papers  in 
the  streets,  but  would  be  compelled  to 
keep  moving. 
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THE  ORIGIN  ^ 
ADVERTISING 


The  Hen  and  her  Mate  were  the  first  advertisers  to  “deliver  the  goods.” 


THE  EDITOR  AND  PUBLISHER. 
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PUBLIC  THE  NEWSPAPER'S  PROBLEM. 

LOUIS  T.  GOLDING  DISCUSSES  IMPORTANT  ETHICAL 
QUESTIONS  AT  THE  UNIVERSITY  OF  MISSOURI. 


whenever  he  speaks  in  public,  which  is 
not  often,  he  says  something  that  is 
worth  reading  in  cold  type.  '1  he  follow, 
ing  excerpts  from  his  University  of  Mis¬ 
souri  speech  are  food  for  thought  by 
newspaper  editors  and  publishers: 

.\s  life  is  the  probloin  <>f  ll.o  iiiilividual 
s<i  is  the  imblic  tlio  jirobliun  i>f  the  news 
paper.  It  b<»lds  forih  sueetv-s  or  failure, 
growth  or  iie<‘ay.  hoi>e  or  fear  to  all  joar- 
iialisiic  ventures;  in  a  word,  it  -tands 
for  opis>rtunit.v.  Opportunity  for  social 
servie«>  opis'rtunity  for  intellectual  and 
nuial  eadership.  opportunity  for  th  >  el"- 
\atiori  of  personal  and  public  ideals.  In 
f.ii-t.  the  public  is  the  beginning,  the  (Htn- 
tiouation  rnd  the  end  of  all  newspajicr 
existence. 

To-day  the  newspaper  Is  primarily  ,a 
husiness  enterprise.  It  cannot  succeed 
I  nless  it  ha.',  (he  same  elemen's  of  suc- 
ces-  as  air.c  other  business.  It  is  eveii 
more  stis<*eptii'le  to  the  inflexible  rule  *>i 
the  "survival  of  the  fittest  ’  than  is 
Other  the  jieanut  siand  or  the  great  iner- 
c.rntih*  enterprise.  Itusiness  honoi  is  the 
ro<‘k  and  foutidation  of  its  .1 'cei't.ince 
and  influence.  If  it  has  that,  it  wilt  not 
leek  the  finof  disiTimination  b‘'t>vten  the 
delicate  shades  which  sometimes  seem  io 
■  '^"ure  tne  moral  spectrum  and  confuse 
t'.ic  difference  between  right  aod  wrong. 

IXtPOtiT.XXC’E  OF  I’fltt.tC  (’OXFIl)EXCE. 

.\t  the  same  time,  the  modern  editor 
must  so  conduct  his  paiH-r  that  those-  - 
and  they  are  still  many  v  iic,  expect  to 
have  their  niii.d--  enlightein-l  and  their 
views  guided  by  its  edilo'-ia!  ojiinions 
may  read  them  in  the  safe  assurance  that 
they  are  the  manly,  straightforward  iit 
terances  of  earnest  conviction,  enlight 
01110  and  guided  b.v  the  lies,  iiiforniation 
obtainable.  Even  then  they  are  hut 
opinions  and  tntist  stand  or  fall,  as  must 
all  .«uch.  by  their  inherent  merit  and  the 
skill  with  which  the.v  are  advocated. 

Owing  to  the  fact  that  every  jitirchasei 
of  a  copy  of  a  newspap.’r  or  a  line  of 
advertising  dot's  so  uihmi  faiili.  it  is  evi¬ 
dent  that  the  iiriinal  and  controlling  re¬ 
lation  between  the  newspafier  and  the 
public  i.s  ethical.  In  practically  all  com¬ 
mercial  transactions,  the  buyer  has  the 
opportunity  to  inspect  the  goods  before 
making  his  purchase. 

Not  so  with  the  newsitaiier.  Tlie  man 
who  pays  his  penny  on  the  street  for  a 
single  copy  or  his  dollars  at  the  office  for 
a  year's  suhscription,  does  so  in  full  lie- 
lief  that  what  he  will  receive  in  that 
copy,  or  series  of  copies,  will  not  only 
lie  worth  his  money,  but  that  it  will  lie 
a  fair  satisfaction  of  his  newspaper  needs. 
II.'  is  not  allowed  to  examine  the  giwds. 
He  can  only  see  what  has  gone  before. 
Bv  yesterdav  he  mu.st  judge  lo-morrow. 
Ohviotisl.v.  then,  the  only  sure  wa.v  that 
lo-morrow  may  be  as  gwid  or  better  thau 
yesterday  is  that  the  newspai>er  be  guided 
by  a  consistent  rule  of  action. 

THE  fiflPI.VG  I'HIXni’I.E. 

The  guiding  principle  of  that  rule  must 
be  a  keen  appre<'ia,ion  of  the  obligation 
which  rests  ui>on  every  man  who  accepts 
the  money  of  the  public  upon  the  basis 
of  the  public  tni.-t  in  him.  In  such  a 
case  no  standard  of  conduct  can  he  too 
high,  no  rule  of  action  too  rigid. 

.\mong  the  qualities  upon  which  the 
public  base,s  that  trust — and  in  some  de¬ 
gree  ii  is  given  to  every  newspaper  — 
perhaps  nothing  in  the  estimation  of  the 
public  stands  higher  than  fairness.  That 
longing  for  justice  which  ha.s  been  im¬ 
planted  by  the  Creator  in  every  hreast 
finds  its  expression  in  the  demand  for 
the  square  deal. 

Nothing  is  more  difficult  to  achieve  in 
a  newspaiier  and  nothing  is  of  greater 
value  than  the  reputation  for  fairness, 
.'^uch  a  reputation  is  a  jdant  of  slow 
g"  th  and  delicate  constitution.  No  one 
<  .■  ■  ^  too  indii.'-trious  in  r.'aring  or  too 

ca  .'iul  in  pteserving  it  and  yet  the  iiris-- 
ess  is  rc  lly  .-imide  and  the  method  may 
perhaps  be  <s»in|iressed  into  these  few 
words,  “(stnsider  the  feelings  of  the  other 
man.”  You  may  not  agr(>e  with  him,  but 
let  him  have  his  say  in  reply.  If.  by 
accident,  you  misrepre-ent  him,  let  the 


LOUIS  T.  (lOLDlXG. 

EPITOk  OK  THE  ST.  JOSEl’H  (mO.)  NEWS-PRESS. 


The  (iress  of  the  day  is  w  idely  condemned 
for  iiiaciuracy  and  yet  the  charge  is 
unju.-t.  because,  relatively  (that  is.  tak¬ 
ing  into  consideration  the  number  of 
statements  made  and  weighing  the  true 
against  the  false),  it  is  evident  and  un¬ 
deniable  that  the  press  as  a  w^lole  is  re¬ 
markably  accurate.  But  there  is  still 
vastly  more  inaccuracy  than  there  should 
Ik'  and  there  seems  no  remedy  but  in¬ 
creased  carefulness. 

The  establishment  of  fact  is  one  of 
the  most  diflicult  problems  that  faces 
htiiiian  eitdeator.  Even  in  the  I’ourts  of 
justice,  where  are  brought  to  bear  the 
best  methods  of  .-eparating  the  false  from 
the  true,  which  the  wisdom  of  the  ages 
has  brought  to  us,  there  are  frequently 
such  conflicts  of  testimony  that  the  as- 
certainnieut  of  fact  is  sometimes  a 
psv  chological  and  not  a  scientific  problem. 

Pt  KKH  t •  I.TIE.S  E .\ cot: N TERED. 

When  two  witne.-ses  to  the  same  oc¬ 
currence  will,  under  the  solemnity  of  an 
oath  and  as  a  itari  of  the  most  formal 
intestigation  known  to  the  law,  swear 
to  exactly  opiiosite  statements,  how  can 
th  >  newspaiM'r  be  held  strictly  resi>onsible 
if  its  report  of  a  transaction  differs  from 
the  view  of  one  or  more  spectators? 

Nevertheless  the  press  is  held  resixin 
sible.  and  it  must  be  recognized  that  there 
is  urgent  need  to  apiiroximate  accuracy 
more  closely  than  in  the  jiast. 

In  an  institution  so  varied  in  its  ap¬ 
peal  and  so  ('on.<tanily  displaying  the 
characteristics  of  the  individuals  creating 
it.  human  attributes  nat  trally  aiipear  in 
the  newspaper.  Courage  is  the  soul  of 
leadership  and  if  the  newspaper  is  to 
have  a  moral  and  intellectual  following 
it  must  lie  evident  that  its  utterances  are 
without  fear.  It  is  one  of  the  paradoxes 


while,  on  the  other  hand,  the  newspaper 
which  has  the  courage  to  forego  some  of 
iis  tinancial  prositerity  in  opposing  privi¬ 
lege.  fraud,  graft  and  oppression  may 
reckon  that  the  dollars  lost  as  the  imme¬ 
diate  consettuence  arc  but  invested  in  the 
capital  of  [tublic  confidence  and  esteem. 

The  editorial  chair  is  no  place  for 
waverer.i.  Newspaiters  must  take  sides. 
There  can  Iw  no  such  thing  as  a  neutral 
newspatier.  Every  other  man  in  the  com¬ 
munity  may  conceal  his  opinion  and  even 
his  action  behiinl  the  .screen  of  the  voting 
booth,  but  the  editor  must  come  out  and 
take  a  side.  If  he  would  lead,  he  must 
go  nearest  the  enemy.  If  he  would  have 
•ithers  follow,  he  must  work  out  the  path. 
More,  it  niiist  be  a  path  marked  out  by 
his  tsinvictions  and  not  by  Ills  necessities. 

FEW  VENAL  NEWSPAPERS. 

No  criticism  of  many  .Vmerican  news¬ 
papers  is  more  bitterly  or  constantly 
made  than  that  they  are  guided  by  hid¬ 
den  hands  for  questionable  purposes. 
That  the  criticism  is  true  of  any  con- 
shierable  minority  I  emphatically  deny. 
The  trifling  number  of  venal  and  con- 
trolh'd  newspapers  is  really  negligible  in 
contrast  to  the  vast  number  which  are 
conducted. 


honestly  _  _ _ _ _  _ 

Nevertheless,  it  is  known  to  all  that  this 
criticism  is  constantly  made  and  that  mil¬ 
lions  of  pwiple  believe  it  true. 

Besponsibility  is  an  element  of  news¬ 
paper  conduct  too  often  overlooked.  I 
tnean  that  sense  of  the  effect  and  conse- 
<iueme  of  action  which  should  be  ever 
present  in  any  man  about  to  take  a  step 
fraught  with  nn.v  considerable  possibility 
of  g<M)d  or  evil.  There 


-  _  ..  something 

pad  of  coi>y  paper  and 
I  which  acts  as  a  sort 
many  a  newspaper 


writer’s  judgment.  Men  who  would  not 
dare,  in  the  presence  of  half  a  dozen 
persons,  to  utter  a  statement  reflecting 
uiKin  the  good  name  of  a  man  or  woman, 
will  write  the  same  statement  for 'publi¬ 
cation  and  thus  spread  it  before  the  eyes 
of  hundreds  of  thousands. 

THE  GUIDING  PRINCIPLE. 

Onl.v  the  broadest  human  sympathy 
can  guide  a  _  newspaper  successfully. 
Nothing  that  interests  anyone  can  be 
safely  overlooked.  It  must  indeed  be  "all 
things  to  all  men.”  The  highest  inter¬ 
ests,  ideals  and  actions  are  entitled  to 
and  must  receive  its  attention  on  the  one 
hand,  while,  on  the  other,  the  most  tii- 
fling  things  demand  their  share  of  space. 
Everything  for  everybody  is  the  ultimate 
ideal  of  the  great  popular  newspaper. 

The  symimthy  and  interest  of  the  di¬ 
recting  mind  should  so  guide  the  selec¬ 
tion  and  >0  pitch  the  attitude  that  in 
eyerything  printed  there  is  some  appeal, 
either  direct  or  implied,  to  the  funda¬ 
mental  feelings  of  all  men.  It  matters 
not  that  there  must  be  in  each  issue  many  ‘ 
articles  which  even  a  majority  of  the 
readers  merely  glance  at.  if  in  their  man¬ 
ner  of  presentation  there  is  displayed  a 
broad  Ipimaii  interest  that  bespeaks  to 
the  general  reader  a  fairne-s  and  impar¬ 
tiality  of  treatment. 

The  public  makes  a  tremendous  de¬ 
mand  upon  and  fixes  a  towering  standard 
for  newspapers,  but  it  does  not  fail  to 
recompense  those  who  satisfy  that  de¬ 
mand  and  live  up  to  that  standard.  It 
is  charac.eristic  of  the  public  that  it  is 
•  low  to  recognize  even  an  eflicient  candi¬ 
date  for  favor. 

PATIENCE  IIA.S  ITS  REWARD. 

The  newspaper  striving  for  public  con¬ 
fidence  must  have  the  persistence  of  an 
earnest  lover  wooing  a  shy  and  capri¬ 
cious  maiden.  But  when  the  public 
gives  its  confidence  it  gives  also  a  gen¬ 
erous  reward.  Few  human  institutions, 
at  their  be.-t  development,  have  achieved 
higher  place  in  reimte,  in  esteem,  in 
honor.  The  successful  and  popular  news- 
paiier  is  the  pet  of  the  great  public  and 
the  heir  to  all  it  has  to  give,  but  it  serves 
an  exacting  and  jealous  mistress. 

No  newspaper  can  hold  favor  which  is 
not  devoted  exclti.-ively  to  the  public  in¬ 
terest.  Indolence  in  the  public  service 
will  no,  be  overlooked.  No  flirtation  with 
bo.ss  or  predatory  interest,  tio  arrogant 
enforcement  of  personal  views,  no  letting 
down  of  professional  standards,  no  de¬ 
cline  in  the  quality  of  service  is  per¬ 
mitted. 

Not  engraved  on  tablets  of  stone,  not 
etigro  sed  on  parchment  nor  yet  bound 
ti  any  voluiiie  of  statutes,  the  Seven 
Iteadly  Sins  of  journalism — ^VENAI.,- 
ITY.  ('OWAUDICE.  IN.VCOritACY. 
SLOTH.  INDIFFEBENCE.  BOSS- 
I.''.M,  CONCEIT— are  recorded  in  the 
public  conscience  and  at  the  bar  of  pub¬ 
lic  opinion  no  newspaiter  can  plead  guilty 
of  tlieni  and  live. 

WITH  THE  SCRIPTS  LEAGUE. 

W.  C.  Mayborn,  president  and  general 
manager  of  the  Denver  (Colo.)  Express, 
Memphis  (Tenn.)  Press,  Evansville 
(Ind.)  Press  and  Terre  Haute  (Ind.) 
Post,  has  just  completed  a  six  weeks’ 
trip  visiting  his  Eastern  papers  and  re¬ 
turns  to  his  home  in  Denver  this  week. 

R.  B.  Young,  editor  of  the  Memphis 
(Tenn.)  Press,  is  spending  his  vacation 
in  Cleveland,  O.,  with  his  mother  and 
among  old  newspaper  friends.  During 
his  absence  .\lfred  O.  .Andersson,  editor 
in  chief  of  the  Press,  also  of  Dallas  Dis¬ 
patch  and  Houston  (Tex.)  Press,  is  in 
charge. 

P'red  R.  Waldron,  advertising  manager 
of  the  Terre  Haute  (Ind.)  Post  for  the 
past  three  years,  succeeds  W.  E.  Daily, 
whose  resignation  as  husiness  manager 
has  been  accepted  to  take  effect  June  1. 
Prior  to  going  with  the  Post  Mr.  Wal¬ 
dron  w'as  advertising  manager  of  the 
Springfield  (O.  )  News  for  several  years. 
W.  E.  Daily  has  been  husiness  manager 
of  the  Post  for  the  past  three  years. 
Prior  to  that  he  was  circulation  manager 
of  the  Evansville  Press. 

Paper  Strike  Averted. 

Trouble  which  threatened  to  tie  up 
the  thirty-six  mills  of  the  International 
Paper  Company,  arising  from  demands 
made  recently  on  behalf  of  8,000  em¬ 
ployes,  has  been  averted.  An  agree¬ 
ment,  expiring  May  1.  1914,  in  which  a 
number  of  concessions  were  made  was 
signed  Tuesday. 
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WATTERSON  HONORED. 


Glowing  Tribute  Paid  Distinguished 
Editor  by  Louisville  Citizens — 
Opening  of  New  Hotel  Henry 
Watterson  Made  Occasion  for  Love 
Feast  —  Colonel  Watterson  Re¬ 
sponds  to  Many  Toasts  in  Happy 
Speech. 

Leading  citizens  of  Louisville  paid  lov¬ 
ing  tribute  to  Colonel  Henry  Watterson 
recently  at  a  l)an(iuet  given  in  his  honor  at 
the  Hotel  Henry  Watterson.  The  affair 
which  marked  the  formal  opening  of  the 
hotel  was  made  the  occasion  of  many 
happy  speeches  in  celebration  of  the 
achievement  of  Colonel  Watterson.  Au¬ 
gustus  E.  Wilson,  former  Governor  of 
Kentucky,  acted  as  toastmaster.  Mr. 
Watterson’s  address  was  in  his  happiest 
vein.  He  spoke  in  part  as  follows: 

I  um  not  sure  Ibai  the  planners  and 
builders  of  tins  stately  pile — this  evi- 
<Ienee  of  the  growth  and  tribute  to  the 
enterprise  and  character  of  our  beauti¬ 
ful  city — have  been  either  prudent  in  giv¬ 
ing  it  the  name  of  a  man  still  living,  or 
happv  in  the  choice  of  a  godfather. 

I.ifc  is  so  uncertain.  Anything  is  like¬ 
ly  to  hapiien.  One  may  go  to  Congress 
— or  State  prison — even  be  elected  Presi¬ 
dent.  Tom  Keed  described  a  statesman 
as  “a  iiolitician  who  is  dead.”  Henry  A. 
Wise  rebuked  the  Legislature  of  Virginia 
for  naming  a  county  after  him.  “Why,” 
said  he.  "I  may  yet  be  hanged;” 

In  I'aris.  as,  indeed,  in  all  the  cities 
of  France,  where  they  have  a  habit  of 
calling  the  avenues  and  streets  after 
their  worthies,  not  merely  of  war  and 
statecraft,  but  of  art  and  letters,  though 
prodigal  of  their  favors,  they  take  no 
risks.  They  wait  until  their  man  is  well 
under  ground.  I  have  a  friend  who  lives 
in  the  Hue  Adidphe  Yvon.  One  day  I 
asked  him  who  in  “thunder  was  Adolphe 
Yvon?”  “He  was  my  next-door  neigh- 
hor,”  said  my  friend.  “An  architect.  He 
built  most  of  the  houses  hereabouts. 
When  he  died  the  municipality  marked  off 
three  blocks  at  this  end  of  the  Rue  Ra¬ 
cine  and  called  them  the  Rue  Adolphe 
Yvon.” 

THE  PLIGHT  OF  THE  AMBASSADOU. 

When  one  of  our  billion  dollar  diplo¬ 
matists  went  as  Ambassador  to  France 
a  few  years  ago  he  found  a  mansion 
which  .iust  suited  him.  Rut  it  was  sit¬ 
uated  in  a  street  called  the  Rue  des 
Riche.--.  This,  the  Ambassador  explained 
to  the  owner,  made  it  impossible.  It 
might  by  a  certain  Anglification  in  pro¬ 
nouncing  the  French,  indeed  it  would, 
subject  him  to  remarks,  maybe  to  ridi¬ 
cule.  Tile  poor  Frenchman  was  aghast. 
He  had  spent  great  sums  of  money.  Ilis 
house  had  been  long  empty.  He  ran  to 
the  Maire  and  stated  his  predicament. 
“We  will  make  that  all  right.”  said  the 
Prefect.  “We’ll  call  it  the  Rue  Washing¬ 
ton.”  Xo  .«-ooner  said  than  done,  and  so 
it  has  remained  from  that  day  to  this. 

Nevertheless,  I  am  most  grateful  and 
gratified.  Xo  man  could  be  more  sen- 
s’ble  of  tile  good  opinion  of  his  neigh¬ 
bors  than  I  am  ;  none  more  grieved  and 
pained  by  their  ill  opinion.  You  may 
remember  Mr.  Lincoln’s  illustration  of 
the  little  boy  who  said  “he  reckoned  he 
loved  gingerbread  better’n  any  bov  in  Il¬ 
linois.  and  got  less  of  it.”  Well.  I  am 
in  the  matter  of  commendation  as  that 
little  boy  was  in  the  matter  of  ginger¬ 
bread.  Along  with  some  occasional 
praise  I  have  had  in  my  time  to  take 
many  ki<-ks  and  cuffs,  and,  whilst  I  have 
been  as  a  rule  too  brave  to  cry,  1  have 
not  been  always  philosopher  enough  to 
laugh. 

MANY  OB.STINATE  ME.\. 

1  soniPiimes  wish  we  could  all  think 
alike.  It  would  save  a  world  of  trouble 
and  not  a  little  heartburning.  'There  are 
so  many  oh-  tinate  men — men  like  Andrew 
f’owan — and  “notiony”  men— men  like 
tlov.  Wilson — real  heady  men,  like  tlie 
Mayor — and  then  there  are  the  Rallards 
and  the  Relknaps— even  “Peter  Lee” 
and  .Tohn  Leathers — that,  when  rubbed 
the  wrong  wa.v.  are  so  hard  to  manage. 
'There  have  lieen  times  when  the  obsti¬ 
nacy  of  those  men  nearly  broke  my  heart. 
Yet.  somehow,  we  have  rubbed  our  old 
iKii'es  together  nigh  onto  forty  years 
without  coming  to  blows,  and.  after  all. 
we  have  had  along  with  the  .‘hindies 
lot--  of  fun  :  and  I  dare  say  are  none  the 
worse  for  our  differences  of  opinion. 

I  can  truly  declare  that  I  have  loved 
no  man  less  because  he  did  pot  agree 
with  me.  I  mav  “cuss”  him — in  our  pe¬ 
culiar  iernis  of  muscular  endearment — 
dwell  uiMin  the  imperfection  of  his  pop- 
eyed  understanding,  his  bow-legged  lack 
of  political  gumption,  and  his  bandy- 


shanked.  knock-kneed,  pigeon-toed,  parts 
of  speech,  in  fine,  his  oblitiuity  of  vision 
in  general — but  I  have  got  as  good  as  1 
gave,  and,  reaching  home,  have  often 
turned  my  face  to  the  wall  and  thought 
to  myself  as  1  fell  off  to  pleasant  dreams, 

"I  siiouldn’t  wonder  if  ihat  old  rooster 
was  almut  half  right,  after  all.” 

SHIKTINO  LIFE  IS  A  JIAKU  LIFE. 

I  know  no  reason  why  a  man  should 
not  sjieak  his  mind  out.  Xor  why  he 
should  not  call  a  spade  a  spade.  Xor 
why  he  should  not  play  both  love  and 
(-ards  "fai-e  upw-ard.”  Still,  at  its  liest, 

1  fe  is  a  battle,  and  as  most  of  you  have 
heard  me  say  many  a  time.  "Sporting  life 
i,s  a  hard  life.”  I  know  plenty  of  gen¬ 
tlemen-  no,  a  few-  of  them  here  to-night 
—  who  couldn't  make  a  living  at  it  if  they 
tried. 

On  the  whole,  it  is  best  to  be  good. 
Train  uii  a  child  in  the  way  he  should 
go.  and  when  he  is  old  he  will  not  de¬ 
part  from  it  -betniue  generally  he  can’t. 

.V  famous  Governor  of  North  ('aroMna 
once  closial  a  general  order  to  a  militia 
regiment  alsiut  to  start  on  a  junket 
".Mid  now-,  boys,  good-b.ve :  be  virtuous 
and  you  will  be  happy;  but  you  wiU  not 
have  any  fun.”  He  believed  in  the 
Hyronian  rescript : 

"Let  us  have  wine  and  women,  mirth  and 
laughter. 

Sermons  and  soda  water  the  day  after,*' 
and  the  Lutheran — 

“Who  loves  not  woman,  wine  and  song 
Remains  a  fool  his  whole  life  long.” 

You  will  doubtless  recall  the  an.-wer 
made  by  the  son  of  a  certain  Governor 
of  Jlissouri,  who  had  admonished  him 
ihat  he  was  taking  Luther’s  w-ords  too 
literally.  “That  is  true,  father,”  the  son 
replied.  “I  have  been  living  too  fast, 
going  too  many  of  the  gaits.  I  shall  have 
to  top  off  some  of  them.  I  think  I  will 
begin  by  giving  up  .-ong.” 

LflOKINO  BACK  WARP. 

For  my  part,  I  shall  give  up  nothing 
that  promises  to  make  me  feel  a  boy 
again,  or  at  least  a  little  forgetful  that 
am  no  longer  a  boy.  Imoking  back¬ 
ward  over  a  long  life,  with  its  ups  and 
downs,  its  errors  of  judgment  and  infir¬ 
mities  of  temiier.  I  am  not  conscious  of 
having  ever  done  the  irreparable ;  of 
having  ever  done  the  unforgivable,  of 
having  done  that  which  water  won’t 
wash  ;  of  ha-ng  caused  a  tear  I  was  not 
readv  to  wipe  away;  of  having,  in  a 
word,  ever  robbed  any  man  of  his  rights 
or  left  any  woman  worse  than  I  had 
found  her. 

There  is  a  verse  in  an  old  English 
snug  which  when  I  w-as  a  lad  made  a 
deep  impression  noon  my  mind  and  heart, 
and  set  a  kind  of  example  before  me  : 

“If  he  to  whom  this  toast  we  drink. 

Hath  brought  the  needy  to  his  door. 

Or  raised  the  wretch  from  ruin’s  brink. 

R.v  the  ahupdance  of  his  .‘  tore ; 

If  he  hath  soothed  the  mourner’s  w-oe. 

Or  helped  .voting  merit  into  fame. 

Fill  high  ;  our  cups  shall  overflow 
In  honor  of  his  name. 

T  w-ish  I  could  have  lived  up  to  it. 
'll  imperfectlv  I  have  at  least  tried  to 
do^  so.  May  the  lines  be  emblazoned  over 
this  banquet  hall  and  the  thoughts  be 
engraved  upon  the  memory  of  all  who 
banquet  here.  I  wish  prosperity  to  the 
over-partial  friends  who  have  put  upon 
themselves  ih's  great  outlay,  have  reared 
this  poble  Ic'sfelrv  and  have  done  me  the 
honor  to  call  it  bv  mv  name.  God  bless 
them  and  it.  and  God  bless  you  all! 


CLOVER  LEAF  CHANGES. 


W.  B.  Colver  Becomes  Editor-in- 
Chief  of  Western  Group  of  Papers, 

W’.  B.  Colver.  for  a  number  of  years 
president  and  general  manager  of  the 
Newspaper  bmterprise  .-\ss-ociation  of 
Chicago.  Cleveland  and  San  Francisco, 
resigned  May  1  to  take  up  the  duties  of 
editor-in-chief  of  the  Clover  Leaf 
League.^  comprising  the  Minneapolis 
Diiily  News,  the  Omaha  Daily  News,  the 
St.  Paul  Daily  News,  the  Woman’s 
Home  Weekly,  the  St.  Paul  Rural 
Weekly,  the  Farm  Magazine,  the  .Ameri¬ 
can  Home  and  the  Omaha  Rural  Week- 

I.v- 

.\  reorganization  of  the  general  man¬ 
agement  of  the  league  was  effected  by 
the  aiipointment  hy  Publisher  T..  V.  Ash- 
baugh.  of  N.  W.  Reay.  of  St.  Paul,  as 
general  m,-tnager.  and  John  Burgess,  of 
Minneapolis,  as  assistant  general  man¬ 
ager. 

It  is  understood  that  these  changes  do 
not  affect  the  local  management  of  the 
different  properties,  either  editorially  or 
in  the  business  offices. 


HONEST  AD  LAW  IN  EFFECT. 


Fraudulent  Advertising  Now  Misde¬ 
meanor  in  Massachusetts. 

The  Massachusetts  bogus  advertising 
measure  which  passed  both  branches  oi 
the  State  Legislature  and  was  signed  by 
Governor  F'oss  .April  18.  became  a  law- 
Monday.  The  te.xt  of  the  hill  follows : 

“Sec.  1, — If  any  person,  tirm,  corpo¬ 
ration  or  association,  or  any  employe 
thereof,  in  a  newsiiaper,  circular,  form 
letter  or  other  jiuhlication  published, 
distributed  or  circulated  in  this  common- 
w-ealth,  or  any  hiil  hoard,  sign,  card, 
label  or  other  advertising  medium  dis¬ 
played  on,  in  or  near  a  street,  electric 
car,  showcase,  store  or  other  place  in 
this  commonwealth,  knowingly  makes 
or  disseminates  fir  causes  to  he  made 
or  disseminated  any  st;itenu‘nt  or  asser¬ 
tion  of  fact  concerning  the  (|uantity,  the 
(luality,  the  method  of  iiroduction  or 
manufacture,  the  cost  of  production,  the 
cost  to  the  advertiser,  the  present  or 
former  price,  or  the  reason  for  the  price 
of  the  merchandise  of  such  person,  firm, 
corporation  or  association  or  concerning 
the  manner  or  source  of  purchase  of 
such  merchandise,  or  the  possession 
of  rewards,  prizes  or  distinctions  con¬ 
ferred  on  account  of  such  merchandise, 
which  statement  or  assertion  has  the  ap¬ 
pearance  of  an  offer  advantageous  to  the 
purchaser,  and  is  untrue  or  calculated 
to  mislead  the  person  or  corporation,  or 
the  memher  or  memliers  of  .-i  firm  or  as¬ 
sociation.  causing  such  statement  nr  as¬ 
sertion  to  he  made  or  disseminated, 
also  the  employe  making  or  disseminat¬ 
ing  such  statement  or  a-sertion,  shall  he 
guilty  of  a  misdemeanor,  and  shall  he 
liable  to  a  fine  of  not  less  than  $10  nor 
more  than  $.W  for  each  offen.se. 

“Section  2.  chapter  -lOT.  of  the  acts 
of  the  year  1002  is  hereby  repealed. 


Col.  Emmet  Garvin  Lo-gan,  former 
editor-in-chief  of  the  Louisville  limes, 
died  ill  Baltimore  Wednesday. 


CITY  NEWS  ELECTION. 

-At  the  .annual  meeting  of  the  New 
York  City  News  Association  held  on 
May  l-'i  at  its  new  quarters  in  the  Hud¬ 
son  Terminal  building.  .'D  Church  street, 
the  follow  ing  officers  w  ere  elected ; 
President.  Frank  H.  Pierson.  New  York 
Herald ;  vice-president.  J.  W.  H.  Em- 
mert.  New  York  Zeitung:  secretary- 
manager.  J.  E.  Hardenbergh:  treasurer, 
W.  G.  Henderson:  executive  committee. 
.-Arthur  Greaves,  New  A’ork  Times;  C. 
T.  Thompson.  .Associated  Press :  .Arthur 
Clark,  New  York  World:  Justin  Mc¬ 
Grath.  New  A’ork  .American;  H.  M. 
Crist.  Brooklyn  Daily  Eagle. 

This  is  the  twelfth  consecutive  term 
for  President  Pierson  and  the  eighteenth 
year  for  J,  E.  Hardenhergh  as  secretary- 
manager. 


Southern  Publishers  to  Meet. 

The  annual  meeting  of  the  Southern 
Newspaper  Pulilishers'  .Association,  com¬ 
posed  of  the  representative  newspapers 
of  the  South,  will  lie  held  at  Knoxville, 
I'enn..  June  4.  and  <>.  The  largest  at¬ 
tendance  in  the  history  of  the  associa¬ 
tion  is  expected.  -  The  t-opic  program  this 
year  w  ill  he  excel'ent  and  the  entertain¬ 
ment  feature  will  he  in  keeping  with  the 
occasion.  .-Among  the  prominent  guests 
mviteil  to  attend  the  convention  and  de¬ 
liver  addresses  are  the  following ;  .Ar¬ 
thur  Brisbane,  of  the  New  A'ork  Jour¬ 
nal:  Frank  .A.  Mnnsey,  .Ad-olph  S.  Ochs. 
United  States  Senator  Luke  Lea,  Hon. 
Oscar  W.  Underwood  and  (iov.  B.  W. 
Hooper  of  Tennessee.  I'he  presence  of 
these  distinguished  people  will  add  great¬ 
ly  to  the  enjoyment  and  profit  -of  the 
convention. 

Pulitzer  School  Plans  Filed. 

Plans  were  filed  this  week  for  the 
new  School  of  Journalism  building  for 
Uolumhia  University.  The  structure 
will  have  a  frontage  of  57.3  feet  on 
Broadway,  and  210  feet  on  116th  street. 


A  Forcefiil  Statement  Supported  by  Facts 

DURING  APRIL 

THE  BROOKLYN  DAILY  EAGLE  published  more 
paid  advertising  than  any  other  ne'wspaper 
in  New  York  City  except  one 

This  is  significent.  Advertisers  realize  the  EAGLE’S 
peculiar  advertising  pull,  and  are  directing  more  and  more 
of  their  copy  to  its  columns  day  after  day.  Last  month  only 
one  other  New  York  City  newspaper  served  as  many 
advertisers  as  did  the  EAGLE. 

Here  are  the  records  of  the  four  leaders  as  compiled  by  the  statistical 
department  of  the  New  York  Evening  Post: 

New  York  World . 1,075,832  agate  lines 

BROOKLYN  EAGLE  .  .  .  895,053  agate  lines 

New  York  Herald .  865,072  agate  lines 

New  York  American.  .  .  799,409  agate  lines 

DAY  BY  DAY 
MORE  READERS 

MORE  ADVERTISING 

A  BETTER  NEWSPAPER 

THE  BROOKLYN  DAILY  EAGLE 

The  Newspaper  That  Goes  Home 
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read.ible  to  anybody,  but  especially  prized 
by  all  interested  in  Christianity,  be  run 
regularly. 

ADVERTISE  IN  NEWSPAPERS. 

The  commission  recommends  the  min¬ 
isters  and  laymen  of  the  church  to  co¬ 
operate  with  the  newspaners  in  promot¬ 
ing  public  welfare ;  that  they  encourage 
publicity  of  the  work  rather  than  for 
the  workers;  that  they  seek  closer  rela¬ 
tionship  with  the  makers  of  newspapers ; 
that  the  business  announcements  of  the 
churches — their  location,  hours  of  serv¬ 
ice  topics  be  made  public  through  the 
newspapers  as  paid  advertisements. 

The  commission  declares  itself  in  fa¬ 
vor  of  the  establishing  of  a  central  pub¬ 
licity  bureau,  to  which  news  agencies 
and  newspaper  may  apply  by  day  or  by 
night  for  latest  news  affecting  any  of 
the  American  religious  organizations  in 
North  America  or  abroad. 


1  preachers  who  try  to  use  the  press  for 
self-exploitation,  and  with  the  organiza¬ 
tions  which  are  constantly  trying  to  slip 
over  their  propaganda  as  general  relig¬ 
ious  intelligence. 

It  also  shows  that  the  church  people 
want  more  general  religious  news  in  the 
daily  press  and  that  they  decidedly  are 
!  not  interested  in  the  petty  paragraphs 
;  which  so  often  pass  for  religious  news. 

1  .^s  to  general  features,  the  report  says 
•  the  church  folk  want  Sunday-school  les¬ 
sons,  social  service  articles  and  good  ab¬ 
stracts  of  the  right  sort  of  sermons. 

Unequivocally  the  report  declares  for 
a  new  era  of  paid  advertising  by  the 
churches.  Every  church  should  adver¬ 
tise  its  own  services,  and  in  their  organ- 
=  ized  capacity  churches  should  make  use 
I  of  display  advertising,  as  was  done  in 
I  New  York  prior  to  the  Men  and  Re¬ 
ligion  Congress. 

SOME  RECOMMENPATIONS. 

The  report  winds  up  with  a  series  of 
recommendations  as  follows: 

1.  To  the  daily  new.spapers  of  North 
.\merica  the  Commission  on  Publicity 
would  suggest : 

_1.  That  every  daily  newspaper  main¬ 
tain  an  organized  religious  department, 

1  in  charge  of  a  member  of  its  staff :  even 
as  it  maintains  an  organized  theatrical, 
.sporting,  financial  or  society  department. 
Only  in  this  way  can  regular,  systematic, 
proportionate  and  thorough  attention  be 
given  to  the  wide  field  of  religious  inter¬ 
ests.  We  anticipate  the  day  when  every 
newspaper  will  have  a  religious  editor,  as 
expert  and  as  high-salaried  as  its  sporting 
editor. 

2.  That  within  this  department  local 
religious  news  will  he  covered  as  prompt¬ 
ly  and  adequately  as  any  other  form  of 
news. 

.S.  That  provision  be  made  for  the  pub¬ 
lication  of  the  important  general  news 
of  religion,  from  all  parts  of  the  world. 
Our  correspondents  point  this  out  as  one 
of  the  notable  deficiencies  of  the  daily 
press.  General  news  of  all  faiths  and 
in  all  lands,  newvs  free  from  any  taint 
of  sectarian  bias  or  special  propaganda, 
and  fully  interpreted  for  the  average 
reader,  is  appreciated  by  intelligent  per¬ 
sons  outside  of  the  church  as  well  as  in.  I 
4.  That  some  good  religious  feature. 


NEW  PUBLICATIONS. 

Dante,  S.  D. — A  new  weekly  called 
the  Dante  Reporter  has  been  launched 
here.  G.  B.  Weichman  is  the  publisher. 

Salem,  Ore. — A  newspaper,  the  poli¬ 
tics  of  which  will  be  Democratic,  will 
be  established  in  this  city  about  June  1. 
It  will  be  under  the  management  of 
James  E.  Godfrey  and  A.  M.  Dalrymple. 

Vaughn,  N.  M. — The  Weekly  Re¬ 
porter  is  a  new  paper  recently  estab¬ 
lished.  It  succeeds  the  Vaughn  News 
and  Public  Voice.  W.  L.  Patterson  is 
the  editor. 

•  Chappell  Hiix,  Tex. — The  Chappell 
Hill  Advocate  is  the  name  of  a  new 
weekly  just  established. 


Memphis  News-Scimitar  Gains. 

The  Memphis  News-Scimitar  made  a 
gain  of  10,000  in  circulation  during  the 
last  year,  its  net  paid  circulation  at  pres¬ 
ent  being  over  41,000,  according  to  its 
publisher’s  statement.  The  final  adver¬ 
tising  in  April,  this  year,  showed  a  gain 
of  47,000  lines  over  April,  1911.  Paul 
Block  is  in  charge  of  the  News-Scimi- 
tar’s  foreign  business. 


Illustrated 


Magazine 

To  the  Vigilance  Committee 
at  Dallas: 

The  ILLUSTRATED  SUN¬ 
DAY  MAGAZINE  does  not 
carry  any  objectionable  ad¬ 
vertising  in  its  columns. 

To  the  Advertising  Managers’ 
Association : 

The  ILLUSTRATED  SUN¬ 
DAY  MAGAZINE  has  had 
its  circulation  figures  ex¬ 
amined  and  is  ready  to  prove 
at  any  time  its  circulation, 
which  is  over  1,100,000  copies 
per  week. 

To  Advertisers  and  Agents: 

The  ILLUSTRATED  SUN¬ 
DAY  MAGAZINE  will 
show  results — In  Sales  and 
Returns. 

JVhy  not  The  ILLUS¬ 
TRATED  SUNDAY  MAG¬ 
AZINE  with  its  tremen¬ 
dous  distribution  in  18  large 
cities  and  their  surrounding 
territories  ? 


Chicago  NEW  YORK  Boston 


CHURCHES  AND  PRESS. 


Commission  of  Practical  Newspaper 
Men  Tell  How  the  Two  May  Co¬ 
operate  for  the  General  Good —  ^ 
Self-Exploitation  of  Workers  In- 1 
stead  of  the  Work  Condemned —  : 
Recommend  Establishment  of 
Permanent  Publicity  Bureau. 

The  death  knell  of  the  measly  little 
pulpit  notice,  which  has  so  long  mas¬ 
queraded  as  religious  news,  was  sounded 
at  the  Men  and  Religion  Congress  in 
New  York  City,  April  20,  and  this  par¬ 
ticular  form  of  free  puffery  will  have  to 
stand  on  its  own  feet  in  the  advertising 
columns. 

A  really  revolutionary  report  upon  the 
relation  between  press  and  churches  was 
made  to  the  congress  by  a  commission  ' 
composed  of  practical  new  spaper  men,  i 
who  based  their  findings  upon  answers  j 
to  something  like  a  thousand  question- ! 
aires,  as  well  as  upon  their  own  judg-  I 
ment.  The  national  company  of  religious 
leaders  who  gathered  for  the  congress 
were  agreed  in  declaring  that  this  report 
was  the  most  far-reaching  result  of  the 
congress.  It  will  be  put  into  permanent 
form  and  made  the  basis  for  future  dis¬ 
cussions  in  all  kinds  of  religious  gather¬ 
ings.  It  is  also  to  be  put  into  the  hands 
of  the  newspaper  editors  of  the  country. 
don’t  WORK  TOGETHER. 

The  report  shows  a  surprising  lack  of 
real  co-operation  and  mutual  under¬ 
standing  between  the  newspapers  and 
the  churches,  and  it  m-tkes  «tror.g  rec¬ 
ommendations  for  the  bridging  of  this 
gulf.  It  deals  vigorously  with  the 


H.  N.  RICKEY, 

EDITOR-IN-CHIEF  OF  THE  SCRIPPS  LE.AGUE  OF  NEWSP.APERS. 


LONDON  PAPERS  CONSOLIDATE. 


The  Daily  News  and  Morning  Leader 
Appear  as  the  Daily  News  Leader. 

The  London  Daily  News  and  the  Lon¬ 
don  Morning  Leader  have  consolidated 
under  the  title  of  the  Daily  News 
Leader,  the  first  issue  of  which  appeared 
on  Monday. 

In  the  leading  editorial  the  editor  ad¬ 
mits  that  although  the  papers  had  the 
same  ideals  and  appealed  to  the  same 
classes  of  readers,  their  rivalry  had  been 
wasteful  and  unproductive.  For  this 
reason  the  owners  of  the  two  papers 
concluded  to  put  an  end  to  the  situation 
by  amalgamating  the  publications. 

The  new  paper  in  appearance  is  a 
blend  in  about  equal  parts  of  its  two 
predecessors,  the  leading  features  of  both 
being  retained  so  far  as  possible. 

There  is  one  feature,  however,  which 
will  cause  much  comment.  For  years 
past  the_  Daily  News,  with  the  idea  of 
eradicating  the  evils  of  betting  on  race¬ 
tracks,  never  published  any  news  relat¬ 
ing  to  horse  racing,  whereas  the  Morn¬ 
ing  Leader  had  a  large  circulation 
among  turfmen  in  consequence  of  its 
well- written  reports  from  the  race-tracks. 
The  new  paper  retains  this  feature,  with 
the  exception  that  no  horses  are  “tipped” 
for  the  races. 

Advertising  Rates  Fixed  by  Law. 

The  law  prescribes  the  rate  that  can 
be  charged  for  State  advertising  in 
Texas  newspapers.  The  fixed  rate  for 
any  character  of  advertising  for  the  State 
is  one  cent  per  word  for  the  first  insertion 
and  one-half  cent  per  word  for  each  sub¬ 
sequent  insertion,  no  extra  charge  iie'ng 
allowed  for  any  display  advertising. 


Are  you  watching  the 
Meniphij:  Newspaper  sit¬ 
uation  ?  It  is  worth 
while. 

In  April,  1911,  the  net 
average  circulation  zvas 
30,928. 

In  April,  1912,  the  net 
average  circulation  was 
41,415. 

In  Memphis  and  Shelby 
County  the  net  average 
Daily  circulation  for 
April  was  21,705. 

Furthermore  the 
NEWS  SCIMITAR,  in 
April  just  past,  gained 
47,250  agate  lines  over 
last  April,whereas  the  two 
other  Memphis  News 
papers  lost  117,404  lines 
(one  paper  losing  103,096 
lines,  and  the  other  14,308 
lines  ). 

There  has  been  a 
change  in  the  Memphis 
Daily  situation,  and  there 
zvill  be  further  changes. 


Watch  It!!! 


Chicago  NEW  YORK  Boston 


May  i8,  1912, 
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ADVERTISING  MEN 

whose  copy  is  composed  on 

THE  LINOTYPE 

are  always  sure  of 

Clear,  Sharp  Print  from  New  Linotype  Slugs 

Multiple 
Magazine 
Linotypes 

Three  Magazine  Linotype  I  Enable  you  to 

FURNISH  COPY  LATER 
SECURE  PROOFS  EARLIER,  and 
MAKE  CORRECTIONS  QUICKER 

than  by  any  other  method  of  composition 

THE  UNOTYPE  WAY  IS  THE  ONLY  WAY 


MERGENTHALER  LINOTYPE  COMPANY 

Tribune  Building,  New  York 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Avenue  638*646  Sacramento  Street  549  Baronne  Street 


TORONTO :  Canadian  Linotype,  Ltd.,  35  Lombard  Street 
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JOURNALISM  WEEK. 

Diatinguisked  Newspaper  Men  Deliver 
Addresses  on  Many  Topics  at  Uni¬ 
versity  of  Missouri — Dean  Wil¬ 
liams  of  Columbia  Talks  on  the 
“Profession  of  Journalism,’’  George 
W.  Coleman  Speaks  on  Advertis¬ 
ing. 

{Special  Correspondence.) 

Columbia,  Mo.,  May.  6. — \\  hen  Dean 
Talcott  Williams,  of  the  Pulitzer  School 
of  Journalism  of  Columbia  University, 
N'ew  York  City,  and  Dean  Walter 
W’illiams,  of  the  School  of  Journalism 
of  the  University  of  Missouri,  stood  to¬ 
gether  on  the  stage  of  the  university 
auditorium  before  an  audience  of  Jour¬ 
nalism  Week  visitors  and  students, 
hearty  applause  went  up  for  the  “Deans 
Williams.” 

“The  Profession  of  Journalism”  was 
the  subject  of  the  address  by  Dean  Tal¬ 
cott  Williams.  He  defined  the  purpose 
of  the  journalist  as  “an  interpreter  of 
society."  The  l>est  editorials,  he  said, 
express  the  best  opinions  and  the  best 
desires  of  the  people.  He  defended 
newspapers  against  charges  of  printing 
unpleasant  facts  for  the  mere  sake  of 
sensation.  No  reform  can  come  about, 
he  said,  without  publicity.  Newspapers 
arouse  public  conscience. 

“You  cannot  escape  the  smell  of  sewer 
gas  merely  by  shutting  your  doors.  It 
is  necessary  to  clean  the  sewer.”  Dr. 
Williams  named  a  number  of  reforms 
that  have  come  about  because  of  news¬ 
paper  publicity.  He  quoted  without 
comment  the  remark  of  Charles  A.. 
Dana,  that  he  “was  not  ashamed  to  print 
what  God  had  permitted  to  happen.” 

Perhaps  the  most  noteworthy  address 
by  an  advertising  expert  before  the  ses¬ 
sions  of  Journalism  W'eek  was  that  by 
Glen  Buck,  of  the  Glen  Buck  Co.,  of 
Chicago,  following  the  address  Thursday 
night  by  Talcott  Williams.  Mr.  Buck  em¬ 
phasized  the  importance  of  rhythm  in 
ads  and  declared  that  more  depended 
upon  the  form  than  upon  the  substance 
of  the  ad.  “.Advertising  as  a  Public 
Service”  was  the  title  of  Air.  Buck’s  ad¬ 
dress  and  he  attempted  to  explain  how 
advertising  saves  people  time  and  money. 
George  W.  Coleman,  of  Boston,  presi¬ 
dent  of  the  Associated  .Advertising  Clubs 
of  America,  delivered  two  lectures  on 
advertising  during  the  week.  His 
speeches  were  interesting  and  instructive. 

The  week  started  with  an  address 
Monday  night  by  Robert  W.  Lyman, 
editor  of  the  New  York  World.  Mr. 


The  Sentinel  Publishing  Company, 
Winston-Salem,  N.  C. 

Gentlemen : 

Replying  to  yours  of  the  14th,  will  say 
that  we  are  very  glad  indeed  to  report  that 
we  have  gotten  very  good  results  from  the 
advertising  placed  with  you.  Our  custom¬ 
ers  report  an  increase  demand  for  our 
men’s  fine  shoes,  and  we  have  sold  mer¬ 
chants  in  your  section  who  never  bought 
this  line  before,  and  we  believe  advertising 
in  The  Sentinel  made  it  easier  for  us  to  sell 
these  merchants. 

Assuring  you  of  our  appreciation  of  the 
co-operation  which  you  have  given  us  in 
making  our  advertising  campaign  in  The 
Sentinel  a  success,  we  beg  to  remain, 

Yours  verv  truly. 

CRADDOCK-TERRY  CO. 

Lynchburg,  Va. 

The  Sentinel  Guarantees  the  Advertiser 
One-Third  More  Paid  Circulation  in  Win¬ 
ston-Salem  Than  Any  Other  Newspaper. 


I  The  success  of  Detroit  Saturday 

I  Night  is  both  an  illustration  and  a 
tribute  to  the  culture  and  morality 
of  the  people  of  Detroit. 

DETROIT  SATURDAY  NIGHT 

after  a  five  years’  campaign,  occu- 
I  pics  its  own  building  with  its  own 

I  composing  rooms  and  press  rooms — 
the  complete  newspaper  establishment. 

Last  form  closes  Thursday  after¬ 
noon  preceding  date  of  publication. 

Foreign  Advertising  Representatives: 

H.  L  SOAEN  4  CO.  GEO.  H.  ALCOKN 

Psaaiss  Gas  Oicaga  Ttibam  MA..  Kew  Yait 


Lyman  took  for  his  subject,  “The  Pro¬ 
fession  of  Journalism.”  While  the  ad¬ 
dress  went  deeply  into  questions  of  edi¬ 
torial  ethics  and  was  on  the  whole  a 
scholarly  and  serious  lecture,  the  au¬ 
dience  was  particularly  interested  in  his 
description  of  the  way  the  World  cov¬ 
ered  the  story  of  the  'Titanic  wreck. 

Among  the  speakers  of  the  week  were : 
Robert  Lyman,  editor  New  York  World; 
W.  M.  Ledbetter,  city  editor  St.  Louis 
Globe- Democrat:  George  S.  Johns,  ed¬ 
itor  St.  Louis  Post-Dispatch ;  A.  D.  Mof¬ 
fett,  Elwood  (Ind.)  Record;  Louis  T. 
Golding,  publisher  St.  Joseph  News- 
Press  ;  DeWitt  C.  W’ing,  of  the  Breeders’ 
Gazette,  Chicago;  B.  B.  Herbert,  editor 
National  Printer-Journalist,  Chicago; 
Mrs.  S.  W.  Lee,  Savannah  (Mo.)  Re¬ 
porter,  and  Miss  Prances  Nise,  Moberly 
(Mo.)  Democrat;  Thomas  H.  Rogers, 
St.  Louis  Times;  Charles  Dillon,  pro¬ 
fessor  of  journalism,  Kansas  State  Agri¬ 
cultural  College;  A.  B.  Chapin,  Kansas 
City  Star ;  Will  H.  Mayes,  Brownwood 
(Tex.)  Bulletin;  H.  J.  Haskell,  Kansas 
City  Star;  George  W’.  Coleman,  Boston, 
president  .Associated  .Advertising  Clubs 
of  .America ;  I.  H.  Sawyer,  president  St. 
Louis  .Ad  Men’s  League;  Willis  M. 
Hawkins,  president  Kansas  City  Ad 
Club;  E.  L.  Purcell,  Fredericktown 
Democrat-News,  president  Missouri 
Press  .Association ;  R.  T.  Deacon,  St. 
Louis,  treasurer  Ben  Franklin  Club  of 
.America;  Jewell  Mayes,  Richmond  Mis¬ 
sourian,  and  Lee  Shipper,  Higginsville 
Jeffersonian:  Strickland  W.  Gillilan, 
Baltimore,  Md.,  and  Clarence  Ousley, 
editor  Fort  Worth  (Tex.)  Record. 

The  addresses  delivered  by  Louis  T. 
Golding  and  B.  B.  Herbert  appear  else¬ 
where  in  this  issue. 


AN  APPRECIATION  OF  EDITORS. 

Knoxville,  Tenn.,  May  9,  1912. 
The  Editor  and  Publisher: 

Being  a  subscriber  and  a  great  ad¬ 
mirer  of  your  publication,  I  beg  that  you 
grant  me  space  to  use  my  cudgel  in  de¬ 
fense  of  the  much-maligned  editors  by 
would-be  young  authors. 

While  I  have  not  “arrived,”  I  have  out 
quite  a  number  of  accepted  stories ;  sev¬ 
eral  with  first-class  magazines,  and  what 
little  success  I  have  attained  I  owe  sole¬ 
ly  to  the  cold-hearted  editors. 

I  can  say  in  all  truthfulness  that  I 
have  never  had  dealings  with  a  more 
gentlemanly  or  kind-hearted  set  of  men 
than  those  at  the  head  of  Frank  A. 
Munsey  -Co.’s  publications.  .And  the  as¬ 
sociate  editor  of  Doubleday,  Page  Co.’s 
Short  Stories  has  few  equals.  She  is 
ready  and  willing  at  all  times  to  lend  a 
helping  hand  to  struggling  writers.  The 
editor  of  Ten  Story  Book  is  another 
of  those  “heartless  monsters”  whose  as¬ 
sistance  has  helped  me  on  the  way. 
“There  are  others,”  but  space  forbids. 

True,  I  have  bumped  against  several 
whose  personality  seemed  to  be  wrapped 
up  in  their  rejection  slip,  but  they  were 
few. 

Experience  has  taught  me  that  nothing 
so  inspires  a  young  writer  like  a  word 
now  and  then  of  appreciation  or  criti¬ 
cism  from  an  editor.  But  for  the  advice 
and  very  often  “roast”  received  with 
the  return  of  a  story  from  those  men¬ 
tioned  above  I  would  have  dropped  by 
the  wayside  long  ago. 

1  realize  that  they  are  a  busy  set  of 
people,  and  it  would  require  an  enor¬ 
mous  amount  of  unnecessary  work  to 
write  each  one.  but  surely  there  should 
be  some  way  to  distinguish  real  merit 
and  when  possible  give  them  a  word  of 
encouragement  or  censure  if  needed, 
anything  in  preference  to  the  rejection 
slip  all  the  time. 

Thanking  you.  Mr.  Editor,  for  grant¬ 
ing  my  request,  I  am 

Yours  very  truly, 

E.  C.  Dickey. 


Twenty  newspaper  men  of  North  Da¬ 
kota  have  been  invited  to  attend  the 
newspaper  conference  to  be  held  at 
Madison.  Wis..  next  July,  under  the  au¬ 
spices  of  the  University  of  Wisconsin. 

The  Norristown  Times  was  issued 
this  week  as  a  morning  paper,  the  occa¬ 
sion  being  a  local  centennial  celebration. 


By  Western  Union  Night-Letter  to  THE  EDITOR  AND  PUBLISHER. 


Albany,  N.  Y.,  May  15,  1912— 1135A. 

From  THE  KNICKERBOCKER  PRESS. 

The  Knickerbocker  Press  circulation  gains  dur¬ 
ing  the  past  nine  months  has  been  little  short  of 
phenomenal.  Average  daily  circulation  first  fifteen 
days  in  May,  25,427.  This,  coupled  with  phenomenal 
advertising  gains,  places  this  newspaper  in  unques¬ 
tionable  second  place  and  the  leading  morning  news¬ 
paper  in  entire  capital  district,  populated  by  approxi¬ 
mately  four  hundred  thousand  people. 

THE  KNICKERBOCKER  PRESS, 

George  J.  Auer,  Bus.  Mgr. 


To  Newspaper  Owners 
and  Publishers 

A  man  of  large  and  successful  expe= 
rience  in  newspaper  work,  especially  in 
the  business  end  and  advertising,  but 
well  qualified  in  all  departments,  wants 
to  make  a  prompt  connection.  Has 
worked,  in  towns  of  50,000  up,  mostly 
in  largest  cities,  always  has  and  can  make 
good  in  any  community.  Can  help  to 
make  a  property  a  success  in  reading 
contents,  general  business  and  profits. 
Address  “  CAPACITY, »»  care  of  THE 
EDITOR  AND  PUBLISHER. 


May  i8,  1912}. 


THE  EDITOR  AND  PUBLISHER. 


By  ^Vestern  Union  Night-Letter  to  THE  EDITOR  AND  PUBLISHER 


Boston,  Mass.,  May  14, 1912.  11:40  P.  M.  No.  8393 


From  THE  BOSTON  POST 

To=day’s  circulation  of  the  BOSTON  POST  is  391,468 
copies,  a  gain  of  51,919  copies  over  one  year  ago.  For  week 
ending  May  12,  1912,  the  BOSTON  POST  led  in  display 
advertising  all  other  Boston  newspapers  having  daily  and  Sun= 
day  editions,  its  next  competitor  being  11,744  lines  behind. 
THE  BOSTON  POST^S  LEADERSHIP  IN  DISPLAY  AD¬ 
VERTISING  IS  CHRONIC.  It  has  led  every  week  with 
three  exceptions  since  January  1, 1912. 

THE  BOSTON  POST. 


CHICAGO  HAPPENINGS. 

Chicago,  May  15. — Democratic  State 
leaders  have  thus  far  been  unsuccess¬ 
ful  in  their  efforts  to  get  Barratt 
O’Hara,  a  well-known  Chicago  jour¬ 
nalist,  to  withdraw  from  the  nomina¬ 
tion  for  lieutenant-governor.  Fear  that 
a  preponderance  of  one  nationality  on 
the  ticket  will  injure  the  chances  for 
Democratic  victory  next  fall  is  respon¬ 
sible  for  the  request  made  to  Mr. 
O’Hara.  Mr.  O’Hara  declares  that  he 
made  his  campaign  independent  of  the 
Hearst-Harrison  and  Sullivan  factions, 
and  sees  no  reason  why  he  should  give 
up  the  fruits  of  victory. 

The  Chicago  Press  Club  will  postpone 
its  long-talked-of  pilgrimage  to  St.  Jo¬ 
seph,  Mich.,  until  early  in  June.  The 
newspaper  strike  is  given  as  a  contribu¬ 
tory  cause  for  deferring  the  trip.  More 
time  is  needed,  too,  in  rounding  out  the 
show  which  the  club  will  present  at  the 
Bell  Opera  House,  for  they  want  to  show 
the  public  that  newspaper  men  are  not 
altogether  “bad  actors.’’ 

William  H.  Field,  business  manager 
of  the  Chicago  Tribune,  has  purchased 
prope'ty  at  Glencoe,  Ill.,  on  a  bluff  over¬ 
looking  Lake  Michigan,  and  is  overhaul¬ 
ing  the  house  and  improving  the  grounds 
preparatory  to  occupancy. 

A.  H.  Kettering  is  again  press  agent 


Thev  Set  the  Pace  in  Pittsburgh 


The  Post  ^Ev*ry  Morning  and  Sunday.) 

A  S  cent  Newspaper  that  the  real  home 
folks  of  Pittsburgh  and  Western  Pennsylva¬ 
nia  read  Gained  129,338  agate  lines  paid 
advertising  since  January  1. 

The  Sun  (Every  Evening,  One  Cent.) 
Covers  the  afternoon  field  where  others  can¬ 
not  reach,  combining  quality  with  quantity. 
Gained  259,043  agate  lines  since  January  1.' 

SPECIAL  COMBINATION  RATE. 

EMIL  M.  SCHOLZ.  GcDcral  Manager 
CONE,  LORENZEN  &  WOODMAN 

Special  Repreaentatives-New  York-Chicago. 


for  the  White  City  which  has  just  re¬ 
opened  for  the  summer. 

A.  C.  McClurg  &  Co.  have  just  pub¬ 
lished  a  new  book  by  a  well-known  Chi¬ 
cago  writer,  Randall  Parrish,  who  has 
earned  an  enviable  reputation  as  a  teller 
of  good,  strong,  moving  stories  of  the 
pioneer  W'est.  It  is  predicted  that 
‘Molly  McDonald,’’  his  newest  romance, 
will  win  for  him  fresh  laurels. 

The  executive  committee  of  the  Illi¬ 
nois  Press  .Association  met  at  the  St. 
Nicholas  Hotel,  Springfield,  the  other 
day  to  consider  the  calling  of  the  next 
annual  meeting  of  the  association.  They 
decided  to  accept  the  invitation  which 
was  extended  them  by  the  National 
Press  Association  to  meet  with  it  in 
Chicago  on  June  24,  25  and  26. 

Clubs  to  give  impetus  to  the  move¬ 
ment  to  make  George  .Ade  the  Repub¬ 
lican  candidate  for  governor  of  Indiana 
will  be  organized  in  the  tenth  congres¬ 
sional  district.  The  movement  to  bring 
Ade,  into  the  race,  for  which  Congress¬ 
man  Crumpacker  is  standing  sponso",  is 
spreading  over  the  State. 

Sales  of  tickets  to  the  coming  Press 
Club  show  at  the  .Auditorium  May  25 
are  being  rapidly  recorded  on  a  street¬ 
car  register  at  the  club’s  headqua'ters. 


Englewood’s  New  Weekly. 

The  Englewood  Star  made  its  first  ap¬ 
pearance  in  the  journalistic  firmament 
of  New  Jersey  on  Friday,  May  10.  It 
is  a  bright  looking,  newsy  paper,  con¬ 
taining  twenty  columns  of  advertising — 
an  unusual  showing  for  the  initial  num¬ 
ber  of  a  local  weekly.  The  editor,  A.  D. 
Howard,  formerly  with  the  New  'York 
Tribune,  has  a  good  idea  as  to  the  kind 
of  a  newspaper  the  people  of  Englewood 
want.  In  fact,  he  has  taken  the  neces¬ 
sary  time  in  studying  the  tactics  of  the 
citizens  to  find  out  what  they  want. 
Englewood  is  a  rapidly  growing  com¬ 
munity  and  can  easily  support  two  live 
weeklies.  Mr.  Howard’s  wide 'experi¬ 
ence  as  a  journalist  will  enable  him  to 
give  its  citizens  an  up-to-date  town 
newspaper. 


J.  K.  Dissett,  formerly  manager  of  the 
R.  II.  Connor  &  Co.,  Buffalo’s  largest 
day-and-night  printers,  has  been  made 
general  manager  of  the  Niagara  Falls 
(N.  Y.)  Journal,  the  paper  recently  ac¬ 
quired  by  Representatives  Charles  Ben- 
net  Smith,  of  Buffalo. 


Uaakrr  .Snlitinr  (gamra  ^yndiratr 

PORT  RICHMOND,  NEW  YORK  CriT 
Weekly  articles  on 

Ctiess,  Bridge, 
Auction  Bridge 

Exclusive  rights  given.  No  contract. 


Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG..  NEW  YORK 


If  You  Want  Features 
You  Can’t  Get  Better 
Ones  Than  Those  That 
Help  Make  The 

New  York  World 

Address : 

New  York  World  Syndicate 

Room  1104  Pulitzer  Building,  New  York 


=Wm.L.  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 


Newspaper 
Contest  Experts 


^  Let  the  American  Ink  G>. 
of  New  York  City  be  your 
4-cent  inkman. 
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THE  EDITOR  AND  PUBLISHER. 


May  i8,  1912. 


LEAROYD’S  TRIBUTE  TO  JACQUES  FUTRELLE. 


Waldorf  Hotel, 

Aldwych,  London,  W.  C.,  May  5,  1912. 

To  the  Editor  of  The  Editor  and  Publisher: 

Sir — God  bless  the  old  crowd!  Lots  of  us  knew  Jack  long  before 
he  ever  put  the  "Thinking  Machine”  on  paper,  in  those  days  when 
we  borrowed  a  quarter  from  one  another  to  buy  “ham  and”  and  either 
“came  through”  or  didn’t.  Jack  was  O.  K.  then,  and  he  got  bigger 
and  bigger,  both  mentally  and  physically,  and  played  the  game  of  life 
right.  But  we  never  knew  how  really  big  he  was  until  he  kissed  his 
wife  good-by  and  stayed  on  deck.  Good  God,  how  he  has  “lined  up” 
and  given  us  all  a  lift! 

I  took  his  hand  at  this  hotel  the  night  before  he  sailed  on  the 
Titanic,  and  said:  “Well,  Jack,  you’ve  certainly  come  through;  it’s 
great;  more  luck  and  God  bless  you,”  and  he  replied,  “Oh!  there 
are  others!” 

We  didn’t  know  then  how  soon  Jack  was  going  to  write  under  that 
heading  the  finest,  most  inspiring  and  most  widely  read  editorial  ever 
written  by  a  newspaper  man! 

Jack  beat  the  game  of  life  on  land,  in  life;  and  he  beat  the  game 
of  life,  at  sea,  in  death,  for  he  still  lives;  and  always  will  for,  at  least. 
Yours  sincerely, 

Harold  J.  Learoyd, 
Editor  London  Budget. 
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New  York,  Saturday,  May  18,  1912 


.  A  CONVENTION  FOREWORD. 

The  Editor  and  Publisher  herewith 
extends  to  the  delegates  in  attendance  at 
the  Dallas  convention  of  the  Associated 
Advertising  Clubs  of  .America  its  best 
wishes.  The  program  of  the  several  ses¬ 
sions  is  rich  in  important  subjects  of 
discussion  and  among  those  who  are  to 
deliver  addresses  are  some  of  the  most 
distinguished  men  in  the  advertising 
field.  The  Texas  hosts  who  are  to  en¬ 
tertain  the  visitors  have  spared  no  ex¬ 
pense  in  providing  for  their  comfort  and 
amusement.  Therefore  there  is  every 
reason  to  believe  that  the  Dallas  meet¬ 
ing  will  be  the  most  enjoyable  and  the 
most  profitable  ever  held  by  the  asso¬ 
ciation  or  any  other  body  of  advertising 
men. 

In  its  endeavor  to  furnish  its  readers 
the  most  important  news  of  the  adver¬ 
tising  world,  The  Editor  and  Pub¬ 
lisher  will,  in  its  issues  of  May  2o  and 
June  1,  present  a  comprehensive  report 
of  the  convtntion  prepared  by  its  staff 
correspondent,  specially  emphasizing 
new  ideas  and  the  new  plans  for  ag¬ 
gressive  work  in  securing  or  handling 
advertising  that  may  be  presented.  The 
headquarters  of  The  Editor  and  Pub¬ 
lisher  will  be  at  the  Oriental  Hotel, 
where  the  latch  string  will  be  out  to 
any  of  its  readers  and  friends. 


THE  ADVERTISING  MAN. 

Advertising  as  a  business  is  a  distinct¬ 
ly  modern  occupation.  It  came  into 
being  in  the  latter  half  of  the  nineteenth 
century,  as  the  result  of  the  opening  up 
and  settlement  of  new  countries  or  dis¬ 
tricts;  the  development  of  great  cities 
and  the  marvelous  growth  in  the  number 
and  influence  of  the  daily  newspapers. 

The  increasing  difficulty  experienced  by 
manufacturers  and  merchants  in  creating 
a  demand  for  their  goods  through  the 
methods  then  in  vogue  rendered  the 
adoption  of  new  and  more  effective 
means  of  publicity  a  necessity.  Through 
careful  study  and  considerable  experi¬ 
ence  came  advertising  as  we  know  it  to¬ 


day,  and  with  it,  the  advent  of  the  ad¬ 
vertising  man. 

At  the  start  the  advertising  man  was 
regarded  as  the  gold  brick  swindler  of 
his  time.  He  was  a  leech  that  had  fas¬ 
tened  himself  upon  the  commercial  body 
politic  and  was  fattening  upon  its  life 
blood.  He  was  a  necromancer  who 
wove  spells  that  caused  men  to  journey 
long  distances  to  seek  the  shops  where 
extraordinary  goods  were  sold.  He  was 
a  Munchausen,  who  told  the  most  pre¬ 
posterous  stories  about  what  could  be 
done  through  the  combination  of  type, 
ink  and  white  paper  in  creating  a  de¬ 
mand  for  merchandise. 

To-day  tlie  advertising  iiiaii  is  as  firm¬ 
ly  established  and  as  highly  regarded  as 
the  lawyer,  the  engineer  or  the  architect. 
He  no  longer  needs  to  apologize  for  his 
existence  or  to  b-g  for  his  support.  He 
looks  his  fellow-niaii  in  the  eye  and 
commands  attention.  He  realizes  that 
he  is  the  director  of  the  mightiest  com¬ 
mercial  force  that  exists  to-day,  and  this 
knowledge  gives  him  a  dignity  and  sense 
of  power  that  ennobles  the  occupation 
in  which  he  is  engaged. 

l  hat  the  advertising  man  has  at  last 
Come  into  his  own  is  shown  in  the  per¬ 
sonnel  of  the  list  of  speakers  who  will 
address  the  great  advertising  club  con¬ 
vention  at  Dallas  next  week;  it  is  evi¬ 
dent  from  the  fact  that  at  least  two 
thousand  busy  business  men  will  journey 
hundreds  and  even  thousands  of  miles 
to  hear  the  advertising  problems  of  the 
hour  discussed  or  to  take  part  in  the 
debates;  it  is  demonstrated  by  the  estab¬ 
lishing  of  courses  for  the  study  of  ad¬ 
vertising  in  public  schools,  in  the  Y.  M. 
C.  A.’s,  in  colleges  and  unive.sities;  it 
is  proven  beyond  a  doubt  by  the  census 
figures  of  1910,  which  show  that  the 
newspaper  and  magazines  of  the  comitry 
that  year  carried  advertising  amounting 
in  value  to  $190,132,246. 

The  advertising  business  calls  for  the 
highest  kind  of  ability.  Those  who  en¬ 
gage  in  it  must  possess  a  broad  educa¬ 
tion,  because  they  deal  with  the  best 
educated  men  in  the  world;  they  must 
have  a  keen  insight  into  human  nature 
and  keep  their  wits  sharpened  to  the 
finest  edge  in  order  to  hold  their  own 
vith  the  most  brilliant  persons  in  busi¬ 
ness;  they  must  be  aggressive,  resource¬ 
ful  and  inventive,  and  be  able  to  analyze 
trade  conditions,  selling  methods  and 
manufactured  products  with  celerity  and 
dispatch. 

The  mere  fact  that  a  person  has  been 
identified  for  any  length  of  time  with 
the  advertising  field  in  any  responsible 
capacity  proves  beyond  all  question  that 
he  is  a  man  of  importance  and  entitled 
to  consideration  and  respect  on  all  oc¬ 
casions. 


The  Philadelphia  Bulletin  puts  an  old 
fact  in  a  new  form,  in  one  of  its  recent 
appeals  to  advertisers,  when  it  says,  in 
speaking  of  the  Bulletin:  “You  can 
engage  309,892  messengers  to  carry 
your  messages  into  practically  every 
one  of  Philadelphia’s  300,000  homes.” 


EDITOR  AND  PUBLISHER  ADS  BY 

WIRE  ON  PUBLICATION  DAY. 

Sending  advertisements  to  newspapers 
by  telegraph  has  been  done  for  several 
years.  The  copy  of  Thomas  Lawson’s 
famous  advertisements  which  appeared 
all  over  the  world  on  the  same  day  was 
forwarded  by  wire.  The  E.  M.  F.  Co.’s 
ads  and  many  railroad  and  industrial 
corporation  notices  of  bond  sales  have 
been  sent  in  the  same  way  to  the  dailies 
in  the  great  commercial  centers. 

But  although  wiring  advertisements  is 
nothing  unusual,  we  believe  that  it  is 
quite  unusual  for  newspapers  to  send 
their  own  advertisements  to  trade  or 
class  papers  by  telegraph,  as  they  have 
done  in  this  issue  of  The  Editor  and 
Publisher.  The  ads  of  the  Boston  Post, 
the  Paterson  Press  and  Sunday  Chron¬ 
icle,  the  Knickerbocker  (Albany)  Press 
and  the  Houston  Post  were  received  at 
this  office  on  Wednesday,  the  day  of 
publication.  They  contain  information 
that  has  a  news  value  and  is  right  up  to 
the  minute.  The  telegraph  beats  the 
mails  at  every  turn  when  it  comes  to 
delivering  fresh  information.  The  news¬ 
paper  publishers  have  long  realized  this 
fact  as  applied  to  news,  and  now  they 
are  beginning  to  appreciate  its  value  in 
placing  their  own  advertising  before 
national  advertisers  who  are  more  and 
more  appreciating  the  supreme  import¬ 
ance  of  newspaper  publicity. 


EDITORIAL  COMMENT. 

The  volume  of  summer  hotel  and 
travel  advertising  is  panning  out  un¬ 
usually  well  this  spring,  so  the  ad  men 
say.  There  is  no  reason  why  it 
shouldn’t.  There  are  more  hotels  and 
more  resorts  arid  more  people  to  fill 
them  than  ever  before. 


From  far-off  India  we  have  received 
a  copy  of  tbe  Indian  Printer’s  Journal, 


a  new  trade  paper,  published  at  Rajkot, 
Bombay  Presidency,  by  T.  Damodar 
Goverdhandas.  While  the  publication 
does  not  measure  up  to  American  or 
European  standards,  nevertheless  its 
contents  show  that  its  editor  has  a  good 
conception  of  what  will  interest  his 
printer  readers. 


One  of  the  most  attractive  ad  club 
publications  that  has  reached  our  desk  is 
T.  A.  C.  Tics,  issued  by  the  Toledo  (O.) 
Advertising  Club.  It  is  printed  in  maga¬ 
zine  form  on  fine  paper,  the  half-tones 
being  of  a  specially  high  grade.  The 
April  number  contains  one  of  the  best 
pictures  of  George  W.  Coleman,  of  the 
national  organization,  we  have  yet  seen. 


Nortkwed  Editor*  at  Spokano. 

A  meeting  of  the  daily  and  weekly 
newspaper  men  of  the  Inland  Elmpire 
will  be  held  in  Spokane,  Wash.,  May  21. 
The  object  of  the  gathering  is  to  help 
the  cities  and  towns  in  the  country  dis¬ 
tricts,  which  are  the  backbone  of  the 
country,  to  become  more  effectively  the 
clearing  house  and  social  and  business 
centers  of.  the  rural  communities  in 
which  they  are  situated. 


The  Brandt  Case. 

As  the  Appellate  Division  of  the  Su¬ 
preme  Court  has  reversed  the  decision 
of  Justice  Gerard  upholding  the  writ 
upon  which  F.  E.  Brandt,  who  was  con¬ 
victed  of  burglary  in  entering  Mortimer 
Schiff’s  home,  was  released  from  Dan- 
nemora  Prison,  the  prisoner  will  have  to 
go  back  to  prison  and  finish  his  term. 
During  hiS  stay  of  several  months  in 
the  Tombs  Brandt  has  not  been  obliged 
to  subsist  on  prison  fare.  His  meals 
have  been  furnished  him  from  a  near¬ 
by  restaurant  and  the  New  York  Ameri¬ 
can  is  said  to  pay-  the  bills. 


Buffalo  newspaper  artists  are  holding 
an  exhibition  of  their  work  this  week. 


The  Sioux  City  (Ja.)  Tribune  won 
last  week  a  $'20,000  libel  suit  brought 
against  it  by  C.  J.  Snyder. 

After  July  1  the  El  Paso  (Ill.)  Jour¬ 
nal  will  be  housed  in  one  of  the  finest 
newspaper  homes  occupied  by  any  county 
newspaper  in  the  State. 
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PERSONALS. 


William  Wallace  Chapin,  general  man¬ 
ager  of  the  Seattle  Post-lntelligencer, 
has  recently  returned  from  a  two  months’ 
tour  of  the  country. 


Henry  M.  Pindell,  proprietor  of  the 
Peoria  Evening  Journal,  has  been  se¬ 
lected  by  the  Illinois  Democrats  as  dele¬ 
gate-at-large  from  Illinois  to  the  Na¬ 
tional  Democratic  convention  at  Balti¬ 
more.  Four  years  ago  the  same  distinc¬ 
tion  was  given  Mr.  Pindell  at  the  Na¬ 
tional  Democratic  convention  at  Denver. 


D.  Leslie  Davis,  who  has  been  asso¬ 
ciate  editor  of  the  Shelby  County  (Ill.) 
Leader,  at  Shelbyville,  for  more  than 
eleven  years,  has  resigned  that  position. 


Roger  O.  Conant,  one  of  the  editors 
of  the  Buffalo  livening  News,  is  cele¬ 
brating  an  Old  Home  Week  of  his  own 
by  visiting  his  parents,  Rev.  and  Mrs. 
C.  M.  Conant,  at  Kane,  Pa. 


Major  John  McMurray,  editor  of  the 
Jeffersonian-Democrat,  of  Brookville, 
Pa.,  will  sail  on  May  22  for  a  six  weeks' 
visit  to  England. 


Philip  Troup,  editor  of  the  New 
Haven  Union,  has  resigned  from  the 
board  of  education  of  his  home  town. 
The  duties  of  his  office  took  too  much 
of  his  time,  which  was  the  reason  given 
by  him  for  resigning. 


Charles  E.  Banta  has  recently  been  em¬ 
ployed  by  the  Seattle  Post-Intelligencer 
as  assistant  advertising  manager. 


Thomas  Pollock  Peters,  late  editor  of 
the  Brooklyn  Times,  and  more  recently 
Republican  candidate  for  Register,  ad¬ 
dressed  the  members  of  the  Federal  Chib 
of  the  Eighth  Assembly  District  on 
Thursday  evening.  May  9,  on  “Journal¬ 
ism.”  He  said  that  newspaper  workers 
were  among  the  best  informed  men  of 
every-day  life,  and  his  hearers,  basing 
their  judgment  on  the  speaker,  ac¬ 
quiesced. 


Miss  Harriet  Quimby,  dramatic  critic 
of  Leslie’s  Weekly,  who  recently  crossed 
the  English  Channel  in  an  aeroplane  in 
thirty  minutes,  returned  from  abroad 
on  Sunday.  During  her  absence  she 
made  twenty  flights.  In  two  weeks  she 
earned  $6,000. 


Ralph  Straus,  literary  editor  of  the 
London  Bystander  and  author  of  many 
books,  was  the  principal  speaker  at  a 
meeting  of  the  Little  Theatre  held  in  the 
Assembly  Hall  of  the  Fine  .\rts  building 
in  Chicago  on  May  10. 


Guy  Burnham,  one  of  the  best  known 
newspaper  men  of  northern  Wisconsin, 
who  has  severed  his  connection  with  the 
local  department  of  the  .\shland  Press, 
has  been  succeeded  by  Kirk  Miles,  rep¬ 
resenting  Joe  Chappie,  of  Boston,  the 
owner. 


Charles  Zueblin,  editor  of  the  Twen¬ 
tieth  Century  Magazine,  was  one  of  the 
speakers  at  a  dinner  tendered  by  the 
Liberal  Club  this  week  to  Frederick  C. 
Howe. 


Jesse  O.  Thomas,  editor  of  the  Bucks 
County  Gazette,  of  Bristol,  Pa.,  which  he 
established  in  1873,  has  just  befittingly 
celebrated  his  golden  wedding  anniver¬ 
sary. 


Cooper  Jackson,  business  manager  of 
the  Mexican  Herald,  of  Mexico  City, 
Mexico,  has  resigned  and  will  return  to 
the  United  States.  He  had  been  con¬ 
nected  with  the  paper  for  eight  years. 
Paul  Hudson,  general  manager  of  the 
Mexican  Herald,  will  take  over  .Mr. 
Jackson’s  duties. 


“Back  to  the  City”  is  the  title  of  a 
story  that  was  recently  contributed  to 
Collier’s  Weekly  by  Hal  Steed,  of  the 
editorial  staff  of  the  Atlanta  Journal.  It 
portrays  what  happened  to  a  young  At¬ 
lanta  clerk  who  bought  a  little  farm, 


lacking  both  experience  and  money  to 
run  it.  It  answers  the  “Back  to  the 
Farm'’  slogan  very  effectively. 

Winfield  S.  Thompson,  yachting  editor 
of  the  Boston  Globe,  has  returned  to 
Boston  after  covering  6,500  miles  of  as¬ 
signment.  This  trip  was  made  by  him 
for  the  sole  purpose  of  sending  wireless 
news  of  the  Titanic  survivors  on  the 
Carpathia. 


William  P.  Baker,  of  the  Syracuse 
Post-Standard,  made  an  address  on  the 
decline'  of  the  personal  journalism  of  a 
generation  ago  and  the  growth  of  the 
type  of  papers  that  are  most  prosperous 
and  powerful  to-day  before  Prof.  E.  C. 
Morris’  English  class  at  the  Syracuse 
University  on  May  6. 


Charles  McLean,  former  editor  of  the 
Times-Journal,  of  Dubuque,  la.,  has 
taken  the  position  of  press  agent  for  the 
Modern  Woodmen  of  .America,  with 
headquarters  at  Rock  Island,  Ill. 


Medill  McCormick,  formerly  of  the 
Chicago  Tribune,  spoke  on  “Progressive 
Spirit — Municipal,  State  and  National” 
at  the  Los  Angeles  City  Club  luncheon 
on  May  4. 


Gilbert  H.  Benedict,  one  of  the  own¬ 
ers  and  formerly  editor  of  the  Saratog.v 
Sun,  will  shortly  resume  his  editoria. 
connection  with  that  paper.  For  the 
last  four  years  Mr.  Benedict  has  acted 
as  the  managing  editor  of  the  Kingston 
Morning  Leader  and  the  Kingston  Sun¬ 
day  .Argus.  His  colleagptes  will  give  him 
an  appreciative  banquet  and  he  will  give 
a  demonstratoon  of  “coming  back.” 


.Arthur  I.  'Vance,  editor  of  the  Pic- 
to'ial  Review,  was  defeated  in  the  last 
election  held  at  Mt.  Washington,  L.  I., 
for  membership  in  the  local  board  of 
education. 


George  N.  Graham,  who  has  been  as¬ 
sistant  general  manager  on  the  Syracuse 
Herald,  was  tendered  a  farewell  banquet 
by  his  associates  when  he  left  that  paper 
last  week  to  become  the  business  man¬ 
ager  of  the  Los  Angeles  Daily  and  Sun¬ 
day  Tribune. 


Drew  Tufts,  editor  of  the  Centralia 
(Mo.)  Dtmacrat,  has  used  his  newspaper 
experience  with  good  results.  He  has 
written  a  novel  which  A.  C.  McClurg  & 
Co.,  of  Chicago,  have  just  published.  It 
contains  a  good  love  story,  a  little  real 
philosophy  and  some  politics.  It  refutes 
the  theory  that  a  newspaper  man  can  iot 
write  fiction. 


R.  L.  Mellett,  an  Indianapolis  news¬ 
paper  man,  has  joined  the  advertising 
forces  of  the  Buick  Motor  Co.  at  Indian¬ 
apolis,  Ind. 


William  F.  Roy,  who  was  recently 
elected  president  of  the  Louisiana  Press 
Association,  was  given  a  banquet  on 
May  9  at  Cieutat  restaurant.  Stock 
Landing. 


Talcott  Williams,  the  head  of  the 
Pulitzer  School  of  Journalism  at  Colum¬ 
bia,  was  a  guest  at  a  dinner  given  in  his 
honor  by  the  members  of  Sigma  Delta 
(Thi  at  Madison,  Wis.,  on  Sunday,  May  5. 


Carlton  J.  Garretson,  one  of  the  edi¬ 
tors  of  Judge  and  Leslie’s  Weekly,  who 
was  seriously  injured  late  last  week  by 
being  thrown  from  his  horse  in  Seventh 
avenue  at  I45th  street,  rallied  well  from 
an  operation  that  was  subsequently  per¬ 
formed  on  him  at  the  P.'esbyterian  Hos¬ 
pital.  His  recovery  is  now  looked  for. 
Mr.  Garretson’s  injuries  included  a  dis¬ 
location  of  the  neck,  lacerations  of  the 
face  and  head  and  internal  injuries. 


.A.  J,  Tefft,  editor  of  the  Port  Jeffer¬ 
son  (L.  I.)  Echo,  has  installed  a  wire¬ 
less  plant  and  will  now  receive  news  in 
advance  of  the  regular  channels.  Now, 
instead  of  going  to  bed  when  other  mor¬ 
tals  do,  says  the  Brooklyn  Eagle,  Edi¬ 
tor  Tefft  sits  up  to  all  hours  of  the 
night  with  his  receivers  glued  to  his 


ears  and  a  beautific  smile  on  his  face 
intently  listening  to  what  all  the  wire¬ 
less  operators  are  saying  that  are  widiia 
a  range  of  150  miles  of  him. 


Edmond  L.  Sanderson,  for  eighteen 
years  connected  with  the  Detroit  Free 
Press  as  automobile  editor  and  adver¬ 
tising  man,  has  resigned  to  become  for¬ 
eign  manager  of  the  .American  Litho¬ 
graph  Co.  of  New  ')[’ork. 


ALONG  PARK  ROW. 

John  Howe,  who  has  held  the  position 
of  assistant  day  city  editor  on  the  New 
York  American  for  several  years,  has 
been  transferred  to  the  night  copy  desk. 


Kirby  Wert,  who  has  been  on  the 
night  shift  of  the  Evening  Journal  as 
assistant  to  the  city  editor,  has  resigned 
to  go  into  another  business. 


R.  J.  Rohde,  who  has  been  doing  gen¬ 
eral  work  on  The  World,  h.is  accepted  a 
position  on  the  copy  desk  of  the  New 
Vork  .American. 


W.  A.  Thayer,  night  city  editor  of  The 
World,  is  now  on  his  vacation. 


Jerome  G.  Beatty,  of  The  Globe,  is  ac¬ 
companying  Mrs.  David  E.  Beach  on 
her  walk  from  The  Globe  office  in  New 
York  City  to  the  office  of  the  Chicago 
Daily  News. 


Miss  Ruby  Rees,  who  has  been  doing 
society  for  The  Globe,  has  resigned  to 
take  up  other  similar  work. 


Lloyd  Lonergan  is  the  subject  of 
much  misfortune  of  late.  Recently  he 
recovered  from  an  illness  that  had  de¬ 
tained  him  at  home  for  more  than  a 
week.  He  had  been  back  at  his  desk 
on  The  World  only  a  few  days  when  he 

{Continued  on  page  14.) 
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newspaper  property  in  a  live  and 
rapidly  growing  city  can  be  bought. 
$35,000  cash  necessary.  Total 
price  approximately  $100,000. 
Annual  volume  of  business  over 
$100,000.  Volume  of  business 
and  value  promise  to  grow  rapidly 
and  steadily.  Proposition  D.  J. 

i.  mms 

Newspaper  Broker 
277  Broadway  New  York 


LEGAL  NOTICE 


NOTICE  TO  STOCKHOLDERS. 

The  Annual  Meeting  of  the  stockholders  of 
The  Editor  and  Publisher  Company  will  be 
held  at  the  office  of  the  Company,  13*21  Park 
Row,  New  York  City,  on  Wednesday,  June  5. 
1912,  at  ll  o’clock,  for  the  election  of  one  Di¬ 
rector  to  serve  for  one  year,  and  two  inspectors 
of  election  to  serve  at  the  next  annual  meeting, 
and  for  the  transaction  of  such  other  business 
as  may  properly  come  before  said  meeting. 

J.  W.  RROWN,  President. 

F.  L.  BLANCHARD,  Secretary. 


AN  EXCEPTIONAL  OPENING 

is  offered  an  energetic  young  neivsfafer  man 
ioilh  business  and  selling  ability,  by  a  promi¬ 
nent  manufacturing  concern.  Must  be  familial 
with  the  requirements  of  the  mechanical  de 
partments  of  daily  ncw.<papers.  A  high-class, 
active  man  with  e.recutive  ability  is  wanted. 
"OPFORTVNITY care  of  The  Editor  and 
Publisher. 


POSITIONS  OPEN. 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1888;  no  branch  offices. 
FERNALD’S  NEWSPAPER  MEN’S  EX 
CHANGE,  Springhalt  Miaa, 


SITUATIONS  WANTED 

AdvertittmtnU  under  Ihit  claseHicaticn  will  eeet 
One  Cent  Per  Werd. 


MIS.  IPWUSSIIEB  i'lTn 

ing  department  tor  a  wideawake  young  man, 
with  the  right  kind  of  qualitications,  who  wants 
a  chance  to  grow  into  a  responsible  position. 
If  you  are  located  outside  of  New  York  City 
and  need  such  a  young  man  write  me  at  once, 
ALBERT  A.  MOORE,  Hollister  Ave.,  Ruther¬ 
ford,  X.  J. 


MANAGER 

BUSINESS— CIRCUL.ATION 

Kuow  business,  editorial  and  circulation 
management,  also  mechanical  production.  Ex¬ 
perienced  on  magazines,  agricultural  and  new» 
publications.  Strictly  worth  while  to  a  grow 
ing  publication  in  need  of  a  business  manager, 
assistant  business  manager,  or  circulation  man¬ 
ager.  Twenty  years  in  the  business;  at  present 
connection  more  than  six  years.  Satisfactory 
reasons  for  desiring  a  change.  If  you  need  a 
good  man,  write  me.  Address  “M.AN.XGER,” 
care  The  Editor  and  Publisher. 


I  WANT  A  POSITION 

as  business  or  advertising  manager.  I  have  been 
printer,  reporter,  city  editor,  news  editor,  ad¬ 
vertising  manager^  and  am  now  business  man¬ 
ager  of  concern  issuing  afternoon  and  morn¬ 
ing  newspapers,  the  combined  circulations  ex¬ 
ceeding  60,000.  I  have  been  connected  with 
concern  since  1904,  and  have  interest  in  busi¬ 
ness,  My  experience  in  newspaper  business 
covers  sixteen  years.  Am  35  years  of  age 
and  married.  Controlling  owner  will  explain 
my  reasons  for  desiring  to  make  change.  Am 
willing  to  go  anywhere  and  believe  can  make 
good.  Address  “WILLIAMS,”  care  of  The 
Editor  and  Publisher. 


EXPERIENCED  WRITER, 

An  expert  book  compiler,  soliciu  writing 
feature  articles,  compiling  books  and  abridg¬ 
ment  work.  References  from  compiler  of  Gov¬ 
ernment  works.  Age  86.  Address  ALVA 
SNYUER,  440  K  St.,  N.  \V.,  Washington, 
U.  C. 


FOR  SALE 


FOR  SALE. 

OUR  COMPLETE  LINOTYPE  PLANT, 
consisting  of  No.  2,  No.  4  and  No.  5  machines, 
eqtiipped  with  German  and  English  matrices. 
GERMAN  DAILY  GAZETTE  PUBLISHING 
CO.,  Philadelphia,  Pa. 


FOR  SALE 

at  a  bargain,  several  Linotype  machines.  Models 
1,  3  and  5.  Guaranteed  good  running  condi¬ 
tion.  Cheap  for  cash;  easy  terms  to  reliable 
party.  Extra  magazines,  motors,  matrices,  etc. 
GREE.NEBAUM  BROS.,  INC,  159  William 
St.,  New  York. 


FOR  SALE 

One  Model  No.  3  Linotype,  Serial  No.  7442, 
with  motor  and  assortment  of  two-letter  ma¬ 
trices  FRANKLIN  PRINTING  CO..  416  W. 
Main  St.,  Louisville,  Ky. 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Large  line  of 
presses  and  supplies  on  band  for  immediate 
shipment. 

RICH  &  McLEAN, 

51  Cliff  St..  New  York. 


FOR  SALE. 

One  Model  No.  1  Linotype,  No.  1112,  and  oac 
Canadian  Linoti^,  No.  M8S04.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHING 
CO.,  Sydney.  N.  S..  Canada. 


FOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazine*; 
6,  8,  10  and  It  pt.  matricea,  Roger*  tabular  at¬ 
tachment  Addreaa  “BARGAIN,”  care  Taa 
EoiToa  AND  PuauaHaa. 


FOR  SALE 

Our  complete  linotype  plant,  consisting  of 
two  Model  No,  4  quick  change,  double  maga¬ 
zine  linotypes  with  extra  magazines,  liners, 
blades,  etc.  and  large  assortment  two-letter  ma¬ 
trices.  Keystone  pub.  co.,  809-13  No. 

19th  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


IN  THE  MARKET. 

I  am  in  the  market  for  a  web  perfecting 
press  and  stereotyping  outfit  complete.  I  want 
a  second-hand  or  rebuilt  press — Goss,  Hoe  or 
Scott — a  press  that  will  print  from  two  to 
24  pages  with  color  deck.  It  must  be  located 
on  the  Pacific  Coast  or  in  the  West,  so  that 
freight  charges  will  not  be  too  high.  SAMUEL 
M.  EVANS,  Editor  and  Publisher  of  the 
Klamath  Falls  Northwestern,  Klamath  Falls, 
Ore. 


SEND  FOR  “BULLETIN  1912.” 
Publishing  Businesi  Opportunitiea.  Value* 
from  $6,000  to  $6,000,000.  HARRIS-DIBBLI 
CO.,  46  W.  14th  St,  New  York. 

DAILY  NEWS. 

Report*  for  evening  papers,  advanca  new*.  ■«»« 
service,  apeeial  and  Chicago  news.  YAJU>’)I 
NEWS  BUREAU,  UT  W.  Waahiagto*  St,  CW> 

cage*  UL 
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(Continued  from  page  13.) 

met  with  an  accident.  He  was  alight¬ 
ing  from  an  automobile  in  front  of  his 
home  in  New  Rochelle  when  he  slipped 
and  broke  his  right  leg.  He  was  taken 
to  the  New  Rochelle  Hospital,  where  it 
is  said  he  is  doing  well  and  soon  will  be 
able  to  return  to  work. 


Dr.  E.  P.  Cohen,  the  well-known 
writer  of  The  World,  is  back  at  work 
after  a  short  illness. 


W’.  G.  Bowdoin,  some  time  of  the  ed¬ 
itorial  staff  of  The  Independent,  is 
writing  a  series  of  articles  on  Botanical 
Field  Meetings  as  conducted  by  The 
Brooklyn  Institutes  of  -Arts  and  Sciences, 
from  April  13  to  June  15.  His  stories 
appear  in  Forest  and  Stream. 


Martin  C.  Ready,  of  the  New  York 
Tribune,  has  taken  a  position  on  the  ad¬ 
vertising  staff  of  the  New  York  -Ameri¬ 
can. 


John  O’Hara  Cosgrave,  late  of  Col¬ 
lier’s  Weekly,  has  joined  the  staff  of 
the  New  York  Morning  World. 

William  Hennigan  is  the  latest  recruit 
from  the  office  boy  division  to  enter  the 
ranks  of  the  reporters.  He  is  now  as¬ 
sisting  with  the  baseball  news  in  the 
sporting  department  of  the  World,  being 
associated  with  George  Tidden,  the  well- 
known  authority  on  running  races.  For 
eight  years  young  Hennigan.  who  is  only 
20.  rushed  copy  in  the  true  sense  of  the 
word,  and  finally  took  command  of  the 
copy  boys.  His  ability  was  recognized 
by  "Jim”  Uever,  and  with  the  opening 
of  the  baseball  season  a  place  was  made 
for  him  on  the  sporting  staff.  Will  is 
making  good. 


"Lou”  Parish,  head  re-write  man  of 
the  New  York  City  News  .Association, 
distinguished  himself  as  a  cartoonist  on 
Thursday  night,  when  he  appeared  at  the 
entertainment  of  the  Young  Men’s  Club 
of  Staten  Island  as  the  headliner  in  the 
second  part  of  a  minstrel  show.  He 
drew  many  timely  cartoons  to  the  ac¬ 
companiment  of  a  rapid  fire  monologue, 
to  the  delight  of  the  members.  The  en¬ 
thusiasm  with  which  Mr.  Parish’s  draw¬ 
ing  was  received  seemed  to  indicate  that 
he  is  on  the  way  to  a  good  place  in  some 
art  department. 


Miss  Edith  Hulbert.  of  The  Sun.  has 
distinguished  herself  by  one  of  the  most 
remarkable  performances  ever  accom¬ 
plished  by  a  woman  reporter.  Miss  Hul¬ 
bert  wrote  four  full  pages  on  the  woman 
suffrage  question,  her  story  appearing  in 
the  issue  of  Anril  28.  Miss  Hulbert  did 
not  stop  at  getting  data,  but  induced  the 
leaders  in  the  movement  to  pose  for 
numerous  photographs.  This  work  had 
the  added  interest  of  being  exclusive,  as 
none  of  the  other  New  A'ork  papers 
printed  stories  on  the  current  develop¬ 
ments  of  the  movement  until  after  the 
suffrage  parade  on  May  4. 


Sherman  Rossiter,  formerly  a  well- 
known  newspaper  man,  was  arrested  at 
South  Bend,  Ind.,  last  week  and  taken 
to  the  penitentiary  at  Michigan  City  to 
serve  a  sentence  of  one  to  eight  years 
for  robbery. 


THE 

NEW  YORK 
EVENING 
JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


HEADS  SEATTLE  AD  CLUB. 

Brockhagen,  of  Po«t-lntelligencer, 
Elected  President  in  Hard- 
Fought  Battle. 

Carl  H.  Brockhagen,  business  man¬ 
ager  of  the  Seattle  Post-Intelligencer,  is 
the  new  president  of  the  Seattle  .Ad 
Club.  He  was  elected  in  one  of  the 
hardest  fought  battles  in  the  history  of 
that  organization,  defeating  Herbert 
Schoenfeld  by  six  votes.  C.  F.  A'raden- 
burg  made  the  nominating  sp.e-h  for  the 
successful  candidate. 

Maurice  Leehey,  in  seconding  the 
nomination  of  .Mr.  Brockhag.n,  referred 
to  his  clean  record  as  a  pub.i;  man  and 
as  a  champion  of  the  true  in  the  science 
of  advertising.  He  declared  tha:  Mr. 
Brockhagen  had  adve  tised  Seattle  more 

The  Seattle  Club  is  compose  1  of  450 
of  as  live  buyers,  sellers  and  fillers  of 
advertisirg  spa  'e  as  are  to  be  found  any¬ 
where  in  the  United  States.  The  c'ub 
believes  in  organized  optimism  and  has 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  IN  NEW  ENGLAND 


done  much  to  bring  the  cities  of  the 
Pacific  Coast  together  for  the  common 
good. 


OUR  CYNIC  SAYS 

Some  men  are  born  unlucky ;  some 
achieve  misfortune,  while  some  incur  the 
indorsement  of  the  Philistine. 

The  easiest  way  to  lie  to  a  woman  is 
to  be  "perfectly  frank”  with  her. 

-An  ascetic  is  a  rake  with  its  teeth 
worn  oft' — only  good  for  harrowing 
others. 

Many  a  man  chases  a  crook  to  take 
his  tools  away  from  him — and  use  them. 

One  reason  most  of  us  do  not  want  to 
see  -ALL  of  the  holes  in  the  criminal 
law  plugged  up  is  because  we  have  a 
sneaking  suspicion  that  we  may  want  to 
crawl  through  one  ourselves  some  day. — 
Chicago  Press  Club  Bulletin. 


The  youngest  editor  in  Oklahoma  is 
Willie  Hillman,  aged  15,  of  Sallisaw. 
He  publishes  the  Cherokee  Republican. 


A  steadily  increasing 
business— without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  cl^n  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


The  Boston  Press  Club,  in  a  special 
election  held  last  week,  named  Fred  -A. 
Collier  director. 


-A  memorial  meeting  for  Colonel  S.  F. 
Norton  and  Harry  M.  Scovel,  two  old- 
time  members  of  the  Press  Club  of  Chi¬ 
cago  who  died  recently,  was  held  in  the 
library  of  the  club  last  week. 


THE  NEWS 

BUFFALO,  N.  Y. 

Circulation  for  April,  1912 

101,0T6 

The  Leading  DISPLAY  and 
CLASSIFIED  Advertising 
Medium  in  New  York  State 
outside  of  New  York  City. 

EDWARD  H.  BUTLER,  Editor  and  Prop’r 
C.  F.  KELLY  &  CO.,  Foreign  Repreieatalivet 
Chicago  New  York  City 

People's  Gas  Bldg.  Melropolilan  Bldg. 


DEMOCRAT 

Nashville,  Tenn. 

carries  more  local  advertising  than  any 
other  Nashville  newspaper 

The  JOHN  BUDD  CO.,  Representative 
New  York  Chicago  St.  Louis. 


-  THE  - 

Mexican  Herald 

is  the  only  daily  newspaper  printed  in 
the  English  language  in  Mexico.  It 
covers  the  field  thoroughly. 

Sole  Foreign  Representative. 

The  S.  C.  Beckwith 

NEW  YORK  KANSAS  CITY  CHICAGO 


The  Elizabeth  (N.  J.)  Times 

Only  Democratic  daily 
in  Fifth  Congressional  District 


The  News  Scimitar 

Of  MEMPHIS,  TENNESSEE 

is  the  leading  afternoon  newspaper  in  the 
Mississippi  Valley  south  of  St.  Louis. 

'The  largest  and  oldest  afternoon  news¬ 
paper  in  700  miles  of  this  great  valley. 
Represented  by  PAUL  BLOCK,  Inc. 
250  Fifth  Avenue,  NEW  YORK. 

Steger  Building,  CHICAGO. 


I  YOU  IVf  UST  USE  THE 

UOS  AINOEUBS 
BXAMIINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  |  AAA 
MORE  THAN  -  -  I  XUjUUlF 


GET  THE  BEST  ALWAYS! 

vUlie  ^ittaburg 

Greater  Pittsbnr^’a  Greatest 
Newspaper 

Wallacb  G.  BaooKB  Hosacb  U.  Fobs 
Btuniwick  Bldg.  PeopIeaGaaBldg. 

New  York  Chicago 
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By  Western  Union  Night-Letter  to  THE  EDITOR  AND  PUBLISHER 


Houston,  Tex.,  May  14,  1912,  2:05  A.  M.,  No.  8539 


From  THE  HOUSTON  POST 

The  advertiser  who  fails  to  take  advantage  of  the  oppor= 
tunity  to  ‘‘swing  around’^  the  cities  of  Texas  will  find  it  hard 
to  realize  why  one  paper  can’t  cover  this  great  State.  Any= 
where  in  South  Texas  you  will  find  the  HOUSTON  POST, 
and  South  Texas  is  some  territory.  When  you  are  in  Houston 
consult  the  merchants.  They  Know. 

THE  HOUSTON  POST, 

G.  J.  Palmer,  General  Manager. 


NEWSPAPER  NOT  A  COMMODITY  UmQNG  LIVE  AD  CLUBS 


It.  Rating  Profet.ional  Like  the  Min¬ 
istry,  Watterson  Tell.  Scribes. 

The  editor  of  “Wuxtra,”  the  annual 
Seattle  Press  Club  journal,  wrote  to 
Henry  Watterson,  editor  of  the  Louis¬ 
ville  Courier-Journal,  requesting  a  mes¬ 
sage  from  him  to  the  newspaper  men  of 
Seattle.  He  wrote,  in  part :  "The  news¬ 
paper  is  not  a  commodity  to  be  sold  over 
the  counter  like  d'y  goods  and  groceries. 
It  should  be,  as  it  were,  a  keeper  of  the 
public  conscience,  its  rating  professional, 
like  the  ministry  and  the  law,  not  com¬ 
mercial  like  the  department  store  and 
the  bucket  shop.  Its  workers  should  be 
gentlemen,  not  eavesdroppers  and  scav¬ 
engers,  developing  a  spy  system  pecu¬ 
liarly  their  own,  not  caring  for  the 
popular  respect  and  esteem.” 


Retire,  from  New.paper  Work. 

William  J.  Hagan,  who  has  been  a 
member  of  the  Newark  Star  for  sixteen 
years,  has  resigned  to  take  a  position  in 
the  real  estate  department  of  the  Krue¬ 
ger  Brewing  Co.,  of  that  city. 


The  Leavenworth  (Kan.)  Ad  Club 
held  its  annual  election  at  a  dinner  given 
by  the  club  in  Leavenworth  on  May  7. 
Charles  Penning  was  re-elected  presi¬ 
dent  and  W.  H.  Bowman  was  re-elec‘ed 
secretary.  The  other  officers  elected 
were:  Peter  Bubb,  first  vice-president; 
Julius  Textor,  second  vice-president;  Al¬ 
bert  Bauer,  treasurer,  and  Harry  Putney, 
A.  J.  Atwater,  Archie  Barnes  and  C.  F. 
Mensing,  executive  committee.  The 
president  received  a  fourth-degree, 
Knights  of  Columbus  charm  as  a  token 
of  esteem  from  the  club.  T.  P.  Kindig. 
of  the  Leavenworth  Light.  Heat  & 
Power  Co.,  presented  a  paper  on  "Elec¬ 
trical  Advertising.” 

The  organization  meeting  of  the  Wel¬ 
land  Ad  Club  was  held  in  the  town  hall 
at  Hamilton,  Canada,  on  Wednesday, 
.May  1.  The  following  officers  were 
elected:  John  Goodwin,  president;  'B. 
L.  Booth,  vice-president ;  H.  Waldon, 
secretary-treasurer;  B.  J.  McCormick, 
F.  N.  McConnell  and  L.  B.  Duff,  execu¬ 
tive  committee.  It  was  decided  to  af¬ 
filiate  with  the  .Associated  .Advertising 
Clubs  of  .America. 


The  Duluth  Advertising  Club  was 
launched  at  a  dinner  held  at  Duluth, 
Minn.,  on  May  7.  .Advertising  man¬ 
agers  of  seventeen  of  the  principal  busi¬ 
ness  houses  of  the  city  were  present. 
The  new  club  will  make  a  determined 
effort  to  eliminate  all  "fake”  advertise¬ 
ments,  and  an  address  on  this  subject 
was  delivered  by  H.  C.  Strong,  of  the 
Northern  Shoe  Co.  The  following  of¬ 
ficers  were  elected  :  Charles  H.  Mackin¬ 
tosh,  president ;  F.  L.  Pritchett,  first 
vice-president ;  F.  Seligman,  second  vice- 
president;  .Alfred  Moe,  third  vice-presi¬ 
dent;  C.  D.  Steele,  treasurer;  .Alfred 
Hanchett,  secretary,  and  W.  B.  Brink- 
man,  H.  D.  Foster  and  F.  J.  O’Donnell, 
executive  committee. 

The  Memphis  (Tenn.)  Advertisers’ 
Club  has  perfected  its  organization  and 
will  begin  a  victorious  campaign  for  new 
members.  It  proposes  to  send  a  large 
delegation  to  the  annual  Dallas  conven¬ 
tion.  The  officers  for  the  ensuing  year 
are :  D.  C.  Harmon,  president ;  T.  B. 
Hilton,  first  vice-president ;  E.  A.  Moore, 
second  vice-president;  Henry  Nathan, 
secretary-treasurer;  1.  Samuelson,  A.  C. 


L.  H.  Rodebaugh,  S.  C.  Beane,  George 
E.  McLeod,  Walter  Schuler,  G.  E.  Ba¬ 
ber,  Owen  McMahon,  W.  B.  Crowley, 
Roy  Porter,  W.  E.  Dawson,  Edward  J. 
Trask  and  Dave  S.  Matthews. 

The  Tacoma  .Ad  Club  is  seeking  to 
devise  ways  and  means  to  boost  the 
propaganda  of  the  Home  Trade  League 
and  to  encourage  the  pa'ronage  of  Ta¬ 
coma  industries.  The  club  is  also  seek¬ 
ing  to  eliminate  unnecessary  and  illegiti¬ 
mate  advertising  soliciting  with  this  end 
in  view.  It  is  proposed  to  appoint  a 
censorship  board  of  three  members  to 
whom  all  Tacoma  merchants  will  refer 
solicitors  for  advertising  outside  of  the 
usual  and  regular  methods  for  an  opin¬ 
ion  on  the  merit  of  the  alleged  adver¬ 
tising  scheme. 


The  paper  that  is  recognized  as  the  "Home  Favorite”  is  always  the  best  ad¬ 
vertising  medium.  That  is  why  all  the  leading  merchants  of 

MILWAUKEE 

use  •‘full  copy**  daily  in  the  paper  they  know  is  read  by  the  class  of  people  they 
are  desirous  of  securing  as  buyers.  That  paper  is 

1^1)  r  (Eh^ning  liwomsitL 

The  paper  of  the  HOME — of  the  PEOPLE. 

,  JOHN  W.  CAMPSIE,  Business  Manager 
Foreign  Advertising  Representatives 

m.  .•  EDDY  A  VIRTUE 

Metropoliun  Building,  New  York  City  Peoples  Gas  Building,  Chicago 


Baber.  The  members  of  the  club  arc 


1911- 

-BIG  YEAR 

GERMAN  DAILY  GAZETTE 

Pttilsdelplila,  Pa. 

The  following  table  thowa  the  volume  of 
advertising  printed  in  each  month  of  1911: 

January  .  . 

.  420,800  Linas 

February  . 

.  381,750  Linos 

March  . . . 

.  461,724  Ubos 

April  .... 

.  476,900  Linas 

May . 

.  466,590  Unas 

June  .... 

July . 

.  351,765  Unas 

August  .  . . 

.  336,486  Unas 

September 

.  387,265  Uues 

October  . . 

.  471,280  Ubos 

November 

.  462,680  Linos 

December 

!  Total  . , 

.  5,121,866  Unas 

NOTE — ^The  leading  Eagliah  Daily  auk- 
lished  for  the  aame  period  9,974.710  iJacs 
of  diaplay  advertiaing;  this  being  tiM  UrgaM 
volume  ever  publiahed  ia  oao  year  by  aay 
Philadelphia  aewapaper. 
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OPPOSE  MAGAZINE  ADS. 

Many  Gat  Companies  Refute  to  Con¬ 
tribute  to  Big  National  Attocia- 
tion  Publicity  Fund  Because  Mott 
of  It  It  to  Be  Spent  in  Periodicals 
Ratber  Than  Newspapers — Latter 
the  Best  Medium. 

The  New  York  Herald,  in  an  article 
printed  in  its  issue  of  May  10,  calls  at¬ 
tention  to  the  fact  that  many  of  the  lead¬ 
ing  gas  companies  in  the  Easte'n  States 
have  decided  not  to  join  the  National 
Commercial  Gas  Association  in  a  country¬ 
wide  advertising  campaign,  because  they 
believe  that  the  newspapers  give  better 
results  than  either  trade  papers  or  maga¬ 
zines,  which,  according  to  plans  already 
adopted,  are  to  he  principally  used. 

.\t  a  convention  of  the  association  held 
in  Denver  last  fall  it  was  decided  to  ex¬ 
pend  $1*60, OOO  in  a  nation-wide  adver¬ 
tising  campaign,  the  money  to  be  con¬ 
tributed  on  the  basis  of  one  mill  for 
every  dollar  of  gross  earnings  of  its 
members.  Offices  were  opened  in  this 
city  to  push  the  campaign. 

ONLY  TEN  PER  CENT.  IN  NEWSP.APERS. 

It  was  proposed  to  spend  most  of  the 
money  in  advertising  in  the  magazines 
and  trade  papers.  Sixty-five  per  cent,  of 
the  amount  was  to  go  to  the  magazines, 
twenty-five  per  cent,  to  the  trade  papers 
and  ten  per  cent,  for  local  advertising  in 
the  daily  newspapers.  The  January  issue 
of  the  monthly  bulletin  of  the  association 
had  a  full  outline  of  the  scheme  declar¬ 
ing  the  magazine  lasts  for  a  month,  while 
a  newspaper  exists  only  for  a  day. 

Among  the  first  of  the  larger  com- 
pa.iies  which  refused  to  enter  upon  this 
campaign  was  the  Consolidated  Gas  Co. 
of  New  York,  which  decided  that  its  in¬ 
terests  were  mostly  local,  and  that  ad¬ 
vertising  in  the  daily  newspaper  was  of 
more  value  than  magazine  advertising. 
Other  gas  companies  in  Boston,  Balti¬ 
more  and  Chicago  assumed  the  same 
attitude. 

Robert  E.  Livingston,  advertising  rep¬ 
resentative  of  the  Consolidated  Gas  Co., 
said;  “I  am  a  great  believer  in  news¬ 
paper  advertising,  and  I  always  have 
been.  .Any  argument  that  a  magazine 
lasts  for  a  month,  while  a  newspaper 
lasts  but  for  a  day,  is  entirely  erroneous. 
The  daily  newspaper  does  not  die  at  the 
end  of  twenty-four  hours. 

AD  LASTED  SIX  WEEKS. 

“On  the  contrary,  I  have  known  of 
instances  where  an  advertisement  in  the 
daily  newspaper  lasted  for  six  weeks, 
and  even  after  a  longer  time  an  an¬ 
nouncement  in  the  Herald  and  other 
newspapers  has  been  productive  of  sub¬ 
stantial  results. 

“I  have  had  occasion  in  the  last  few 
months  to  observe  the  peculiar  value  of 
daily  newspaper  advertising,  because  1 
was  called  upon  to  restrict  the  company’s 
announcements  to  one  particular  feature. 
1  was  in  a  position  to  tabulate  the  re¬ 
sults  and  to  estimate  the  value  that  re¬ 
sulted  from  the  individual  newspapers 
that  ran  the  advertisements.  These  re¬ 
sults  showed  how  many  persons  respond¬ 
ed  to  each  individual  advertisement,  and 
returns  from  such  papers  as  the  Herald 
and  others  were  significant 
“The  definite  knowledge  that  I  gained 
in  this  matter  was  in  a  measure  remark¬ 
able,  because  as  a  general  rule  you  can’t 
put  your  hand  on  pa'ticular  results  in 
general  advertising.  But  as  in  this  in¬ 


SATURDAY 
SPORT  PAGE! 

Full  page  news  and  pictures  for  afternoon 
editions,  in  the  form  of  typewritten  copy 
and  matrices,  covering  baseball,  boxing, 
Olympic  Games,  football — all  sports. 

Expert  Comment.  Best  Illustrations. 

YOU  NEED  IT ! 

Write  for  particulars  to 

INTERNATIONAL  NEWS  SERVICE 
m  WILLIAM  ST.  NEW  YORE  CITY 


stance,  where  you  are  advertising  a  par¬ 
ticular  feature,  you  can  learn  just  what 
the  results  are.’’ 

OBJECTS  TO  WASTE  CIRCULATION. 

It  is  understood  also  that  E.  N. 
Wrightington,  vice-president  and  general 
manager  of  the  Boston  Consolidated  Gas 
Co.,  is  not  in  favor  of  the  National  As¬ 
sociation’s  advertising  campaign  on  ac¬ 
count  of  the  waste  circulation  that  would 
be  involved  in  advertising  in  magazines. 
The  interests  of  the  Boston  company  be¬ 
ing  entirely  local,  the  officers  of  the  com¬ 
pany  could  not  understand  why  they 
should  expend  about  $12,000  a  year  in 
advertising  throughout  the  country, 
while  they  are  large  users  of  advertising 
space  in  the  daily  papers  of  Boston  and 
are  obtaining  excellent  results. 

Neither  is  Charles  N.  Cohn,  vice-presi¬ 
dent  and  general  manager  of  the  Con¬ 
solidated  Gas  Co.,  of  Baltimore,  con¬ 
vinced  that  an  expenditure  by  his  com¬ 
pany  of  from  $10,000  to  $12,000  in  maga¬ 
zine  advertising  would  be  a  paying  in¬ 
vestment  when  he  could  so  quickly  esti¬ 
mate  the  amount  of  waste  circulation. 

OPPOSED  TO  THE  PL.\N. 

The  People’s  Gas  Light  &  Coke  Co., 
of  Chicago,  represented  by  E.  G.  Cow- 
derey,  vice-president  and  general  man¬ 
ager,  also  considers  that  the  interests  of 
the  company  in  advertising  lie  in  the 
local  field.  This  company  s  contribution 
to  the  national  campaign  would  be  be¬ 
tween  $15,000  and  $18, (KK).  Its  advertis¬ 
ing  in  the  Chicago  daily  newspapers  has 
resulted  in  splendid  returns. 

Percy  S.  Young,  of  the  Pubilc  Service 
Gas  Corporation,  of  Newark,  N.  J.,  is 
a  member  of  the  adve.'tising  committee 
of  the  national  association,  but  at  least 
until  recently  he  was  not  convinced  that 
any  such  general  campaign  of  advertis¬ 
ing  in  the  magazines  would  be  of  benefit 
to  his  company. 


CLUBS  AND  ASSOCIATIONS. 


Memorial  services  were  held  in  the 
Seattle  Press  Club  theatre  last  Wednes¬ 
day  for  the  six  members  of  the  club 
whom  death  had  taken  from  the  rolls 
during  the  year.  The  dead  members  for 
whom  eulogies  were  spoken  were  James 
.M.  Shawhan,  Clarence  V.  White,  A.  J. 
Tennent,  Walter  Gammon,  George  Weir 
and  John  A.  Whalley. 

The  Republican  editors  of  Southwest¬ 
ern  Kansas  held  their  semi-annual  con¬ 
vention  at  Hutchinson,  Kan.,  on  May  7. 
The  following  officers  were  elected,  viz. : 
President,  \Vm.  Glenn,  of  the  Tribune- 
Republican;  vice-president,  J.  C.  Deni- 
ous,  of  the  Dodge  City  Globe;  secretary, 
G.  H.  Yust,  of  the  Sylvia  Sun;  treas¬ 
urer,  A.  E.  Duval,  of  the  Conon  Pilot. 

The  Long  Island  Press  Association 
has  arranged  to  visit  the  publishing  plant 
of  Doubleday,  Page  &  Co.  at  Garden 
City  on  May  20.  The  faunal  gardens 
maintained  by  the  firm  will  be  at  their 
best  at  that  time  and  an  al  fresco  lunch 
will  be  served  to  the  visiting  members  of 
the  association  and  their  wives. 

The  Georgia  Weekly  Press  Associa¬ 
tion,  of  Atlanta,  Ga.,  will  meet  in  Dub¬ 
lin,  Ga.,  on  June  12  and  will  leave  on 
the  following  day  for  Savannah.  Many 
of  the  members  of  the  association  will 
go  to  Tybee  for  their  annual  outing. 
Others  expect  to  visit  Boston,  Norfolk 
and  'Baltimore.  Dublin  entertained  the 
association  in  1899  and  the  members  of 
the  association  are  anticipating  the  re¬ 
turn  visit.  C.  M.  Methvin,  of  Eastman, 
Ga.,  is  president  of  the  association. 

Because  of  the  high-water  mark 
reached  by  the  Mississippi  River  at 
Natchez,  Miss.,  and  the  care  of  flood 
refugees,  the  Mississippi  Press  .Associa¬ 
tion,  which  was  to  convene  there  on 
May  21,  has  postponed  its  meet  until 
June  8.  Announcement  of  this  fact  was 
made  by  John  G.  McGuire,  the  secretary 
of  the  association. 

The  fifty-sixth  annual  meeting  of  the 
New  Jersey  Editorial  Association  will 
be  held  at  the  Hotel  Chalfonte,  Atlantic 
City,  N.  J.,  June  21-24.  Chadwick  P. 
Cummings,  manager  of  the  Printers’ 
Board  of  Trade  of  Philadelphia,  will 
talk  on  the  “Cost  System.’’  At  the  ban¬ 
quet  Saturday  night,  June  22,  Judge 
Carey,  of  Hudson  County,  will  speak. 
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HERE’S  WHERE  WE 

“THROW  OUR  HATS  IN  THE  RING” 


The  Paterson  Press  and  the  Sunday 
Chronicle  has  now  reached  a  point 
where  they  are  entitled  to  their  share  of 
all  national  advertising.  Local  adver¬ 
tisers  have  responded  to  the  tune  of  over 
a  quarter  of  a  million  lines  gain  during 
the  first  four  months  of  1912,  as  com¬ 
pared  with  the  same  period  of  1911,  and 
ADVERTISING  RATES  HAVE  NOT 
BEEN  CUT  BUT  INCREASED. 

The  local  advertiser  is  on  the  ground 
and  cannot  be  fooled  by  reckless  circu¬ 
lation  claims.  He  knows  from  observa¬ 
tion. 

The  net  circulation  of  the  Paterson 
Press  has  grown  steadily  since  the 
change  in  management  a  year  ago,  and 
its  average  net  circulation  for  the  month 
of  April  was  over  5,000  copies  per  day, 
as  compared  with  2,500  copies  a  year 
ago.  The  Sunday  Chronicle  has  grown 
from  less  than  3,800  copies  per  Sunday 
to  over  7,000  net. 

The  policy  of  the  Press-Chronicle 
Company  is  to  build  on  the  solid  rocks 
of  truth  and  a  square  deal,  even  if  it  takes 
longer  to  gain  the  support  of  advertisers, 
than  to  establish  its  business  on  the  shift¬ 
ing  sands  of  misrepresentation,  and  has 
therefore  INVITED  THE  ASSOCIA¬ 


TION  OF  AMERICAN  ADVERTIS¬ 
ERS  TO  MAKE  AN  EXHAUSTIVE 
EXAMINATION  of  the  circulation  of 
the  Paterson  Press  and  the  Sunday 
Chronicle  at  any  time.  The  self-styled 
“undisputed  leader  in  its  field”  (The 
Paterson  Evening  News)  has  endeavored 
to  belittle  the  influence  of  the  Paterson 
Press,  and  claims  a  net  circulation  of 
over  13,000  copies  per  day,  but  prints 
local  advertising  in  many  cases  for  noth¬ 
ing  to  influence  foreign  business.  We 
believe  this  circulation  claim  to  be  abso¬ 
lutely  false  and  therefore  a  menace  to 
honest  publishers  and  advertisers,  and 
we  therefore  make  this  offer,  not  in  a 
spirit  of  braggadocio,  but  in  fairness  and 
justice  to  ourselves  and  advertisers 
everywhere : 

“The  Press-Chronicle  Com¬ 
pany  hereby  agrees  to  give  $500 
worth  of  advertising  space  abso¬ 
lutely  free  to  the  first  advertiser 
who  will  request  an  examina¬ 
tion  by  the  Association  of 
American  Advertisers  of  the 
circulation  of  our  contemporary, 
provided  such  examination,  if 
consented  to,  shows  the  net 
average  sales  of  Paterson  News 


are  now  greater  than  those  of 
the  Press;  it  being  understood 
that  a  superficial  examination  of 
so-called  records  does  not  con¬ 
stitute  a  circulation  examina¬ 
tion.” 

The  Press-Chronicle  Company  feels 
called  upon  to  make  this  challenge  be¬ 
cause  of  the  misrepresentations  which  its 
contemporary  has  made  in  order  to  se¬ 
cure  advertising  contracts  that  had  al¬ 
ready  been  listed  for  the  Paterson  Press. 

The  circulation  of  the  Paterson  Press 
and  the  Sunday  Chronicle  has  not  only 
shown  a  remarkable  increase  as  quoted 
in  a  previous  paragraph,  but  the  local 
advertisers,  the  merchants  on  the 
ground  who  know  the  exact  situation, 
are  ready  to  testify  that  the  Press  is  read 
not  only  by  the  prosperous  residents  of 
the  city,  but  has  a  wide  circulation  among 
the  well-to-do  middle  class,  and  that  its 
circulation  has  a  greater  purchasing 
power  than  any  other  evening  paper  in 
its  field. 

THE  PRESS-CHRONICLE  CO. 

By  W.  B.  BRYANT 
General  Manager  and  Secretary 


ON  THE  USE  OF  “JEW” 

FIVE  RULES  ADOPTED  FOR  THE 
GUIDANCE  OF  NEW  YORK 
TIMES  WRITERS. 

The  following  memoranda  have  been 
prepared  by  the  management  of  the  New 
York  Times  for  the  guidance  of  its  ed¬ 
itors  and  writers  upon  the  use  of  the 
words  “Jew”  and  “Jewish.”  As  the  sub¬ 
ject  is  an  important  one  and  frequently 
comes  up  lor  discussion  in  editorial 
pnctums,  we  publish  herewith  the 
Times’  views  for  the  benefit  of  our 
readers : 

The  word  “Jew”  implies  primarily  a 
person  professing  the  Jewish  religion. 
Owing  to  certain  historical  causes,  the 
adherents  of  this  creed  are  almost  exclu¬ 
sively  of  one  race,  or,  at  any  rate,  of 
persons  who  for  the  most  part  believe 
themselves  to  be  descended  from  the  peo¬ 
ple  called  by  the  same  name  in  the  Bible. 
Hence  there  is  a  secondary  use  of  the 
word  “Jew,”  implying  that  the  person 
belongs  to  a  particular  race  or  people, 
quite  apart  from  his  religious  beliefs. 

There  is,  however,  a  third  use  of  the 
word  “Jew,”  owing  to  the  deliberate 
policy  of  the  mediaeval  church  which 
purposely  shut  out  all  reputable  callings 
to  Jews,  so  as  to  impress  upon  Christians 
the  superiority  of  the  true  faith.  Hence, 
a  certain  touch  of  opprobrium  and  con¬ 
tempt  ha.s_  attached  to  the  very  name 
“Jew,”  which  has  lasted  to  some  extent 
down  to  the  present  day  among  the  com¬ 
mon  people,  and  even  among  some  of  the 
better  educated,  not  one  of  whom  could 
probably  trace  the  real  origin  of  his 
prejudice. 

SENSITIVENESS  OF  THE  JEWS. 

However  unjustified  and  obsolete  the 
prejudice  thus  attaching  to  the  word 
“.lew”  may  be,  it  exists  in  many  minds 
and  has  to  be  reckoned  with  by  the  mould¬ 
ers  and  modifiers  of  public  opinion.  Jews 
are  naturally  and  deservedly  more  sensi¬ 
tive  to  this  unconscious  prejudice,  and 
have  at  times  attempted  to  introduce  in¬ 
stead  of  the  word  “Jew”  other  terms, 
such  as  “Hebrew”  or  “Israelite”  in 
order  to  obviate  it.  But  these  have  failed 


to  replace  the  more  familiar  nomen¬ 
clature,  and  of  recent  year.<  the  better 
class  of  .Tews  have  adopted  the  policy  of 
holdly  identifying  themselves  with  the 
term  “Jew,”  with  the  hope  of  thus  wear¬ 
ing  down  the  mediaeval  associations  con¬ 
nected  with  it. 

With  a  view  to  meeting  this  sentiment 
among  Jews  and  to  avoid  catering  to  the 
prejudice  which  all  fair-minded  persons, 
whatever  their  creed,  would  like  to  see 
dl-iappear,  rules  are  offered  for  guidance 
as  to  the  proper  use  of  the  words  “Jew” 
and  “Jewish”  in  the  public  prints : 

RULES  FOB  GUIDANCE. 

1.  — The  words  “Jew”  and  “Jewish" 
can  never  be  objectionable  when  applied 
to  the  whole  body  of  Israel  or  to  whole 
classes  within  the  body,  as,  for  instance, 
“Jewish  wives,”  “Jewish  children,” 
“Jewish  young  men,”  and  the  like. 

2.  — ^There  can  be  no  objection  to  the 
use  of  the  words  “Jew”  or  “Jewish”  when 
contrast  is  being  made  with  other  relig¬ 
ions.  “Jews  observe  Passover,  and 
Christians  Easter” ;  “Jews  are  less  sus 
ceptible  to  tuberculosis  than  other  races” ; 
these  are  perfectly  fair  and  proper  sub¬ 
jects  of  public  comment. 

However: 

3.  — ^The  application  of  the  word  “Jew” 
or  “.lewish”  to  any  individual  is  to  be 
avoided  unless  from  the  context  it  is 
necessary  to  call  attention  to  his  religion ; 
in  other  words,  unless  the  facts  have 
some  relation  to  his  being  a  Jew  or  to 
his  Jewishness.  This  rule  should  apply 
equally  whether  the  word  is  used  in  a 
scandalous  or  discreditable  connection  or 
when  it  is  used  in  connection  with  some 
praiseworthy  or  honorable  act  or  achieve¬ 
ment.  Thus,  if  a  Jew  is  convicted  of  a 
crime  he  should  not  be  called  a  “Jewish 
criminal,”  and,  on  the  other  hand,  if  a 
.Tew  makes  a  great  medical  or  other  scien¬ 
tific  discovery,  he  should  not  be  called  a 
great  “Jewish  physician”  or  an  eminent 
“.Tewish  scientist.”  In  neither  case  had 
the  man’s  .Jewishness  any  connection 
with  his  conduct  or  with  the  disgrace  or 
honor  which  that  conduct  entailed.  The 
same  rule  applies  in  the  case  of  other 
religions ;  if  a  Roman  Catholic  or  a 
Protestant  is  convicted  of  a  crime,  he 
is  not  alluded  to  as  a  “Catholic  criminal” 
or  a  “Protestant  criminal.”  In  view  of 


the  mediaeval  opprobrium  still  surviviug 
in  connection  with  the  term  “Jew,”  it  is 
the  more  just  and  important,  therefore, 
to  avoid  a  similar  unfairness  in  speaking 
of  Jews. 

4.  — The  word  “Jew”  is  a  noun,  and 
should  never  be  used  as  an  adjective  or 
verb.  To  speak  of  “.Tew  boys,”  “Jew 
girls”  or  “Jew  stores”  is  both  objection¬ 
able  and  vulgar.  The  word  “.Tew”  is  a 
noun ;  “Jewish”  is  the  adjective.  The 
use  of  the  word  “Jew”  as  a  verb — “to 
Jew  down” — is  a  slang  survival  of  the 
mediaeval  term  of  opprobrium,  alluded 
to  above  and  should  be  avoided  altogether. 

5.  — The  word  “Hebrew”  should  not  be 
used  instead  of  “.Tew.”  As  a  noun  it  con¬ 
notes  rather  the  Jewish  people  of  the  dis¬ 
tant  past,  as  “the  ancient  Hebrews.”  It 
is  used  also  as  an  adjective — “the  He¬ 
brew  language,”  “Hebrew  literature,”  etc. 
— but  as  such  it  has  a  historical  rather 
than  a  religious  connotation ;  one  cannot 
.say  “the  Hebrew  religion,”  but  “the  Jew¬ 
ish  religion.” 


Demand. 

Tell  me  no  more  to-morrow  will  be  fair. 
For  youth  is  fleet. 

Give  me  my  pleasure  now,  the  rose  t* 
wear. 

While  life  is  sweet! 

Tell  me  no  more  to-morrow  will  be  glad — 
To-day  is  long. 

Give  me  my  rapture  now,  my  heart  is  sad, 
I  need  the  song! 

Tell  me  no  more  to-morrow  will  be  gay — 
The  shadow  lies 

From  these  bleak  winters  far  away — 
away 

Beyond  sunrise ! 

Tell  me  no  more  to-morrow  will  be 
dear — 

I  only  pray 

One  touch  of  passion  while  it  lies  so  near, 
To-day,  to-day! 

— Leolyn  Louise  Everett  in  Life. 


Editor  Sleeps  in  Jail. 

That  the  publication  of  a  newspaper 
may  not  be  suspended,  H.  G.  Roe,  editor 
of  the  Washtuena  (Wash.)  Enterprise, 
has  been  allowed  by  the  Supreme  Court 
to  serve  out  a  thirty  day  sentence  for 
perjury  at  night.  Roe,  who  was  con¬ 
victed  of  perjury  in  a  case  charging  his 
father.  County  Commissioner  George  H. 
Roe,  with  accepting  a  bribe,  is  released 
from  jail  each  morning,  works  on_  the 
paper  all  day  and  returns  to  the  jail  to 
be  locked  up  each  night. 


Dalton  (Ga.)  Daily  Argus  to  Resume. 

It  is  reported  that  me  Dalton  (Ga.) 
Daily  Argus  will  soon  resume  publica¬ 
tion.  A  stock  company  of  local  busi¬ 
ness  men  has  been  organized  for  the 
purpose  and  negotiations  arc  now  under 
way  for  the  purchase  of  the  necessary 
mechanical  equipment.  The  Daily  Argus 
suspended  some  time  ago,  following  a 
fire  which  destroyed  the  plant. 


Sibilant  Praise. 

One  of  the  ushers  approached  a  man 
who  appeared  to  be  annoying  those 
about  him. 

“Don’t  you  like  the  show?” 

“Yes,  indeed !” 

“Then  why  do  you  persist  in  hissing 
the  performers?” 

“\\  hy,  m-man  alive,  I  w-wasn’t  h-hiss- 
ing !  1  w-was  s-s-simply  s-s-s-saying  to 
S-s-s-sammie  that  the  s-s-s-singing  is 
is  s-s-s-superb.” 

Time  He  Quit. 

“See  here,  young  man,”  said  the  angry 
father,  “how  many  times  have  I  told  you 
that  I  don’t  want  you  to  call  on  my 
daughter  ?” 

“Oh,”  replied  the  suitor,  coolly,  “about 
twenty.” 

“Well,”  said  the  exasperated  parent, 
“don't  you  think  that’s  about  enough?” 

“Yes,  I  do,”  was  the  reply.  “When 
are  you  going  to  quit?” 
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TIPS  FOR  BUSINESS  MANAGERS. 

A.  \V.  Ericksun  -Advertising  -Agency, 
Fourth  avenue  building.  New  York,  is 
placing  orders  for  forty-two  lines,  nine 
times,  with  Middle  West  paper.-.,  for 
Petermans  Roach  Food,  New  York. 


The  Wyckoff  -Advertising  Company,  2.'* 
East  Twenty-sixth  street.  New  York,  is 
making  contracts  for  2.01K>  hnes,  to  be 
used  within  one  year,  with  Southern 
papers,  for  the  Emerson  Shoe  Company, 
Boston,  Mass. 

The  J.  Walter  Thompson  Company,  44 
East  Twenty-third  street,  New  York,  is 
jilacing  renewal  orders  for  the  advertis 
ing  of  Chichester  Pills,  New  Y'ork. 


O.  J.  Koch  -Advertising  -Agency,  I'ni 
versity  building,  Milwaukee,  Wis.,  is 
sending  out  orders  for  lines,  five 

limes,  to  Western  jtapers,  for  the  F. 
.Ma.ver  Botd  &  Shoe  Co.,  Milwaukee,  Wis. 

The  (Jeorge  H.  Mead  Company,  Mar 
•piette  building,  Chicago,  is  placing  orders 
for  seven  lines,  nine  times,  for  the  (Jrand 
\  iew  Hotel. 

The  l>unlap-Ward  -Advertising  Com¬ 
pany,  Hartford  building,  Chicago,  is  mak¬ 
ing  (ontracts  for  ItKMkMI  lines,  one  year, 
with  Southern  paiiers,  for  the  Paige-1  >e 
Iroit  Motor  Car  Company,  Detroit,  -Mich 

The  -Allen  -Advertising  -Agency,  4,o  West 
Thirty-fourth  street.  New  Y'ork.  is  send¬ 
ing  out  sixty-five  time  orders  to  Southern 
and  Southwestern  pajters.  for^the  M’hite 
Sulphur  Springs,  White  Sulphur,  W.  A’a. 

N.  4V.  -A.ver  &  Son.  llOtt  Chestnut  street, 
Philadelphia,  are  again  placing  orders  for 
the  Stein-Bloch  Company,  clothes.  140  St. 
Paul  street.  Rochester,  N.  Y.,  in  cities 
where  they  have  agents. 

The  fleorge  Batten  Company,  Fourth 
.Avenue  Building.  New  York,  is  now 
(ilacing  the  advertising  of  the  Spirella 
Company,  c-orsets,  Meadville,  Pa. 

N.  W.  -A.ver  &  Son.  IKftt  Chestnut  stn-ct. 
Philadelphia,  is  placing  the  advertising 
for  the  Importers  Company.  I-e  Secret 
Toilet  Cream,  15-17  West  Thirty-eighth 
street.  New  Y'ork. 

The  Borough  -Advertising  -Vgeiicy,  UtM 
Fulton  street.  Itrooklyn,  N.  Y.,  is  sending 
out  orders  to  papers  in  selected  sections 
of  the  country,  for  .Tones  &  Co..  (Jeneral 
Railwa.v  Equipment  Co.  Stock,  4(»  Ex¬ 
change  Place,  New  Y’ork. 

Henry  l)e<-ker.  Ltd.,  Fuller  building. 
New  Y'ork,  is  now  placing  the  advertis¬ 
ing  of  the  Partola  Company,  Second  ave¬ 
nue  and  Tenth  street.  New  York,  with 
New  Jersey  papers. 

The  George  L.  Dyer  Company,  42 
Broadwav,  New  Y'ork.  is  sending  out  or¬ 
ders  to  newspapers  in  selected  se<-tions 
of  the  <-ountr.v.  for  the  Gillett  Sales  Com 
pany.  Safety  Razor,  Boston,  Mass. 

The  Federal  -Advertising  -Agency,  2dl 
West  Thirty-ninth  street.  New  Y'ork.  will 
shortly  place  orders  tor  the  advertising 
of  Truly  Warner  Hats,  Nil  Broadway, 
New  Y’ork,  with  papers  in  cities  where 
the.v  have  stores.  Tliis  agenc.v  is  also 
making  IfMKKt-line  contracts  with  New 
England.  New  York.  Pennsylvania  and 
some  Middle  West  papers  for  the  1,'nited 
<5gars  Manufacturers  Company.  Tom 
Moore.  Robert  Burns  and  Bank  Note 
(  igars,  lOlO  Second  avenue.  New  Y'ork. 


The  Charles  H.  Fuller  Company,  t»22 
South  AVabash  avenue.  Chicago,  is  mak¬ 
ing  contracts  for  l.fKfO  lines  with  some 
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New  Orleans  Item  j 

[  Leads  New  Orleans  papers  in  advertising,  ; 
j  circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  hat  just  been  prepared 
by  THE  ITEM,  and  srill  be  sent  upon  re¬ 
quest  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  bow  they 
are  reached.  | 

THE  JOHN  BUDD  COMPANY 
Adverlisiig  Bepreseotatives  ! 

^  NEW  YORK  CHICACO  ST.  LSUIS  i 


List  of  PobllMtioas  osaasiood  by  tbo  Asseoiatioa  of  Amoricaa  AsiTor- 
tiaor^  of  wbiab  a  COMPLETE  EXAMINATION  of  tbo  varioa.  roaordls  of 
ai^aUtioa  was  asado  aad  tbo  ACTUAL  CIRCULATION  asaortaiaod. 


Western  papers  for  the  People’s  Popular 
-Monthly,  Chicago,  Ill. 

The  Ernest  J.  Goulston  -Advertising 
-Agency,  18  Tremont  street,  Boston, 
-Mass.,  is  placing  a  few  additional  orders 
with  New  Y’ork  City  papers  for  the  Clys- 
mic  Spring  Company,  Wankosha,  Wis. 

C.  Ironmonger,  20  Vesey  street.  New 
York,  is  making  2,500  line  contracts  with 
some  large  city  paiiers  for  the  -Anticor 
Manufacturing  Compan.v,  -Anticor  Safety 
Corn  Shaver,  12  East  'i  hirty-third  street, 
New  Y’ork. 

The  Kendall  Company,  Ltd.,  102  West 
Forty-second  street,  -New  Y'ork.  is  placing 
orders  witli  selected  list  of  papers  for 
Dcean  House  and  Cottages.  AVatch  Hill, 
R.  I. 

Lord  iNc  Thomas,  .Alallers  building,  Clii- 
cago,  is  niuking  -some  5,IXKI-liue  i ontracts 
witli  Middle  West  jmiiers  for  the  Blue 
A'alley  Creamery  Company,  Chicago. 
Tiiese  agents  are  also  making  5,0U0-line 
contracts  with  some  AA’estern  papers  for 
tile  Louisville  &  Nasliville  Railroad  Com- 
liaiiy,  Isuiisville,  Kv.,  and  New  Y’ork 
Cit.v. 

Lord  &  Thomas.  2!HI  Fifth  avenue.  New 
York,  are  again  plaeing  new  orders  for 
ItKt  Jim'S,  d.  c.,  tweiit.v  times,  with  a  large 
list  of  tiapers,  for  Charles  Clntbe  &  Sons, 
Bloomfield,  N.  J. 

The  Lyddon  &  Hanford  Coiniiany,  452 
Fiftli  avenue.  New  Y’ork,  will  shortly 
place  new  ordens  with  the  old  list  of 
paper.s,  for  tlie  Duffy  Malt  AA'hiskey  (’om 
pany,  Rocliester,  N.  Y'. 

'I'lu'  H.  K.  .AlcCann  Coinpany.  11 
Broadway,  New  York,  is  sending  out  or¬ 
ders  in  selected  sections  of  the  country, 
for  the  Standard  Oil  Company,  New  Per- 
fci  tion  Oil  Stove. 

The  Mas.seugale  Advertising  .Agency, 
21ti  East  1-exington  street.  Baltimore. 
Md.,  is  placing  orders  with  Southern 
liajiers,  for  F.  AI.  Boliannon,  Foot  Prints 
Chewing  Tobacco,  AA'in.«ton-Saleni,  N.  C 

The  O'lleaney  .Advertising  Service,  07 
Bea\er  street.  -Albany,  N.  Y.,  is  sending 
out  orders  to  New  Y’ork  State  papers,  for 
the  Nural  Remedy  Company.  -Albany,  N. 
Y’..  in  cities  where  demonstrations  are 
Ik  Id. 

The  Frank  Prt'shrey  Coinpany,  450 
Fourth  avenue.  New  Y'ork.  it  is  reported, 
will  sliortl.v  place  some  more  advertising 
on  a  trade  basis  for  tlie  Plaza  Hotel, 
Fifth  avenue  and  Fifty-ninth  street.  New 
York.  This  company  Ls  also  placing  the 
advertising  of  Jacob  Riipjiert,  Beer. 
rii>d  avenue  and  Ninetieth  street.  New 
Volk. 

E.  P.  Remington,  Jenkins  building. 
Pittsburgh.  Pa.,  is  placing  orders  with 
weekly  and  large  Sunday  papers  for  the 
Candy  EvaiKirator  Coiniiany. 

Irving  Roseulmum,  17  Madison  avenue. 
New  Y’ork,  is  sending  out  orders  to  New 
Y'ork  State  papers  for  the  Tyro  Coinpany, 
Syracuse,  N.  Y'.,  where  sale.sman  can 
make  arrangements  with  druggist. 

Frank  Seaman.  .‘50  AVest  Thirty-third 
street.  New  York,  is  placing  orders  with 
New  England  and  New  Y’ork  State 
paper.s.  for  the  -American  Tobacco  Com¬ 
pany,  Mecca  Cigarettes,  111  Fifth  ave¬ 
nue,  New  Y’ork. 

Sherman  &  Kryan.  7!>  Fifth  avenue. 
New  Y’ork.  will  shortly  place  orders  for 
Erlanger  Brothers.  B.  A’.  D.  L’nderwear, 
(!.*>  AA’ortli  street.  New  Y’ork.  for  their 
sjiring  campaign. 

The  A\’.  F.  Simpson  -Advertising 
-Agency,  38  Park  Row.  New  Y’ork.  is 
i  placing  orders  with  some  Southern 
;  papers  for  the  Hotel  -A’Delidiine,  12  East 
.  Ninth  street.  New  Y’ork. 


The  Hermon  AA’.  Stevens  .Advertising 
-Agency,  Globe  building,  Boston,  .Alass.,  it 
is  reported,  is  placing  orders  with  some 
New  England  paiiers  for  Estabrook  lA 
Eaton,  Rockerfeller  Cigar,  211  AA’ashing- 
ton  street,  Boston.  Mass. 

The  M.  A’olkinann  .Advertising  -Agency, 
5  Bi'eknian  street.  New  Y’ork,  is  placing 
copy  on  contracts  for  tlie  Silvola  Coni 
;  pany.  .Madison  avenue,  Baltimore,  .Md., 
for  the  advertising  of  Ijorimer  Institute, 
Baltimore, 
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has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

MASSACHUSETTS 


THE  HERALD  . . Boston 

Guaranteed  daily  circulation  110.714  (average 
for  whole  year  191 1).  ’The  Herald  is  the  news¬ 
paper  of  the  home  owners  of  New  England. 
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Proven  Circulation 
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Claimed  Circulation 

In  New  Orleans  the  only  evening  paper  whicK 
has  been  examined  by  the  A.  A.  A.  in  the  past 
two  year*  is  the 

NEW  ORLEANS 
DAILY  STATES 

WE  DID  NOT  EVADE 

THE  EXAMINATION 

The  States  guarantees  the  largest  home 
circulation,  also  the  largest  city  circulation 
in  New  Orleans. 

That  is  why  the  States  carries  the  most 
Department  Store  advertising  week  by 
week  the  year  through. 
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“NEWSPAPER  IDEALS” 

antiiropy.  "  manufaeturos.  and  the '"Sowing  of  Seed 

No  Calling  Affords  So  Many  Oppor-  the  need  OF  true  COMRADESHIP.  f?.*'  Future  Husiness.”  If  a  salesman  of 

lor  . . .  i.  „„ 

nalism — Back  of  the  Ideal  News-  gieater  need  in  a  ne«.  paper  or  among  ments  that  may  become  users  of  oil,  the 

P.P.,  Mu..  B.  Au  ld..l  M.U-  S.l'h.CS.tZ 

Great  Hope  in  School  of  Journal-  and  companionship,  a  mutual  under-  worthy  institutions  of  every  kind  that 
ism  Founded  on  Right  Principles,  standing,  sympathy  and  true  friendship  be,., .me  advertisers  in  the  advertising 

or  triendliness  among  the  people,  who  columns  of,  and  the  managers  and  em- 


and  benevolent  institufons.  and  the  pro-  what  as  a  salesman  of  oil  the  writer  has 
motion  of  patriotism  and  a  broad  phil-  to  .>-a.v  as  to  becoming  a  promoter  of 


antiiropy. 

THE  NEED  OF  TRUE  COMRADESHIP. 


Great  Hope  in  School  of  Journal-  and  companionship,  a  mutual  under 


ism  Founded  on  Right  Principles,  standing,  sympathy  and  true  friendship  5i.,.on)e  advertisers  in  the  advertising 

or  triendliness  among  the  people,  who  columns  of,  and  the  managers  and  em- 
In  an  instructive  and  interesting:  ad-  newspaper  as  their  instruc-  pioyer  of  which  may  become  subscribers 

dress  before  the  editors  assembled  at  [hei/‘"!o/i,v\snlrmLn^"‘*a^^^^  V'’ 

rnliimhia  Mo  last  weelc  on  “Mews  •  a.spirations  anu  unuertaK  depends  mion  the  prosperity,  welfare  and 

nane^^rH^aU ’’  R  R  Hubert  edftor  of  Yhe  *"  giowth  of  the  city,  coun.y  or  State 

paper  Ideals,  B.  B  Hebert,  editor  of  the  agemeiits  and  sorrows  as  well  as  in  their  served,  and  of  all  branches  of  business 
National  Printer — ^Journalist  and  founder  joys  and  achievements.  therein. 

of  the  National  Editorial  Association,  Then  let  11s  all  exalt  the  high  ideal  of  ' _ _ 

now  the  National  Press  Association,  de-  genuine  comradeship  in  the  newspaper  a 

dared  fh.at  the  highest  ideals  in  news-  sympathetic,  loyal  friend  hip  for  all  the  The  Wyckoff  .Vdvertising  Company,  H 
Daoers  cannot  be  atta^ed  wkout^^^^^  Huffalo.  X.  V..  and  2:5 

Of^h!  hfohe  -  ideals  haeU  ch  neTfs  u''solute  loyalt.v,  helpfulness,  truthfulness.  Kast  Twenty-sixth  street,  New  York,  is 


served,  and  of  all  branches  of  business 
therein. 


of  the  highest  ideals  back  of  the  news- 


‘justice.  franknes.s.  i  n  d  e  p  e  ii  d  e  n  c  e.  sending  out  orders  to  New  York  State 


“Abe  Martin” 

___  This  is  but  one  of  a  score  of  famour 
■VB  “Adams  Features’’  that  are  building 
KAm  circulation  in  the  successful  papers 
FiBii  of  America.  Write  or  wire  to-da> 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 

Peoples  Gas  Building,  Chicago. 


The  New  Strip  Comic 

CrAAD 

i3l/UUr  REPORTER 

THE  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers  :  Baltimore,  Md. 


papers.  He  sees  great  hope  in  schools  strength,  generosity” — that  is  the  very  paper.s  for  Ilazen  Yiorse,  Patent  Medi- 

of  journalism.  He  said  in  part:  life  of  true  demixjracy.  of  community  up-  cine.  New  Itochelle,  N.  V.  This  company 

Newspaper  ideals  repre.seiit  those  building  and  progress  and  of  the  broad  is  also  placing  orders  for  the  spring  cam- 

things  most  desirable  in  a  newspiiiier.  religion  of  humanity.  paign  of  S.  Clarke,  Kulux,  Rochester, 

Back  of  the  ideal  newspaper  must  factor  in  promotion.  N.  Y. 

the  ideal  man  fitted  and  trained  for  high-  ,,  ^ 

est  attainment.  Such  newspaper-makers  t  .ftb.  1  romotion.  Out  of  the  very 
are  becoming  more  numerous  than  in  the  uuLiire  of  the  newspaper  and  its  rela- 
years  from  Greeley,  Prentis,  Samuel  >'uns  to  the  conaraunity  and  its  service 
Bowles,  Medill,  Dana  and  others  of  their  i'umes  the  idea  of  worthy  promotion.  It 
class,  up  to  the  present  decade,  'riie  war  **  matter  of  good  iiewspaper-mitking,  of 
among  other  ill  af.er-elfects,  accompanied  t'ouiiiletciicss  in  service,  but  is  often 
by  the  sudden  increase  of  speculation  nlh^d  to  the  biisine  s  side  of  pnh- 

and  the  amassing  of  great  fortunes,  and  hsluDg.  You  have  probably  noticed  in  a 
demoralizing  of  politics,  tended  to  the  series  of  articles  running  in  the  ^_Mur- 
commereializing,  weakening  and  corrupt-  Evening  lost,  umler  the  title,  1  he 

ine  the  Tiiihlie  nres.s.  Therp  is  now  prent  Inner  Secrets  of  a  Salesman  s  Rise, 


paper.s  for  Iliizen  Yiorse,  I’ateiit  Medi-  NEW  YORK  HERALD  SYNDICATE, 
cine  New  Rochelle,  N.  Y.  This  company  Special  Service,  of  all  Kind,  for  New.p«perB 
IS  also  placing  orders  for  the  spring  cam-  Addrrw 

paign  of  (  .  S.  Clarke,  Ixullix,  Rochestei,  Herald  Square  Canediaii  Braack 

N.  Y.  New  York  City  Deibarat.  Bldg.,  Montr.  al 


ing  the  public  press.  There  is  now  great 
hope  in  the  schools  of  journalism  in  our  ; 
best  institutions,  founded  on  right  prin¬ 
ciples  and  teaching  high  and  noble  ideals. 
•Ylready  a  reform  had  commenced  in  the 
newspapers  themselves.  It  is  to  the 
honor  of  one  who  had  entered  journal¬ 
ism  and  made  great  wealth,  from  the 
commercial  side  through  sensational  jour- 
nalitm,  that  he  recognized  the  evils  of 
lack  of  preparation  for  the  work,  and 
while  in  a  measure  reforming  his  own 
publications,  left  two  million  dollars  for 
the  founding  of  a  school  of  journalism  for 
the  proper  training  of  newspaper  men. 

There  can  never  be  highest  ideals  in 
newspapers  without  men  of  highest  ideals 
back  of  the  newspapers.  The  pre»s  at  no 
time  has  been  all  bad  and  at  no  time 
in  the  history  of  the  country  has  it  been 
without  noble  aspirations  nor  devoid  of 
high  service. 

Whoever  under. akes  to  enter  the  homes 
of  a  whole  community  every  week  and 
to  speak  to  old  and  young  and  middle- 
aged,  of  all  the  things  that  concern  this 
life,  has  taken  upon  himself  a  fearful 
responsibility  and  owes  a  very  weighty 
duty  to  his  country.  The  feeling  of  that 
duty  is  the  highest  incentive  to  noble 
and  successful  work.  There  is  no  in¬ 
spiration  equal  to  that  of  duty,  and  no 
men  have  excelled  those  who  have  worked 
under  this  grand  inspiration,  as  the  lives 
of  the  world’s  Tells,  Zwingle.s,  Luthers, 
Wesleys,  Cromwells,  Washingtons  and 
Lincolns  have  proved  a  thousand  times. 

Newspaper  ideals  remain  to  be  at¬ 
tained.  'Wie  first  is  the  old  one  of  giv¬ 
ing  the  news  of  home.  State,  country  and 
the  whole  world  in  the  order  named,  but 
fearle-'sly  and  without  prejudice  and  in 
a  way  to  awaken  and  retain  an  intelli¬ 
gent  and  increasing  interest ;  stimulate 
and  satisfy  legitimate  curiosity  and  to 
impart  real  knowledge. 

its  educational  PHASE. 

Second. — To  instruct  or  educate 
through  ably  written  editorials ;  to  inter¬ 
pret  the  facts,  for.  as  the  dean  of  your 
school  has  aptly  shown,  the  function  of 
the  editor  is  that  of  the  interpreter, 
through  comparison  with  historic  or 
nearby  events,  through  reasoning  based 
on  broadest  knowledge,  observation  and 
good  faith  as  to  effects  and  application 
as  to  results. 

'Third. — Service.  There  is  no  higher 
ideal  in  the  calling  than  this.  The  pra  i- 
dent  of  the  Associated  I’ress,  Melville  E. 
Stone,  a  man  of  widest  possible  observa¬ 
tion  and  success  in  the  calling,  has  re¬ 
cently  placed  uset'ilness  or  service  as  the 
first  and  most  important  factor  in  news¬ 
paper  making.  No  other  calling  affords 
so  numerousu  and  important  opportuni- 
lies  lor  UiCtuInuss  as  does  that  of  jour¬ 
nalism.  Among  these,  founded  on  duty 
to  country  and  community  and  obliga¬ 
tion  to  subscribers  are :  Direct  work 
for  good  government,  for  better  social 
conditions,  for  all  measures  for  the  pro¬ 
motion  of  sanitation  or  the  safeguarding 
the  health  and  security  of  the  people,  for 
improvement  of  homes,  towns  and  all 
social,  moral  and  material  conditions ; 
for  good  roads  and  streets,  play-grounds 
and  parks,  for  good  schools,  education 
find  true  religion,  and  all  bumanitarian 


The  Special  Service 


(Composed  of  Men  and  Women  of  Newspaper 
Experience,  Ability  and  Integrity 

EXPERTS  and  SPECIAUSTS  in  CIRCULATION  CONTESTS 
Write  for  details,  etc..  Room  33,  23  PARK  ROW.  NEW  YORK 


“Epistles  on  Advertising” 

By  JOHN  E.  KENNEDY 


Under  the  above  title  ADVERTISING  AND 
SELLING  MAGAZINE  will  publish,  beginning 
with  the  June,  1912,  issue,  a  new  series  of  articles  by 
John  E.  Kennedy,  author  of  “Reason  Why”  and 
"Intensive  Advertising.” 

These  articles,  written  in  easy,  epistolary  style,  are 
addressed  to  imaginary — but  very  real — persons, 
ranging  all  the  way  from  “The  Young  Man  Who 
Wants  to  Break  Into  the  Game”  to  “The  Man  Who 
Pays  the  Bills” ;  and  include  the  agent,  the  publisher, 
the  advertising  manager,  the  retailer,  and  consumer, 
etc. 

Mr.  Kennedy’s  attitude  toward  the  various  sub¬ 
jects  he  discusses;  his  treatment  of  them;  his  views 
upon  the  vital  characteristics  of  advertising,  his  plans 
for  the  remedy  of  existing  evils  and  for  evolution  of 
the  advertising  business  along  better  and  broader 
lines,  are  all  unique  as  they  are  sound  and  conscien¬ 
tious.  We  believe  this  third  Kennedy  series  will  mark 
an  epoch  in  advertising,  the  influence  of  which  will 
not  only  be  memorable  but  indelible. 

The  articles  are  sincere  and  authoritative — un¬ 
biased — uncolored  and  undiluted.  They  are  a  full 


million  dollars  per  year  by  mail  with  retail  mer¬ 
chants. 

His  invitation  to  return  to  the  Baltimore  Bargain 
House,  with  which  he  was  connected  during  1908-9 
and  1909-10,  scoring  one  of  the  most  brilliant  suc¬ 
cesses  of  his  career,  and  his  acceptance  under  the 
foregoing  circumstances  are  significant  enough  to  be 
impressive. 

Can  you  afford  to  miss  what  an  earnest  man  of 
such  achievement  and  success  as  these  figures  indi¬ 
cate  has  to  say  about  Advertising ? 


jects  he  discusses;  his  Reatment  ot  them;  his  views  ADVERTISING  AND  SELLING  is  a 
upon  the  vital  characteristics  of  advertising,  his  plans  ^o„thly  magazine,  dealing  exhaustively  with  both 
for  the  remedy  of  existing  evils  and  for  evolution  of  practical  and  scientific  phases  of  advertising  and 

the  advertising  business  along  better  and  broader  salesmanship.  Every  issue  contains  from  15  to  20 
lines,  are  all  unique  as  they  are  sound  and  conscien-  written  by  editors  and  contributors  of  the 

tious.  We  believe  this  third  Klennedy  series  will  mark  highest  ability  and  reputation  in  the  business  world, 
an  epoch  in  advertising,  the  influence  of  which  will  holds  a  true  mirror  up  to  the  progress  and  develop- 
not  only  be  memorable  but  indelible.  ^ent  of  advertising.  Beginning  with  June  Us  form 

-T-i  •  1  II-  changes  to  "flat” — about  10  by  12  inches — which 

1  he  articles  are  sincere  and  authoritative— un-  ^^kes  possible  a  higher  degree  of  artistic  and  mechan- 
biased— uncolored  and  undiluted  They  are  a  ful  excellence.  The  subscription  price  is  only  $2 

expression  of  the  thought  and  belief  of  a  man  of  ^  subscribe  NOW  in  order  to  get  the  entire 

wide  research,  and  unusual  experience  in  his  subject.  Kennedy  series. 

John  E.  Kennedy  has  in  the  past  six  years  quietly  p" - - - - - — - - - -  ~' 

planned  and  executed  over  40  great  advertising  cam-  )  advkktising  &  .sf.lmng. 
paigns,  for  which  service  he  has  been  paid  larger  \  xV'^w'YoR'if  cnv 

fees  than  any  other  advertising  man  has  ever  com-  ) 

manded  for  similar  work  so  far  as  A.  &  S.  is  aware.  \  . 


During  the  past  year  four  leading  advertisers  have 
each  contracted  to  pay  him  $  1 0,000  and  expenses 
for  one  week  per  month  of  his  time  (or  $40,000  and 
expenses  for  48  weeks  of  the  year)  and  four  others 
have  each  paid  him  $1,500  per  week  plus  expenses 
for  market  investigations  (or  $46,000  for  52  weeks’ 
work). 

On  May  1 5th  he  relinquishes  such  contracts  to  re¬ 
sume  advertising  management  for  a  Baltimore  whole¬ 
sale  house,  which  does  a  business  of  nearly  fourteen 


I  Enclosed  is  ,">0  cents  for  threw*  months*  trial  subscription  begin¬ 
ning  with  Tune,  1912. 

Or: 

E.i*  lose<l  is  $2.00  for  one  year’s  subscription  lieginiiing  with 
June,  1912. 

With  every  paid  order 
for  one  year,  we  will 
sent  free  one  issue 

of  our  Supplement  of  Name  . 

Paper  Samples;  and 
also  our  new  Direc¬ 
tory  of  Special  Repre-  Atldress  . 
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BRITISH  EDITOR  LIKES  OUR  COMICS,  BUT  IS  SHOCKED 
BY  MANY  OF  THE  FEATURE  ARTICLES. 


prised  by  the  success  of  the  paper  than 
the  proprietor  himself. 

“He  determined,  it  was  understood, 
that  throughout  the  length  and  breadth 
of  the  country  there  should  not  be  even 
a  single  village  or  hamlet  in  which  his 
paper  could  not  be  obtained,  and  that 
no  possible  Sunday  newspaper  reader 
should  fail  to  have  an  opportunity  of 
seeing  it  and  forming  the  habit  of  read¬ 
ing  it. 

GETTING  CIRCULATIONS. 

“A  circulation  department  of  ferocious 
activity  for  those  times  dealt  with  the 
country  in  sections.  They  would  de¬ 
scend  upon  a  district  in  which  the  older 
Sunday  papers  sold  a  few  hundred 
copies,  bespatter  it  with  fly-posters,  pa¬ 
rade  sandwich  men,  scatter  specimen 
copies  like  a  snowstorm,  and  in  three 
weeks  they  would  be  selling  direct  into 
thousands  of  homes. 

“The  men  got  their  football  results 
and  that  was  about  all  that  troubled 
(Continued  on  page  21.) 


out  admitting  the  tremendous  import¬ 
ance  of  its  appeal. 

“In  England,  with  its  dense  masses  of 
population,  we  have  developed  in  the 
past  fifteen  years  circulations  that  appear 
almost  incredible  to  the  American  news¬ 
paper  man.  The  News  of  the  World,  a 
Sunday  paper,  which  is  a  separate  prop¬ 
erty  and  unconnected  with  any  daily, 
claims  a  circulation  of  2,000,000.  It  is 
little  more  than  a  copious  arul  cleverly 
digested  review  of  the  week’s  news,  and 
its  editorial  and  quick  news  expenses,  if 
exhibited  to  an  American  manager, 
would  make  him  go  through  his  own 
salary  list  with  a  fine  tooth  comb  as 
soon  as  he  came  out  of  his  trance.  But 


people  and  their  tremendous  importance 
in  a  growing  country. 

“I  regret  that  in  England  the  very 
much  smaller  reading  area  of  our  papers 
has  made  it  impossible  to  develop  the 
hterary  and  artistic  side  of  the  popular 
and  hugely-circulated  papers  to  the  ex¬ 
tent  that  it  is  done  in  this  country. 

’’The  consequence  has  been  that  much 
circulation  properly  belonging  to  the 
daily  and  Sunday  press  has  been  di- 


Joseph  Ernest  Peat,  a  British  journal¬ 
ist  at  present  on  a  visit  to  this  country, 
had  much  of  interest  to  tell  concerning 
the  growth  and  handling  of  large  circu¬ 
lations  on  the  other  side  in  a  recent  chat 
with  a  representative  of  The  Editor  and 
Publisher.  A  newspaper  man.  as  he 
expressed  it,  “of  the  deepest  dye,”  he 
has  passed  the  last  ten  years  continu¬ 
ously  on  the  editorial  staffs  of  news¬ 
papers  having  circulations  either  very 
little  below  the  million  or  considerably 
above  it. 

“The  most  impressive  thing  in  Amer¬ 
ican  journalism.”  he  said,  “appears  to  be 
ihe  side  of  it  that  in  England  we  have 
difficulty  in  admitting  to  he  journalism 
at  all.  I  mean,  of  course,  the  huge  mass 
of  literary  and  artistic  matter  which  your 
journals  contain  that  is  in  no  sense  news, 
and  is  primarily  intended  to  entertain 
The  circulation  value  of  cartoon  series 
and  the  pleasant,  discrepant  chatter  of 
women  writers  has  astonished  me. 

“In  every  city  I  have  visited,  both  in 
the  North  and  the  South.  I  have  found 
these  features,  cither  homegrown  or 
syndicate<l,  of  vital  importance  in  sus 
taining  the  home  circulation  which  is  the 
backbone  of  prosperity.  I  have  been  in 
homes  in  which  the  younger  members  of 
the  family  have  struggled  for  possession 
of  the  pages  containing  the  record  of 
the  sorrows  of  Mutt  and  Jeff  and  Silk 
Hat  Harry,  and  where  the  mother’s  first 
duty  on  Sunday  morning  after  breakfast 
was  to  hear  the  Sunday-school  lesson 
and  tlie  second  (and  much  the  more  ur¬ 
gently  impressed  upon  her)  to  expound 
fully  to  those  of  her  offspring  still  strug¬ 
gling  with  the  alphabet  the  meaning  of 
the  hieroglyphics  in  the  colored  supple¬ 
ments. 

HIS  FIRST  OBJECT  LESSON. 

"It  seems  to  me  a  ten.able  theory  that 
as  long  as  a  man  gets  from  his  paper 
the  right  brand  of  politics  and  market 
news,  the  journal  he  will  select  will  be 
the  one  that  appeals  to  the  other  mem- 
t)ers  of  his  family:  that  is,  to  women 
and  children.  You  may  adopt  what  you 
call  a  higb-hrow  attitude  toward  such  an 
appeal,  as  many  .\merican  newspaper 
men  do,  but  whatever  doubts  you  may 
have  on  the  precise  literary  and  artistic 
methods  by  which  it  is  achieved  it  is 
impossible  as  business  men,  whose  ex¬ 
istence  is  only  justified  by  success,  to 
ignore  the  determining  and  steadying  in¬ 
fluence  it  exerts. 

“That  is  the  first  object  lesson  I  have 
found  in  .\merican  journalism,  that  the 
editor  may  have  as  high  and  earnest  an 
ideal  of  his  profession  as  he  pleases,  but 
unless  he  allocates  a  considerable  por¬ 
tion  of  his  space  to  the  frank  and  un¬ 
remitting  cultivation  of  good  relations 
with  the  women  and  children  of  his 
subscribers  he  is  leaving  a  huge  field  to 
an  opponent  who  may  have  no  desire  to 
uplift,  and  he  is  neglecting  a  wall  in  his 
defenses  which  competition  may  rapidly 
undermine. 

influence  of  young  people. 

“In  the  modern  newspaper  game  of 
‘firing  into  the  brown,’  of  aiming  de¬ 
signedly  at  the  greatest  interest  of  the 
greatest  number,  it  is  impossible  to 
neglect  the  preponderance  of  young 
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Readers  have  confidence  in 
the  integrity  of  its  Adver¬ 
tising  columns.  And  are 
therefore  more  liable  to  pur¬ 
chase  articles  exploited  in 
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remembered  by  advertisers 
in  placing  announcements. 


I  have  every  reason  to  know  that  its 
circulation  claim  is  substantially  true, 
and  it  is  interesting  to  recall  the  meth¬ 
ods  by  which  this  enormous  figure  was 
achieved. 

THE  APPEAL  TO  THE  MASSES. 

'•‘A  commercial  genius  took  hold  of  it 
when  it  was  a  small  and  wretched  sheet 
and  proceeded  to  fill  its  ample  pages 
with  copious  stories  of  the  week’s  news 
selected  to  appeal  particularly  to  women. 
From  title  to  imprint  it  was  filled  with 
news  stories  and  pictures  of  dramatic 
and  sex  interest  from  all  over  the  world 
to  such  an  extent  that  a  prominent  Eng¬ 
lish  novelist  is  said  to  have  confessed 
that  he  never  missed  reading  it  for  the 
purpose  of  gathering  material  for  his 
work. 

“Im.agine  the  appeal  of  a  paper  like 
this  to  the  huge  manufacturing  centers 
of  England  and  Scotland  and  Wales, 
with  the  first  generations  of  public 
school-educated  men  and  women  grow¬ 
ing  up  to  an  avid  print-hunger  and  a 
mental  unrest  aggravated  by  the  British 
Sunday.  Probably  no  one  was  more  sur- 


verted  to  small  and  obscure  periodicals 
of  little  merit  and  no  inspiration,  which 
have  nevertheless  succeeded  in  building 
up  fortunes  for  their  owners. 

“You  could  search  the  cheap  comic 
press  of  England  in  vain,  for  instance, 
for  anything  better  than  a  feeble  imita¬ 
tion  of  the  keen  humor  and  insight  of 
such  a  series  as  Mr.  McManus’  “Newly- 
Weds,”  as  I  remember  it  three  years  ago. 
Even  in  the  most  ephemeral  clowning  of 
the  American  cartoonist  there  is  often 
pungent  criticism  of  Iffe  and  manners. 

Fhe  dignity  of  a  great  journal  requires 
it.  and  the  organization  and  wealth  of 
such  a  journal  alone  can  discover  and 
adequately  reward  the  men  who  are 
capable  of  giving  it. 

FEATURES  THAT  SHOCK. 

“Much  of  the  feature  matter  in  Amer¬ 
ican  newspapers  fills  me  with  horror.  I 
think  it  is  already  a  little  behind  the 
mental  progress  of  the  .American  reader. 
But  a  journalist  whose  mission  in  life 
is  to  get  circulation,  and  so  merit  adver¬ 
tising  patronage,  cannot  enter  the  aver¬ 
age  middle-class  American  home  with- 
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them.  The  women  found  ‘more  to  read’ 
in  this  paper  than  in  the  older,  staider 
competitors,  whose  circulation  promptly 
dropped  in  a  noticeable  way,  but  in 
nothing  like  the  degree  the  ‘News  of 
the  World’  gained.  Most  of  it  was  new 
circulation,  based  on  the  discovery  that 
the  paper  a  man  would  buy  for  sporting 
results  would  be  the  one,  other  things 
being  equal,  that  his  wife  wanted  to  read 
when  he  was  through  glancing  at  the 
league  tables  and  the  quiek-news  head¬ 
lines. 

“Finally,  these  gifted  organizers  would 
select  the  news  agent  of  best  standing 
and  most  energetic  methods  in  the  dis¬ 
trict  and  hand  the  agency  over  to  him  as 
a  going  concern,  departing  ,to  the  next 
section  to  repeat  the  performance. 

“In  sharp  contrast  to  their  overwhelm¬ 
ing  success  you  have  the  simultaneous 
experience  of  the ‘Sunday  Chronicle,  a 
hugely  circulated  paper  owned  by  a 
Manchester  firm.  It  consisted  of  liter¬ 
ary  features  of  rather  high  tone,  quick 
news  and  a  wonderful  sporting  service. 
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The  quick  news,  as  in  most  British  pro¬ 
vincial  papers  at  that  time  was  '■>ad.  The 
literary  features,  while  good  in  tone, 
were  cheap  and  out  of  date.  The  enor¬ 
mous  circulation  of  the  paper  depended 
chiefly  on  its  sporting  service,  and  at 
that  time  1  believe  its  weekly  printing 
!  was  well  over  600,000  copies.  It  had 
quite  a  modern  circulation  organization, 
but  its  editorial  department  was  starved. 

WHAT  ONE  STORY  DID. 

“Suddenly  the  proprietor,  taking  mat¬ 
ters  into  his  own  hands,  purchased  the 
story  of  Mrs.  Maybrick  and  ran  it  se¬ 
rially.  In  a  few  weeks  he  was  able  to 
publish  a  claim  to  a  circulation  of 
1, ‘250,000.  You  see  he  had  fired  point- 
blank  at  the  women  for  the  first  time. 

I  But  as  soon  as  the  Maybrick  story  was 
'  ended  the  ground  was  lost.  Slowly,  over 
a  period  of  many  months,  but  with  re¬ 
morseless  steadiness,  the  circulation  fig¬ 
ures  sank  until  they  were  pretty  well 
I  what  they  had  been  before  the  boom. 

'  “Fortunately,  this  was  taken  as  con¬ 
clusive  demonstration  that  the  paper  was 
not  what  the  people  wanted.  The  fea¬ 
tures  were  popularized,  half-tone  layouts 
and  stories  of  human,  dramatic  and  fem¬ 
inine  interest  were  used  exclusively,  the 
quick-news  service  modernized.  Instead 
of  vacillating  from  edition  to  edition  be¬ 
tween  a  seven-column  page  and  one  of 
eight  columns,  necessitating  the  stocking 
of  different  widths  of  web,  the  whole 
paper  was  permanently  enlarged.  The 
result  is  that  it  has  not  only  successfully 
defended  its  own  field,  but  is  now  very 
ably  competing  with  the  London  papers 
on  their  own  metropolitan  ground. 

CASE  OF  Lloyd’s  weekly. 

“Again,  take  the  case  of  the  Lloyd’s 
News,  another  Sunday  paper,  compelled 
by  falling  circulation  to  popularize  its 
appeal  very  suddenly  in  face  of  the  suc¬ 
cess  of  the  ‘News  of  the  World.’  It 
was  always  a  good  man's  paper,  and  its 
circulation  had  never  been  very  far  from 
the  million  in  years.  But  with  a  change 
in  editorial  control  came  the  recognition 


of  the  duty  of  a  paper  to  interest  every¬ 
one  in  the  family,  and  the  entire  paper 
of  about  thirty  pages  was  modernized  in 
a  single  week  by  a  rather  startling  tour 
de  force. 

“Immediately  afterwards  the  journal 
secured  through  the  organization  of  its 
allied  daily  newspaper  the  exclusive 
rights  to  the  serial  publication  of  the 
personal  life  story  of  John  Lee,  a  mur¬ 
derer,  whom  the  law  tried  to  hang  three 
times,  and  who  was  saved  each  time  by 
an  apparently  miraculous  failure  of  the 
scaffold  mechanism.  With  this  as  the 
basis  of  a  lively  advertising  and  circu¬ 
lation  campaign  the  circulation  rose  i 
30U,000  in  a  few  weeks. 

“Results  were  awaited  with  some  mis¬ 
giving,  but  every  inch  of  the  ground 
gained  was  retained,  and  the  paper  has 
gone  ahead  ever  since.  Last  year  it 
claimed  a  circulation  of  1,350,000  and  1 
have  personal  knowledge  that  it  might 
have  legitimately  claimed  much  more 
even  at  that  time. 

TENDENCY  TO  SPECIALIZATION. 

“Now  that  the  dust  of  conflict  and  j 
development- has  settled  for  a  time  in  ; 
this  country  I  fancy  1  can  see  a  very  i 
encouraging  tendency  on  the  part  of  the  | 
American  press  to  specialize.  The  great  \ 
journals  seem  to  have  realized  the  fact  | 
that  there  is  no  such  thing  as  a  homo¬ 
geneous  public  of  identical  taste,  and 
they  have  ceased  to  imitate  some  quite  j 
ephemeral  fashion  and  to  follow  blindly  j 
in  the  lead  of  the  latest  glittering  sue- 1 
cess.  They  are  also  noticeably  better 
written  than  they  were  ten  years  ago.  I  | 
have  seen  work  in  the  Sunday  Herald 
equal  to  the  best  French  journalism  in  : 
literary  flavor  and  charm,  though  deal-  j 
ing  with  characteristic  American  sub¬ 
jects  in  an  American  way.  j 

“If  you  look  at  one  of  the  new  color- 1 
photography  plates  you  would  swear ; 
that  it  was  white.  But  the  microscope  ■ 
shows  it  to  be  made  up  of  an  infinite 
number  of  vividly  colored  grains.  The  j 
same  deceptive  appearance  is  often  pre- ! 


sented  by  what  is  called  the  ‘public’ 
when  viewed  from  the  editorial  chair. 
In  a  sense  it  is  true  of  every  country, 
but  particularly  of  America,  that  the 
population  is  composed  of  millions  of 
atoms  of  widely  divergent  tastes  and  de¬ 
sires.  It  might  almost  be  said  that  the 
more  different  the  papers  become  in 
character  and  appeal  the  more  room 
there  is  for  them  to  expand. 

.MISTAKES  OF  PUBLISHERS. 

‘‘Neglect  of  this  consideration  has 
brought  about  something  much  resem¬ 
bling  a  crisis  in  London  popular  jour¬ 
nalism.  Hypnotized  by  the  success  of  the 
Harmsworth  press,  the  other  papers  have 
too  commonly  abandoned  their  own  field 
to  follow  Carmelite  House,  seeking  the 
same  class  of  circulation  with  intellectual 
and  technical  resources,  alas,  too  often 
utterly  inadequate.  With  sheep-like 
trust  they  have  played  up'  the  same 
stories — a  day  or  two  late — and  have  ap¬ 
pealed  to  the  same  interests  by  similar 
but  less  ably-devised  methods.  They 
have  even  adopted  the  same  make-up 
with  a  fidelity  almost  simian.  The  con¬ 
sequence  is  that  many  of  them  have  now 
to  develop  a  field  of  their  own,  live  on 
party  or  private  subventions  or  die.  I 
(C ontinued  on  page  ‘2‘2.) 
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observe  that  one  of  them  passed  away 
in  the  last  week. 

“It  has  given  me  considerable  sympa¬ 
thetic  amusement  to  find  that  in  this 
country  you  have  the  same  strife  be¬ 
tween  the  editorial  people  who  create 
the  papers  and  the  business  people  who 
make  them  pay.  I  am  uncomfortably 
conscious  of  having  expressed  a  differ¬ 
ent  opinion  when  1  occupied  an  editorial 
chair,  but  it  is  my  conviction  that  the 
business  side  of  a  newspaper  must  be 
supreme  in  the  best  interests  of  both. 

ROAD  TO  DEVELOPMENT. 

“The  management  and  circulation  de¬ 
partments  of  a  newspaper  are  composed 
of  men  of  not  conspicuously  less  educa¬ 
tion  or  notably  lower  morals  than  the 
editorial,  and  wh-  reas  the  editorial  de¬ 
partment  may  or  may  not  condescend  to 
co-operate  with  the  management  under 
dual  control,  under  managerial  control 
it  is  compelled  to  do  so.  And  that  is 
the  only  road  to  development. 

“The  ideal  office,  ot  course,  would 
have  a  strong  and  active  proprietor  who 
would  play  the  two  forces  constantly 
against  each  other.  But  nowadays  pro¬ 
prietors  are  too  apt  to  appear  only  when 
the  profits  slump. 

“A  further  consideration  is  that  the 
constant  touch  with  the  readers  main¬ 
tained  by  an  active  circulation  depart¬ 
ment  is  likely  to  give  a  better  criterion 
of  policy  than  the  individual  experience 
and  judgment  of  the  most  inspired 
editor. 

“Considering  that  our  methods  and 
machinery  have  been  largely  trans¬ 
planted  from  this  country,  an  English 
journalist  can  hardly  fail  to  admire  the 
technical  methods  of  the  American  pop¬ 
ular  press.  But  I  fancy  we  have  im¬ 
proved  on  some  of  them.  I  see  nothing 
here  like  the  fleets  of  powerful  and 
speedy  delivery  autos  maintained  by  the 
London  papers,  and  means  of  instantly 
increasing  the  distributing  machinery  in 
order  to  flood  the  populous  centers  with 
special  editions  containing  sensational 
news  do  not  seem  to  be  so  elaborate  as 
ours.  One  reason  may  be  that  whereas 
our  papers  commonly  pay  on  circulation 
yours  are  too  heavy  with  wood  pulp  to 
make  a  momentary  leap  of  direct  ad¬ 
vantage. 

Marion  Mirror  in  New  Hands. 

The  ownership  of  the  Marion  (O.) 
Mirror  on  May  1  passed  into  the  hands 
of  Lora  L.  Lamborn  and  T.  Brooks 
Fletcher,  both  of  Cleveland,  O.  The 
consideration  is  not  made  public.  Mr. 
Lamborn  is  well  known  in  newspaper 
circles  in  Ohio,  where  for  a  number  of 
years  he  was  connected  with  Canton  and 
Alliance  papers.  Mr.  Fletcher  is  a  plat¬ 
form  lecturer  of  some  note,  and  in  the 
past  has  been  prominently  identified  with 
the  newspaper  business.  Negotiations 
for  this  property  were  under  way  for 
nearly  a  year,  H.  F.  Henrichs,  the  well- 
known  newspaper  broker  of  Litchfield, 
111.,  was  the  agent. 


Editors  on  the  Police  Force. 

Arthur  T.  Vance,  editor  of  the  Pic- 
to  ial  Review,  and  E>r.  Theodore  Waters, 
managing  editor  of  the  Christian  Herald, 
have  recently  joined  the  Port  Washing¬ 
ton,  L.  L,  police  force.  Both  these  gen¬ 
tlemen  live  at  Port  Washington  and 
were  impressed  into  service  during  the 
recent  spring  opening  of  the  burglar  sea¬ 
son  on  Long  Island.  The  open  season 
for  burglars  in  Port  Washington  is 
somewhat  indeterminate,  but  both  Mr. 
Vance  and  Dr.  Waters  will  serve  until 
restriction  is  again  enforced. 


than  sixty-eight  big  morning,  evening 
and  Sunday  papers.  Much  aggressive 
work  is  being  done  in  the  way  of  pro¬ 
moting  the  advertising  interests  of  the 
entire  German  press. 

George  Dun  as  an  Antidote. 

George  Dun,  publisher  of  the  Toledo 
Times,  gave  a  good  practical  talk  to  the 
Toledo  Advertising  Club  at  the  Tuesday  ' 
luncheon  last  week.  His  subject  was  I 
“Enthusiasm,”  and  by  the  time  he  had  j 
finished  the  members  in  attendance  were  j 
yelling  themselves  hoarse  with  it.  Mr. 
Dun  is  one  of  the  most  popular  news- 1 
paper  men  in  Ohio.  He  is  the  best  anti- 1 
dote  for  the  blues  or  the  grumps  to  be  : 
found  in  Ohio.  { 

German  Newspaper  Alliance. 

The  German  Newspaper  Alliance  of 
.■\merica,  Inc.,  the  advertising  organiza¬ 
tion  of  German  newspapers  of  the 
United  States  and  Canada,  with  offices  at 
-15  West  Thirty-fourth  street,  New  York, 
now  represents  about  '285  German  pub¬ 
lications,  and  is  now  regularly  sending  j 
out  business.  The  list  includes  more 


DIRECTORY  OF  ADVERTISING  AGENTS 

Publishers'  RepresentatiTes 


$7000  NET 

We  represent  the  owner  ol  a  high-class 
hnancial  publication,  who  desires  to  retire 
from  active  service.  This  periodical  has 
earned  not  less  than  $7,000  per  annum  net 
^or  a  period  of  years.  The  property  can 
be  bought  for  $10,000  cash,  balance  de 
ferred  on  the  most  favorable  terms. 

This  is  one  of  the  most  substantial  class 
rmblications  in  the  U.  S. 

Harwell,  Cannon  &  McCarthy 

Brokers  in  newspaper  and  magazine  prop- 
.’rties  that  arc  not  "hawked  on  the  market." 

200  Fifth  Ave.,  New  York 

(Fifth  Avenue  Building) 


ADVERTISING  MEDIA 


ILLINOIS 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  Newt 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


WASHINGTON 


THE  SEATTLE  TIMES 

The  nnmittakable  leader  of  the  Northwest 
Ahead  of  all  American  newipapera  except  one  ■ 
in  total  volume  of  butinets  carried.  Circula-  | 
tion— Dally,  *4,741:  Sunday,  St.tOS— 80%  | 
ahead  of  ita  nearest  home  competitor.  I 

A  matchleaa  record — an  unbeatable  newtpaper  < 


TIE  BLACK  Chicago  -  New  York  •  Pittsburgh, 
_  .  .  „  •  „  for  to  years  the  coal  trades’  lead- 
DIAMOND  ing  joum^  Write  for  rates. 


TT  would  take  10  to  36  pages 
of  this  issue  to  properly 
show  a  single  family  of  our 
attractive  type  faces.  Send 
to  us  for  specimens;  there’s 
something  fine  coming. 

Barnliart  Bros.  &  Spindler 


General  Agents 

ADVERTISERS’  SERVICE 

S  Beekman  St.,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

I  21  Wnrren  St.,  New  York 
I  Tel.  Barclay  7095 

j  ARMSTRONG,  COLLIN  ADV.  CO. 

115  Broadway,  New  York 
I  Tel.  4280  Rector 

GEORGE  W.  BRICKA,  Adv.  Agent. 

I  114-116  Eaat  28th  St..  New  York 
Tel.  1528  M^.  Sq. 
IdEBEVOISE,  FOSTER  CO. 

15-17  Weat  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 
FRANK,  ALBERT  Jb  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Veaey  Street 

Tel.  Cortlandt  2252 
Toronto  Office, 

23  Scott  Street, 

Tel.  Adelaide  1749 

HOWLAND,  HENRY  S.,  Adv.  Ag'ey 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK  &  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

I  41  Park  Row,  New  York 

Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
I  Tel.  Beekman  2820 

i  MEYEN,  C.,  dc  CO. 

I  Tribuna  Bldg.,  New  York 

Tel.  Beekman  1914 

i  SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 

ILLINOIS 

I GUENTHER-BRADFORD  &  CO. 
i  64  W.  Randolph  St.,  Chicago 

I  Newapaper  and  Magazine  Advertising 

I  PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 

Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

I  CUBA  and  WEST  INDIES 

i  THE  BEERS  ADV.  AGENCY 
j  Cuba  37»  Altos 

I  Havana,  Cuba 

:  Frank  Presbrey  Co.,  N.  Y.  Corr. 


Type  Founders 


New  York 
Dallas 
St  Paul 


Washington 
Kansas  City 
Seattle 


Press  Clippings 


^  Everything  and  anything 
J  that  is  printed  in  any  newa¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

4C  Lalaycttc  Street.  New  York 

MTABLJSBBD  X  qCXRTlB  OF  X  OSaTCBT 


ALCORN.  FRANKUN  P. 

33  Weat  34th  St.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldf.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  Naw  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

PULLEN,  BRYANT  &  CO. 

200  Fifth  Ava.,  Naw  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tal.  Madison  Sq.  6187 

GRIFFITH,  HARRY  C , 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

KELLY,  C.  F..  A  CO. 

220  Fifth  Ave.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Mediaon  Sq.  3259 

LINDENSTEIN,  S.  G. 

118  East  28tk  St.,  Now  York 
Tel.  Madison  Sq.  6SS6 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  A  YOUNG 

747-8  Marquette  Bldg.,  Ckicege 
30  Weat  33d  St.,  New  York 
Tel.  Med.  Sq.  6723 

PUTNAM,  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murrey  Hill  1377 

VERREE  A  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Mediaon  Sq.  962 

WARD,  W.  D.  “ 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 

WAXELBAUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7500 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Manufacturera  Fine  Printing  Inks 
PHILADELPHIA.  PA. 


For  Washington  Correspondence 


AMERICAN  TELEGRAPH  PRESS 


District  National  Bank  Building 


Washington,  D.  C. 


SPACE  BAND  REPAIRING  by  Machinists  who 
know  how— cost  you  25  cents  each.  Send  us  your  next 
lot  of  25  or  50  and  save  10  cents  each. 

INTERNATIONAL.  PUBLISHERS  SUPPLY  CO. 

Proven  Newspaper  SappUes  117  Joka  Street.  New  York.  U.  S.  A 
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Xaft  and  Roosev 
Botfi  A.gree 


Roose'velt  Would 


that  ordinary  circulation  MAY  be  read  but  that  CASH-SALE-NO-PREMIUM  circulation  it  bound  to  be  read 
simply  because  continued  purchase  is  the  proof  of  continued  satisfaction. 


Because  the  people  have  been  buying  our  papers  for  cash — no 
premiums  for  over  23  years — is  why  the  shrewdest  advertisers  have 
been  buying  space  in  our  papers  at  a  flat  rate  (no  time  or  space  dis¬ 
counts)  for  over  23  years. 

The  Saturday  Blade  and  Chicago  Ledger  are  sold  every  week  for 
straight  cash — no  premiums — by  over  30,000  boy  agents. 

Our  papers  are  full  of  ads  of  all  kinds  of  merchandise,  sewing 
machines,  gasoline  engines,  women’s  clothing,  men’s  clothing,  buggies, 
autos,  motorcycles,  washing  machines,  pianos,  organs  and  household 
furniture,  lumber  and  seeds,  incubators  and  guns,  road-mending 
machinery,  moving-picture  machines,  watches  and  phonographs. 

Over  95%  of  our  patrons  used  keyed  ads.  They  use  ads  of  all 
sizes  from  little  two  liners  to  full  pages  costing  over  a  thousand 
dollars. 

Twenty-three  years  of  keyed  ads,  because  of  the  cash-sale  circula¬ 
tion  which  means  REAL  READERS  every  week  in  the  year. 

Premium  induced  and  other  “scheme”  circulations  may  come  and 
go  or  stand  still,  but  even  in  the  face  of  such  competition  BOYCE’S 
BIG  WEEKLIES  continue  to  grow. 

The  Saturday  Blade  now  has  the  largest  circtdation  of  all  weekly 
newspapers  and  the  Chicago  Ledger  has  the  largest  circulation  of  all 
weekly  magazines  read  by  the  country  people. 

Over  60,000,000  people — over  12,000,000  homes — live  in  the  rural 
districts  and  towns  under  5,000  population. 

Over  85%  of  our  circulation  goes  to  those  12,000,000  homes. 


Our  low  factory  and  selling  costs  let  us  have  the  low  rate  that 
lets  our  papers  pay  out  on  a  range  of  keyed  advertising  that  stands  as 
a  record — sewing  machines,  autoniobles,  gasoline  engines,  motor¬ 
cycles,  women’s  clothing,  moving-picture  machines,  stock  foods,  men’s 
clothing  and  washing  machines. 

Here  is  a  truly  great  circulation  for  advertisers  who  want  country 
trade. 

The  largest  Cash  Sale — No  Premium — circulation  of  all  country 
papers. 

Crowded  with  ads,  yet  selling  so  fairly  on  merit  that  we  stand 
ready  to  put  in  your  contract  the  condition  that  NET  CASH  receipts 
from  sales  and  subscriptions,  LESS  unpaid  subscriptions  and  commis¬ 
sions  to  agents,  shall  EXCEED  the  total  advertising  receipts  for  the 
year. 

The  Saturday  Blade  and  Chicago  Ledger  are  ideal  for  both  mail 
order  and  general  advertisers  after  country  trade. 

Ideal  for  the  former,  because  the  mail-order  man  gets  quick  action 
and  quick  turn-over  of  his  money  in  addition  to  the  big  results  which 
ads  draw  from  our  readers. 

Ideal  for  the  general  advertiser  because  here  is  the  one  circulation 
of  enough  size  and  frequency  to  drive  in  your  story  on  those  twelve 
million  homes,  four  insertions  per  month  of  a  million  each,  all  for  $9 
per  line,  four  broadsides  of  a  million,  four  separate  appeals  in  the 
month  to  the  millions  who  read  Boyce’s  Million  a  Week. 

For  further  information  address. 


W.  D.  BOYCE  COMPANY,  500  DEARBORN  AVE.,  CHICAGO.  New  York  Office,  523  Brunswick  Bldg. 

The  Saturday  Blade  and  Chicago  Ledger 


BOYCE’S  BIG  WEEKLIES 

1,000,000  5,*,  PROVED,  NOT  CLAIMED  .X  $2.25 


Per  Agate 
Line,  flat. 


WHY  THE  MIDDLEMAN?! 

Walter  C.  Taylor,  Editor  of  The 
Boston  Boot  and  Shoe  Recorder, 
Tells  the  Rochester  Ad  Club 
Members  of  the  Service  He  Ren-  | 
ders — What  Advertisers  Should 
Do  to  Enlighten  the  Public. 

One  of  the  best  arguments  for  the  ex¬ 
istence  of  the  middleman  in  business 
was  presented  to  the  members  of  the 
Rochester  Ad  Club  at  its  last  meeting 
by  Walter  C.  Taylor,  editor  of  the  Boot 
and  Shoe  Recorder,  of  Boston.  His  sub¬ 
ject  was  “The  Middleman’s  Rightful 
Wages.” 

Among  the  important  points  consid¬ 
ered  by  Mr.  Taylor  were  the  following: 

No  possible  scheme  or  method  of  dis¬ 
tribution  enn  be  devised  which  will  do 
a  wav  with  the  necessity  of  storing  goods 
until  the  consumer  needs  them— doing 
exactly  what  “the  middleman”  does  to¬ 
day. 

'There  is  no  extra  expense  connected 
with  retail  merchandising  which  is  not 
caused  by  the  exactions  and  refinements 
of  nublic  demand  in  the  way  of  service. 

On  the  other  hand,  there  is  no  pos¬ 
sible  economy  of  service  in  which  the 
merchants  themselves  would  not  willing¬ 
ly  co-operate  with  the  public. 

PLEASING  THE  PtmLIC. 

'The  public  can  be  served  ns  it  chooses. 
If  neople  want  to  take  a  market  basket 
and  go  to  the  freight  yards  here  in 
Rochester,  the  provision  dealers  will  ac¬ 
commodate  them,  blit  I  think  most  of 
the  people  of  Rochester  recognize  the  fact 
that  they  ran  make  more  money  by  using 
the  same  time  in  other  oceiipation.s.  and 
hiring  the  provision  merchants  to  bring 
the  goods  from  the  freight  cars  and  place 
them  within  easy  reach,  or  perhaps  send 
them  to  their  doors.  The  same  with  other 
goods. 

There  is  no  economic  iiistifieation  for 
many  of  the  theoretic  plnas  which  are 
sprung  upon  the  public.  The  “co-oper¬ 
ative  store”  idea  has  been  tried  hundreds 
times  in  this  country,  and  it  bai  ftl* 


ways  either  failed  or  resolved  itself  into  | 
plain,  independent  storekeeping.  The  I 
supposed  benefits  of  the  “mail  order”  sys- ! 
tein  of  buying  are  mainly  in  the  imagina-  \ 
lions  of  the  buyers,  except  for  a  few  , 
“single  .>-tnndard”  articles.  ! 

Here  are  a  few  things  which  might  be  ; 
done  for  the  betterment  of  the  situation. 
'I'lie  idia  of  sorrier  can  be  brought  up  in 
advertising.  It  will  be  good  advertising 
ill  the  broadest  kind  of  a  way  for  a  great 
store  to  let  it  be  known  how  its  expenses 
run  up  for  clerk  hire,  to  pubHsh  occa¬ 
sionally  a  staiement  of  the  number  of 
tieople  emidoyed :  to  remind  the  public  j 
that  the  whole  store  force  are  workers,  | 
ste.adily  toiling  from  morning  till  night 
ill  the  service  of  the  customer. 

It  would  astonish  the  people  in  a  city 
like  Rochester  to  know,  for  example,  how 
many  men  and  horses  are  required  merely 
in  tile  delivery  service  of  a  big  store — a 
service  which  the  people  themselves  de¬ 
mand. 

In  summer  and  in  the  holiday  seai-on, 
use  the  opportunity  to  remind  the  public  \ 
Ihdt  your  store  help  are  workers,  by  ask¬ 
ing  them  to  buy  their  goods  at  seasonable 
hours  in  order  that  the  store  workers 
may  participate  in  the  benefits  in  that 
d’reetion  which  other  workers  have  re¬ 
ceived. 

KEEP  AW’AY  FROM  COMPARISONS. 

As  to  foeu-'^ina  the  public  mind  upon 
the  dealer’s  profit,  here  is  one  negative 
suggestion,  which  might  well  be  heeded 
liy  some  advertisers :  Do  not  he  contin¬ 
ually  hnrpinp  upon  and  exaofieratinq  your 
profits  by  vsing  price  comparisons  in  your  ! 
ndrertisinq.  \ 

When  you  offer  a  special  saie  price,  and  I 
ill  setting  it  forth  say :  “This  article  I 
•H'J.d.o.  was  the  consumer  thinks  of 
the  difference  and  shakes  his  head  over 
“the  extortionate  profit  of  the  middle¬ 
man.”  The  chances  are  your  original 
price  was  only  .^4.  anyway!  You’ll  have 
perhaps  tried  to  make  the  bargain  more 
entieing  hy  yielding  to  the  temptation 
to  boost  the  higher  figure. 

Yon  know  very  well  there  are  people  I 
in  your  line  of  business  who  make  just 
sneli  offers  on  goods  which  were  never 
intended  to  be  sold  for  more  than  $2.4.5. 

This  advice  to  curtail  giving  compara¬ 
tive  figures  it  not  merely  my  theory.  It 


is  the  tested  and  approved  practise  of 
some  of  the  best  and  most  successful 
store.s  in  the  United  States. 

Suggest  to  the  daily  newspapers  that 
tliey  can  render  themselves  a  service  in 
rcr.doring  a  service  to  all  merchants,  by 
exploiting  as  little  as  may  be  fantastical 
and  impossible  scheme.-;  of  distribution,  or 
theories  which  would  sustain  such 
schemes,  or  statements  which  greatly  ex¬ 
aggerate  the  possible  benefit  of  such 
scheme.s.  I 

FOR  THE  newspaper’s  OWN  BENEFIT.  i 

Every  newspaper,  wherever  located.  I 
finds  its  best  foundation  for  prosperity  in  | 
its  mutual  service  to  its  merchants  and  | 
customers.  I  venture  to  say  that  in  most 
localities  local  advertising  forms  80  per 
cent,  of  the  total. 

You  will  find  newspapers  perfectly 
willina  to  co-operate  with  you  in  this. 
Rut  please  remember  that  types  do  not 
lake  their  places  spontaneously,  column 
after  column.  It  is  your  plaee  to  sup¬ 
ply  the  editor  mth  information  as  to 
these  matters.  It  is  your  place  to  point 
out  to  him  in  a  friendly  way  that  fan- 
ta.'tic  vagaries  regarding  the  real  value 
and  function  of  the  merchant  are  an  in¬ 
jury  to  j’oii,  and  through  you  an  injury 
to  him.  He  will  be  willing  to  avoid  de- 
liidine  the  consumer  into  the  hands  of 
fallacious  schemers  or  swindlers. 

Do  not  meddle  with  any  newspaper’s 
politics  or  policy ;  you  have  no  more 
right  to  do  that  than  he  has  to  come  into 
your  store  and  tell  you  how  yon  shall 
sell  goods.  But  you  can  rightfully  a.sk 
justice  and  reasonable  protection  of  your 
interests  and  you  will  get  a  fair  and  in¬ 
terested  hearing. 

The  Providence  (R.  I.)  Tribune  is 
now  established  in  its  handsome  new 
home  at  the  corner  of  Dyer  and  Ex¬ 
change  streets.  Within  the  next  few 
years  the  Tribune  plans  to  erect  a  great 
office  building  on  the  site. 

The  Columbus  (O.)  Dispatch  has  pur¬ 
chased  an  auto  for  the  use  of  the  ad¬ 
vertising  department.  It  will  be  used  in 
solicitation  and  in  hurry  calls  from  ad¬ 
vertisers, 


NEW  INCORPORATIONS. 


Indianapolis,  Ind. — Engineering  Piib- 
lising  Co.  To  publish  periodicals  de¬ 
voted  to  engineering.  Capital  stock, 
$100,000.  Directors:  Russell  Fortune, 
C.  C.  Brown  and  C.  S.  Sale. 

Downer’s  Grove.  Ill. — Downer’s  Grove 
Publishing  Co.  Printing  and  publish¬ 
ing.  Canital.  $-5,000.  Incorporators ; 
Thomas  S.  King,  George  Bontcliffe  and 
Thomas  A.  Holland. 

Missoula.  Mont. — The  Missoula  Sen¬ 
tinel,  a  newspaper  to  he  run  in  that  city. 
The  directors  are  Richard  Kilrov,  of 
Missoula:  Simon  P.  Donnelly,  of  Lake- 
view,  Idaho;  S.  George  Hay,  of  Spo¬ 
kane.  Capitalized  at  $-50,000.  Actually 
subscribed  for  $300  of  stock. 

Portage  Pa. — The  Portage  News 
Printing  Co.  is  taking  out  articles  of 
incorporation  and  will  in  the  near  fu¬ 
ture.  it  is  announced,  put  out  a  weekly 
printing  newspaper. 

Brenham,  Tex.  —  'B’^enham  Banner 
Publishing  Co.  Capital  stock,  $6,000 
Tneornorators ;  Tosenh  Cathriner,  Will¬ 
iam  Cathriner  and  George  Neu. 

Muskogee.  Ok'a. — Union  Publishing 
Co.  Canital  stock,  $1,000.  Incornora- 
tors;  W.  H.  Johnson,  Robert  H.  Selby 
and  C.  G.  Young,  all  of  Muskogee. 

Mannington.  W.  Va. — Manninirton 
News  Co.  Printers  and  publishes.  Cap¬ 
ital  stock,  $5,000.  Tneornorators ;  Wal¬ 
ter  S.  Furhee.  John  W.  Meredith.  T^.  B. 
Huey.  S.  E.  Phillips  and  D.  Meredith, 
all  of  Mannington.  W.  Va.< 

Clarksdat.e  fCoahoma  Countv),  Miss. 
— Register  Publishing  Co.  Capital.  $15.- 
000.  G.  P.  Clark,  Dan  Brewer  and 
others. 

Portland,  Me. — Phoenix-Trinitv  Pub¬ 
lishing  Co.  To  do  general  publishing 
business  of  hooks,  magazines  and  news¬ 
papers.  Capital  stock,  $-50,000.  Presi¬ 
dent,  Joseph  E.  Chase,  Portland;  treas- 
1  urcr,  Grover  C,  Richards,  Portland. 
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The  Semi -Autoplate  Machine 

WHAT  IT  ISN’T 

—  =and - 

WHAT  IT  IS 


WHAT  IT  ISN’T  :  it  must  not  be  con- 

founded  with  so-called  automatic  plate¬ 
finishing  machines,  either  of  our  own  or  of 
other  make.  These  merely  finish  plates 
already  made  by  hand,  while  the  SEMl- 
AUTOPLATE  performs  the  whole  opera¬ 
tion  of  plate-making. 

WHAT  IT  IS :  The  SEMI -AUTO¬ 
PLATE  is  a  speedy,  all  -  in  -  one,  plate¬ 
making  machine,  which  runs  at  the  rate  of 
3  finished  plates  every  2  minutes.  Upon 
these  plates  no  hand  work  of  any  kind  need 
be  done. 

WHAT  IT  DOES :  It  cuts  down  start¬ 
ing  time ;  saves  room,  money  and  hard 
work  ;  it  improves  printing,  and  eases  the 
conditions  of  labor.  It  is  humane  :  as 
compared  with  the  hand-making  of  plates, 
it  reduces  the  weight  of  metal  to  be  lifted 
and  relifted,  from  3100  lbs.  to  500  lbs.  for 
every  10  plates  made — a  saving  of  2600 
lbs.  If  you  make  30  plates,  nearly  4  tons 
of  hard  work  will  be  saved  ;  if  50  plates, 
then  Gyi  tons  will  be  cut  out  of  the  human 
lifting  power  required  daily  in  your 
foundry. 


WHAT  IT  COSTS  :  it  may  be  hired 

for  less  than  the  actual  money  it  should 
save — $2.35  a  day,  or  $16.45  a  week. 
It  is  let  for  eight  years :  $600  of  ad¬ 
vanced  rental  is  paid  on  installation, 
and  $2.14  a  day  thereafter,  or  $65.03  a 
month. 

WHAT  IT  REPLACES :  Hand  Cast¬ 
ing  Boxes — old  or  modern — of  whatever 
make  ;  tail  cutters,  shavers,  trimming 
blocks,  dipping  tubs,  chisels  and  planes  ; 
■  and  all  so-called  automatic  “  finishing  ” 
machines. 

WHAT  IT  MEANS :  Every  publisher 

may  now  have  an  ultra-modern  foundry. 
Those  who,  having  found  Autoplate 
machinery  beyond  their  reach,  have  had 
to  be  content  with  such  primitive  tools 
as  they  could  get,  may  now  put  their 
plate-making  facilities  abreast  of  the  largest 
metropolitan  dailies,  and  discard  hand 
apparatus,  finishing  machines,  and  all 
similar  makeshifts. 


Autoplate  Company  of  America 

1  Madison  Avenue  New  York  City 


